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Eut if you could dig dowii into 
the mind« of rive overwhelming 
majority of men w ho own cars, 
you would find that nearly *L 
of them believe implicitly in 
the Hupmobile.

ge in the 
ness with

out casting doubt on their own 
choice, they would probably 
•ay: Buy a Hupmobile.

general attitude toward 
lupmobilc is rare enough 
worth recording, because 

o the very root of wise 
ile buying.

Jr. frvrv of Huprffdbfle high 
quality—if the exceptional 
puali tie» themselves did not exist 
m the Hupmobile.
People in the mass do not con
tinue to see superiorities in a 
motor car over a long period 
of years, unless the superiorities 
are actually there.

A'»d it is an indisputable fact 
that motorists in the ma>' do 
spontaneously, continuously 
testify to merits in the Hup- 
mobilewhich make ittheu :><.<. 
soundest, purchase possible in 
its class.

IT is interesting to look back 
1 and see how Hupmobile 
fcles have steadily advanced for 
fifteen years.

The Hupmobile L'uirxu -;<ah 
Deitüer co'vcivvd,

TERRY & HARE, Agents,

oped, ofi the theory of huge 
volume, but rather on the con
viction that Hupmobile would 
make itself known and fix a 
firm place for itself through 
downright merit.
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lolds fas; jo the one prin
ciple or al! souna buying*

B} the one safe principle of 
an sound buying we mean 
the principle of proven* value

1 exists in any good prod- 
*•*»» * »c Hupmobile,
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