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Little City In Oregon VÈJtNOfflÀ fcAGLE -, Municipal Wâv

« This Is No SALE! I

-4

etter News-—It’s our sale prices every day! n

We have te-arranged our entire store—Come in and see the changes, and wonder why we 
are selling the best quality groceries at such low prices—Bring the adv. with you if doubtful

r

Read over these regular prices and agree that is Pays to trade at the Peoples Store

«

*

69cSugar, hundred pounds, $6.39; 10 pounds
FLOUR-----
(Olympic Flour) for 49-lb. sack......................................... .'..$2.59
Drifted Snow or Crown Flour, 49-lb. sack .......................... $2.59
Corn Meal, 9-pound sack ............  49c
Golden West Coffee, Hills Bros., & M. J. B., pound...............56c
Hershey Cocoa, can ............................................................... 22c
Bakers Chocolate, half pound bar.......................................... 22c
Ghirardelli, 3-lb. can, ground chocolate, prepared ...............95c
Dcmino Tomatoes, No. 3 can- can .............................* *....•............ 15c
Butter (Forest Grove) pound ................................................. 55c
Macaroni, 3 pounds for ...........................................................25c
Melomar Syrup, 1 pint jars....................................................

Kerr’s Jelly (all kinds) six ounce jars.................................... 12c
Crimson Rambler Cane & Maple Syrup, 2’/2-lb. jar...........%...69c
Tomatoes, per box.....................................................................50c

:

:

«

Monopole Tomato Catsup, large bottle ..................................25c
Snyder Tomato Catsup, large bottle ......................................32c
Soap White Wonder, 6 bars for............................................. 25c
Ivory soap, large, 3 bars for........................................  25c
White King Washing Powder A.................. 54c
Lighthouse Cleanser, 3 for....................................................... 25c
Jar Rings, rubber, 5 doz ...............  25c
Argo Gloss Starch .... .............................................  12c
Argo Com Starch .... ............................................................. 13c
Rinso, package............................................................................ 9c
Lux, 2 for 25 cents; each.............................................. ...........13c
Milk, Bordens, can ...................................................................nc
String Beans, in can for..................................................  19c
Sego Peas, 2 cans for....... .......... ....................................... A...25c
Country Boy Corn, 2 cans ...............................................  25c
Cigarettes, $1.25 carton—Camel, Chesterfield, Lucky Strike 
Corn Flakes, 3 for............... .............................. 25c

Headquarters for Fresh Vegetables

The Peoples Store
M. Murray, Mgr. Across Street from Bank
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THIS MONKEY BUSINESS
want

’ Thousands of Indians are nearly nothing and underselling The oldest ant and the oldest 
settling in South Africa, undermin their white competitors. Largely de wasp known to the world have Just 
ing the white race by working for maintain power in their numbers | been dug from oil shale beds in 

Colorado.I maintain that we haven't 
“evoluted”—and we »till ARE mon­
keys. Ever since the time EVE fed 
ADAM the apple, women have been 
making monkeys of men. Darwin 
had the dope, but his research was 
not scientific enough. Instead of 
trying to prove his theory by study­
ing the lives and habits of monkeys 
he should have studied the lives and 
habits of chorus girls. One night of 
research work among the bright 
lights of Broadway, would offer 
more convincing proof of the fact, 
that men are monkeys, than years of 
research among the jungles of Am­
erica—and it’s a darn sight 
pleasant.—Carthage Nairator.

----------*---------  
SO DO WE ALL.

“Yessum,” said John. - 
“Well,” said the lady, “I 

one for my watch.”
--------- *---------

A SEARCHING EXAMINATION.

The minister was loud in his 
praise of the fat and juicy bird his 
colored host served for dinner, and

finally he asked: “Whete did you lem. 
get such a fine -goose as that?”

“Pahson,” replied the host, “when prived of the franchise they stillwhich are increasing rapidly.
you preaches a good sermon ah don’t j — ___ - i
ax you whar you Ah hopes
you’ll have de same consideration
for me.” ____

------- «-------
South Africa has an Asiatic prob-

I 
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DID YOU EVER STOP TO THINK—
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By E. R. WAITE, Secretary, Shawnee, Okla.- 
Board of Commerce.
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The following advertisement 
seen recently in a magazine. 

Bailey, Banka and Biddle 
Company 

Watches for Women 
of 

Superior Design 
and 

x Perfection of Movement
----------------------

Waitress—"Boiled tongue, 
liver, stewed kidneys?"

Doc Hughes—“Never mind
symptoms; let’s have something to 
eat I” -

WftN

fried

your

----- » - -
"Glaring headlights don’t bother 

me when driving at night," boasts 
Bill Dougherty, “I’ve got a dirty 
windshield.”

--------- 4----------
WHAT HAPPENED THEN?

Husband—“T h i a tomato .cup 
tastes just like that my mother used 
to make.”

Wife—“I’m glad to hear it. You 
have never said before that anything 
of mine was as good as your mothers 
She was a fine cook, I suppose?"

H.—“Yes. There was only one
thing she couldn’t make properly.”

W.—“What was that?”
H.—"Tomato soup.”

-----------«------- — 
A SECOND HAND.

A woman from the country drop­
ped into a Vernonia emporium and 
inquired:

“la this the second-hand store?”

That every day is bargain day for chose who 
read the advertisements.
That those business concerns who have the best 
that can be procured are continuous advertisers 
That in the advertising columns you can al­
ways find the names of the concerns who appre­
ciate your business, who render good service 
and who carry the kin. 
worthy of your consid 
dence.
That standard goods fc 
whose quality does not c.^.n . 
prices are always advertised.
That your local merchants sell the kind ot mer-' 
chandise that will make you go back for more.
IT WILL PAY YOU TO VISIT THE STORES 
OF YOUR HOME CITY OFTEN. THEIR 
STOCKS HAVE BEEN CAREFULLY CHOSEN 
AND ARE THE BEST AT THE PRTCE. THEY 
HAVE COMPETENT CLERKS WHO WILL 
SHOW YOU EVERY COURTESY.
Zt local stores you see what you buy before you 
pay for it. Everything ¡3 displayed for your in­
spection. Y >u will find the home merchants 
of*  •? va : lhe r i quality, w • • -nship and 
vai io.
Your lcc.il na'rch.c'**  merch "dise of sup- 
perior quality—the better kind; the kind you 
want and the kind you should buy.
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No matter where crude 
rubber prices may go—Fire­
stone advantages in securing 
raw material, in manufactur­
ing and distribution are al­
ways active to make good the 
pledge of Most Miles per 
Dollar.

Racing drivers—hill-climb­
ing and endurance record 
holders — taxicab, motor 
truck and bus operators—and 
hundreds of thousands of car 
owners—are daily emphasiz­
ing the unheard-of mileage 
and service delivered by Fire­
stone Gum-Dipped Cords.

Gum-Dipping is one 
of the biggest factors in 
tire performance and 
long mileage, making 
Firestone Gum-Dipped

Cords the most economical 
tires ever offered motorists.

The cord front the fabric 
mills is first delivered to a 
separate plant where it is 
treated in a solution of gum, 
which insulates every fiber 
of every cord. This protects 
against internal friction and 
heat, giving the sidewalls 
greater flexibility and addi­
tional strength.

Prove Firestones many 
superiorities for yourself. If 
you have never had the safety, 
comfort and economy of these 

serviceable, long-mileage 
tires—go to the nearest 
Firestone Dealer—for 
Firestone only builds 
Gum-Dipped Cords.

CRAWFORD MOTOR CO.—Vernonia Oregon 
MIST GARAGE,—Mist, Oregon

AMERICANS SHOULD PRODUCK THEIR OWN RUBB EB . . ..
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