
TH K G A TE  C ITY  JO U R N A L , N YSSA , OREGON,

P R O F E S S I O N A L

¡'•HYSICIANS and SURGEONS

J. J. SAG AZIN

Physician and Surgeon 

Office heirs 2 to 3 and 7 to 8p.m

D O N  S. N U M B E R S , M . D.

PHYSICIAN & SURGEON

Ph on e 4 0  Parm a

Dr. D. M . T Y L E R

DENTIST
Ontario Oregon

DR. T. O. H U M P H R E Y S  

D E N T IS T

Phone 48 Parma, Idaho.

Or. R. A. MOON
Chiropractic Physician

House calls made 
Acute or chronic diseases

Flours, 10-12; 1:30 to 5
Evenings by appointment 

Phone— OlTice, 158; Home, 41 It. 
Ontario Oregon.

ATTORNEYS

E. M. BLODGETT 

Attorney-at-Law

Earn! and Probate work a Specialty.

Nyssa, Oregon

VV. H. Brooke - P. J. Gallagher!
ATTORNEY S-AT-LAW

Wilson Bldg., Ontario, Ore. j

R. W SWAGLER

Attorney-at-Law

Rooms 12 14, 15 

Wilson Bid«.

ONTARIO - - - OREGON

ROOT. D. LYTLE 

Attorney-at-Law

First National Hank' Building 

Vale, Oregon

Watches, Clocks, Jew elry 
and Diamonds 

Repairing a Specialty

FIFER’S JEWELRY STORE
PARMA, IDAHO

C IT Y  D R A Y  L IN E

C. W . DeBoer, Prop.

All kinds of dray work 
promptly attended to.

Nyssa O regon

Do You  N eed  A n y

I OB PRINTING
Today?

I f  So. Send or Phone 
Um Your Order N O W
If you believe in home 
trade— in a home newspaper 
—  in boosting your town —  
advertise in this paper

We can also do your job
work quickly and satisfactorily
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Say, You!

HO W  about that printing 
job you’re in need of?

Come in and see ns about
it at your first opportunity. 
Don t wait until the very 
last moment but give us a 
little time and we'll show 
you what high grade work 
we can turn out.

 ̂ •: :* :• : > : > : *  : **•:
*

PRICE on FORDS
$25 to $50 O ff

Ford Roadsters ...............    $505.00

Touring Cars....................... ....... ........ ..... $554.00

Coupe... .......... ..... ............. ................. ......$846.50

Sedan $914.00

Ford Truck ...........     $627.00

Fordson Tractor ..........._............ ... ......... $730..00

Serv ice  G arage
Phone 43 C. C. C O T T O N Phone 43

HOME
TOWN
HELPSfe

TO A MAN'S TOWN

W hat should a man boost m ore fo r  than
his tow n—

The place that shelters a ll his life  hokia
dear,

Perchance, his grandslre ’s ashes and ths
tales

Th a t old tradition couples w ith his name? 
W hat should a man be prouder o f  than 

Just
The harbor o f his neighbors and his 

friends,
The place w here sm iles o f greeting start 

his day
And mark its close. H is town Is this 

and mote.

It has been w isely said o f mAn that he 
Has two ’homes. One is w here he sits 

and reads
When evening s come and w here his ch il

dren are;
The other one Is that which makes him

safe, n
Assures him protection w ith  his friends, 
A home that keeps his hom e—and that's 

his town.
One is his heart's  desire. H e  plans fo r  It 
And works and saves, then works and

saves some more
That he m ay have It; and the other one 
Gives him the first one and makes It

secure—
W hat should a man boost m ore fo r  than 

his town?
—J. R. Adam s In Interurban Labor Jour

nal, South Bend, Indiana.

UNITE TO BEAUTIFY HOMES

Example Set by Women of New Mex- 
Ico Might Well Be Copied in Al

most All the States.

In one of the dry-farming counties 
in New Mexico the women have shown 
their Interest In improving the sur
roundings of their ranch homes by 
making home beautification a project 
in the county program of work. 
Through the assistance of the home 
demonstration agent, co-operating with 
the United States Department of Ag
riculture. these women, during 1020, 
bought, planted and cared for 1,800 
rose bushes which were planted in 21 
home gardens. The roses include va
rieties which had never been tried be
fore in that section of the country.

Some of the varieties which made 
the best growth are Red Radiance, 
Crimson Queen. Lady Battersea, Mad
am Cochet. Sunburst. Old Gold Dor-

Hybrid Tea Rose.

othy Perkins, and Gold of Ophir. The 
roses were planted in well-fertilized 
soil and were protected from the wind* 
until growth was well established. In 
the fall the hushes are protected by 
turning a small nail keg without n 
bottom over them and filling in with 
earth and manure. The beauty and 
fragrance of these roses tend to weld 
the people more closely to their ranch 
homes and thus make for more perma 
pent agriculture.

In this connection It Is well to re
member that there Is no section of the 
country where roses cannot he made 1 
to thrive, with care.

Small Tewn'a Many Advantages.
Tlie small town rules America, he- I 

cause, Instead of being a place of ho- | 
tels. restaurants und amusements. It i 
Is a place for normal living—where | 
men walk home to lunch from their 
pia e of business and mow their own 
float lawns and weed their backyard 
gardens and hid their neighbors across 
either fence the time of day; where 
they not only live In today, hut re
member yesterday and plan for tomor
row ; where families and communities 
retain, cherish and transmit tradi
tions, there heats the heart of Amer | 
lea.—Dodge County (Minn.) Star.

Sanitation Always Pays.
Some people say that sanitation 

doesn't pay. Well, It doesn’t pay doc
tors and grave diggers, says the Uni
ted States public health service. Be 
sanitary; seek health before you need 1 
I t

Taka  Cara of tho Traaa.
A city without trees is a desolate 

place. Yet any city which does not 
guard Its trees will some day he with
out them.

Keep Everything In Repair.
Holes in the street nre warning» 

against more holes. Ho are hole4 In 
the g nveyard. Repairs in Pine will
d e l* o h .

LACK OF PACKAGE UNIFORMITY
MEANS MONEY LOSS FOR BUYER

They Look the Same Size, put They  Ara  N o t

Prepared by the United States D epart
ment o f Agricu ltu re.)

Standard containers for marketing 
fruits and vegetables are of more In
terest to the average citizen than he 
generally realizes. Not only Is he de
frauded frequently by the substitution 
of short-measure packages at the full- 
measure price, which is inevitable if 
the difference in the size of the pack
ages is not easily detected, but also 
the cost of marketing is increased by 
the greater expense of manufacturing 
a large number of unnecessary styles 
and sizes and by breakage in transit, 
sometimes directly attributable to the 
difficulty of loading odd-sized con
tainers. These losses constitute an 
unnecessary tax on the fruit and 
vegetable Industry that the bureau of 
markets, United States Department 
of Agriculture, is endeavoring to cut 
down by fostering the use of stand
ard containers.

Old-Time Units Cause Confusion.
Local package units that came Into 

use long ago are most largely re
sponsible for present difficulties. 
Such packages may have been satis
factory when their use was confined 
to a limited territory, hut of late years 
rapid transportation and the use of 
special refrigerator and ventilator 
cars have brought the products of 
every section of this country into our 
great marketing centers, where the di
versity of styles and sizes of contain
ers have resulted in unnecessary con
fusion.

There nre In common use today 
about 40 sizes of cabbage crates, 20 
styles of celery crates, 30 lettuce 
erntes or boxes, 50 styles and sizes 
of hampers, 15 styles and sizes of 
round stave baskets, and rharket bas
kets, varying in size from 1 to 24 
quarts, whereas relatively few stand
ard sizes would satisfy all the de
mands of the trade.

The unfair competition of short- 
measure containers has been another 
unsatisfactory factor. Certain shrewd 
packers have found that by slight 
modifications In the shape of pack
ages the cubical contents can be re
duced substantially without noticeably 
affecting the appearance.

Short-Measure Package. 
Commodities sold in these contain

ers can be offered at a lower price per 
package than those sold in standard 
packages, but the pri?e by uitft of 
weight Is, of course, higher. Often 
this has caused the general adoption 
of the short-measure package, and 
there is no end to this procedure, for 
once the short measure is recognized 
as the standard a still shorter one Is 
put out hy an unscniplous minority.

The six-quart market basket, the 
14-quart peach basket, the seven- 
pighths-hushel bean hamper, and the 
five-peck lettuce • hamper are easily 
confused with peck, half-bushel, bush
el and l*4-bushel baskets.

Another factor which has caused 
the addition of many unnecessary 
packages Is the lack of a unit which 
Is accepted as the basis for all pack
age standards. I f a manufacturer 
wishes to Introduce a crate Into a pro
ducing section normally using the bar
rel Instead of using the bushel unit, 
the tendency Is to offer a barrel 
crate or half-barrel crate. At the pres 
ent time the crates and boxes are be
ing manufactured In sizes based on 
the United States standard barrel (105 
quarts) with its subdivisions, the 
United States cranberry barrel (86 
45-64 quarts) with Its subdivisions, the 
weight bushel, the heaped bushel, and 
the volume bushel. These different 
standards are used because of compet
ing packages.

Series of Crates.
The result may he seen by a glance 

at the following table:
Three Series o f Crates W hich  Cannot 
R ead ily  Distinguished From  Each Other. 

Crates based on U. S. apple barrel:
1-barrel c ra te ..........................quarts 10F»

M rbarrel c ra te ..........................  do 52H
1-3 barrel c ra te ......................... do 35

Crates based on U. 8. cranberry barrel
1-barrel crate .................... quarts 86 46-64

Mr barrel crate ....................  do 43 11-32
1-3 barrel c ra te ....................  do 2« 29-32

Crates based on standard bushel:
3-bushel c ra te .................................quarts 96
I ’A-bushe] c ra te ..............................  do 4ft
1-bushel c ra te ..............................   do 32

A standard unit of measure should 
he Permanent, definite, and of fixed 
ind uniform value. The heaped bushel, 
vhlch Is In common use. Is far from 
•effit' fixed, nod In many Instances 

» » * practically disappeared, 
t* u f the burean of mar- 

* r> • r heap has never been

defined by congress, and In those 
states where an attempt has been made 
to describe the manner In which the 
measure should he heaped the phra
seology generally is vague and Indefi
nite. The heap has been referred to 
as a cone, the base being the top of 
the measure, and the height depend
ing upon the nature of the article 
when piled “as high as may be with
out special effort or design.”  Such 
vegetables as sweet potatoes under 
this definition might be piled so high 
that the heap would be as large as 
the measure Itself.

In view' of the difficulties which are 
necessarily encountered In attempting 
to secure a uniform method of filling 
or packing standard containers, It Is 
generally recognized that weight Is 
the only really definite basis of sale, 
and for that reason the pound or 
hundredweight should he used where 
this is practicable. An exception may 
be noted in regard to products which 
are carefully graded as to size, in which 
case the sales may be made satisfac
torily by numerical count.

BUSINESS BASIS IN 
SELECTION OF FARM

Many Serious Errors Made by 
Young Men in Moving.

Know Only One Set of Condition* 
and Are Not Able to Weigh Ac- 

curately All New Factors 
That Must Be Considered.

(P repared  by the United S tates D epart
ment o f Agricu lture.)

Mttny farmers, especially the yoiin- 
er men, in moving from one region to 
another, make serious errors In select
ing farms, not because their Judgment 
is naturally poor, but largely because 
they know only one set of conditions 
anti nre not able to weigh accurately 
all the new factors that must be 
taken Into account, sny specialists 
o f the United States Department of 
Agriculture. Here the science of 
farm management Is helpful, In that 
from the farm-management view
point the farm Is put on a business 
basis.

In doing this, however, the home 
side of the question must always be 
kept In mind. The farm home and 
the farm business are Inseparable. A 
desirable farm, from a business 
standpoint, is nevertheless undesir
able If It has no soclnl or community 
advantages. On the other hand, desir
able living conditions are of little or 
no advantage unless accompanied by 
a successful farm business.

A farm may have fine buildings, 
good water supply, excellent roads, 
and other such assets, yet If the soil 
is rocky, shallow, or naturally In
fertile, so that Its productive possi
bilities are distinctly limited, there 
will be no adequate Income for en
joying the other advantages. More
over, these physical limitations are 
enduring, while the needed Improve
ments, such us buildings and roads, 
can be added as means are provided.

PICK AND PREPARE BERRIES

Care M ust Be Exercised by Grower 
in Shipping Blackberries by 

Parcel Post.

I f a grower wishes to ship black ! 
berries by parcel post, he should ex
ercise care in picking and packing j 
the berries. Carelessness In picking 
and handling blackberries sometimes j 
cansea more Injury to the fruit than I 
does the treatment given while In I 
transit, say specialists o f the United 
States Department of Agricultnr* 
Success In shipping blackberries la 
dependent largely on favorable weatll 
er conditions and the way in which 
the fruit is handled In transit.

The shipping weight of a 18-quart 
crate of blackle-rrles Is from 27 to .10 
pounds, and the charge for postage to 
points within the first and second 
postal gone* Is from 31 to 34 cent» 
The cost for crate and postage on • 
18-quart crate of blackberries will 
vary, therefore, from 58 to 84 cent»
It may he possible at times to ship 
more than one kind of berries In • 
crate, such as • combination ship 
meat

G IR LS  L O V E  THEM - Our «li; inornl rings 
■ "> the h -..rL  ..f I hr l.uli .  All llr.t . I im  
Our r as<-liable pilots ease the way.

BOYD PARK
J E W E L E R S  ¿ L

BOYD PARJC BLDG 1(50 MAIN STRfXT

ENGRAVED WEDDING STATIONERY
Announcements— invitations—Calling Cards. 

Your printer is our representative and has 
complete samples and prices 

Jennings-Gottschall Engrav ing Co.

CLEANERS A  DYERS.
Quality. Servie*.
Clothes insured. Work guaranteed. We pay 
return postage. Prie« Hat on request. 

! Myers Cleaners A Dyers, 114 E. Broadway.

MONUMENTS. Writ# for catalog. Standard 
Marble A Granite Co., 117 W. Broadway.

For a real good place to eat. follow the crowds to 
S H AY ’S CAFETERIA

Opposite Post Office. Down the marble stairs

RUBBER STAMPS A  STENCILS. Seals and 
ear tags also made. Send for samples, price*, 
etc. Salt Lake Stamp Co., 65 W. Broadway.

$2  7 0  an l,our ‘ ‘Waning and shampooing rugs.
v  Vacuum furnished fret*. $1«commission op 

*ales. Dodge Bros 6(1 E. First South. Suit Lake.

| CREAM BOUGHT. Send us your cream, 
j Western Creamery Co., 244 W. Fourth Souths

MUSICAL INSTRUMENTS
of every description -on very easy terms. 

I Write Daynes-Beebe. Salt Lake.

POULTRY BOUGHT. For best results ship 
poultry, eggs and game to Fulton Mkt. Correct 
weight. Prompt returns. Write for prices.

LDSMOHILE DISTRIBUTORS. Cars A track*.
Used car bargains. A. E. Tourssen, 447 S. Main.

Gill Piston  R ings cure your motor troubles. 
Gill 1* is ton Ring Co., 15 East Fourth South

ELASTIC STOCKING MFR8.
I Manufacturers abdominal. Maternity supporters, 
j Truss filters. 3. H. Bowmar Co., Brooks Arcada.

W K I.K IN «. ALTO  RADIATORS k Maetl • 
j built .and repaired. Best and cheapest. Potte# 
| Welding & Repairing Co., 651 South S’ ate.

TYPFWRITFRÇ Th® Baby Fo* weigh * »*.1 1 1 Lt ?» i\i 1 L.i\J |̂| rented and sold. I fati
Office A School Supply, SI W Second Sou ih St.—

L. D. 8. B U S IN E S S  C O L L E G E .
School of Efficiency. All commercial branches, 
Catalog free. 60 N. Main St.. Salt Lake City.

j KID FITTING  CORSET PARLORS.
Specialists in designing, making, fitting cornets. 
Hemstitching, embroidering, braiding, accordion 

1 and side pleating. Buttons made. 40 E. B.'wy.

j V ULCANIZING  A  RETREADING. Quality and
service. Standard Tire Works, 361 So. S ttta

I Inventor«’ Models Made. Key, lock and gun 
repairing. Knudson Novelty Co.. 355 Jo Slate.

SEK YOUR LOCAL PUBLISHER
For loose leaf binder», special blanks, recor la 
of all kinds, lie  gives Quality Service.

Mui.KR BARBER COLLEGE ...........
ber in few weeks. 43 3. West Temple Street.

NEW CHIEF JUSTICE

William Howard Taft, former I’res- 
Ident of the United States, ha* I wen 
appointed chief justice of the Supreme 
court by President Harding and con
firmed by the senate. He Is the ninth 
man to hold that high position.

G rabs $25,000 Bag

Seattle, Wash.—Two bandits Thurs
day snatched u bag containing $25,000 
In currency from a messenger for tho 
Northwest Trust and Safe Deposit 
company and escaped In an nutomob'lo.

This Echo Sixty Repeater
A largì* room in tho ensile of Simon- 

*tn. near Milan, has a romnrknM« 
echo. A pistol shot Is reverbrated 
fdxty times.

Canary's Voice Big for 8ize
A man's voice could he hoard W 

miles away if It had the same carry. 
Ing power In proportion to his woi 14 
as that o f a canary.

No Thought of It.
Snider— Loan me $10?
Jones— Yes, when I come bad. from 

Alaska.
Snider— Are you thinking of coin* 

to Alaska?
Jones— No.

Sharp.
Jones— Women certainly go b> con

traries.
Bones—That's the truth. You tell s 

woman she Is dull and **he will go out 
( i f  her way to cut you.—Cartoon* 
Magazin«.


