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MISSIONARY SOCIETY TO MEET |
3 omen’s Foreign .\-Iiam-ur,:u_'.!
socieyt of the Methodist church will
hold the first regular meeti
conference year at the home of Mrs.
E. D. Faxon on Sixth street Thursday
¥ on, October 9, at 2 o'eloc
s meeting is in the nature of a
rally. The work of the past
be reviewed and plans discussed for
carrying on the study and work of the
ensuing year. Members are ze
and all others interested are i
ly invited to be present,
——————

COUNTY AGENT IN CALIFORNIA

W. D. Pine, county agricultural

agent, with Mrs. Pine and daughter
Joan, left here Tuesday morning for
Berkele ifornia, where the:
visit f weeks with Mr, n
parent and Mrs. S. F. Pine
there Mr. Pine will stop
orvall sre he will attend th
onven county agen etur:
g to mook in abe thre
l"‘k.“y
_-_.__._‘_ —
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Mr. Hoskins will be
ed with the business,
Why The

Neurocalometer o
I

I have now added, as a part of my
equipment, a NEUROCALOMETER.
This name means little to you so 1'll

Il you what it does.

The Neurocalometer is a very deli
ate, sensitive instrument which, when
laced upon the spine

1. Verifies the proper places for ad-
justments.

2, It measures the specific degree
of verte bral pressure 4 upon nerves,

3. It measures the specific degree
of interference to transmi of
mental impulses result of that
vertebral pressure,

4. It proves the intervertebral
foramina that contains bone pre ssure
upon nerves

6. It prove that ure
been released nerv as

cific place.

6. It proves how much ire
relea: any.
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"Babb & Babb

Tillamook's Chiropractors
213 Tillamook Bldg.

ANNUM

PERCENT. PER

FOUR

Quite often a merchant is hard put to arrve at some
Some of them consider

amount to be spent for advertising.
that advertising is a thing to be handled very gingerly, in

small amounts and at long intervals. More or less like danger-

ous disease germs. These merchants wonder why they don't
get immediate and direct benefits from their publicity and are
inclined to be skeptical about the value of advertising in

their particular businesses.

There is a conservative figure which has been ‘et
by those experienced in advertising lore for use in laying out

an advertising appropriation -- 4% of the gross yearly sales --

and this amount is being used by all successful and intelligent

And while at first glance this
might seem like a large sum to be spent for publicity purpos-
es, past experience proves that it is a profitable one for both
large and smal Some big advertisers spend a

advertisers the country over.

concerns.

higher percentage.

Let the Headlight representative talk this matter over
with you and have him explain our lower-cost advertising plan.
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