"
:
L ]

i i r WrcCle, 9o
L. f not the
th 4l :
.
-~
-~
-~
-
-~
-~
-
»t

»

- e - -

Ay

sk la

el

O W,
i ) ol

.

-
e ——— e S - - ————
B SETN T I e > e

-

-

- e e

b 4

el

P TN ST v e

AT D R ST

tal hal

TILLAMOOK HEADLIGHT

e e e e

FRIDAY, u-m[ » |

A Few

Reflections
In Regard to
Hupmobile
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the minds of rhe overwhelming
majority of men who own cars,
you would find that nearly ali
of them believe implicitly in
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