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plans to ereate and maintain ancther
kind of

ers,

teamwork between consum-

retailers,, wholesalers, brokers,
and himself which disposes of this
county's cheese to wonderful advant
age.

“From 1903 to 1917 Mr. Haberlach
¢d of the chees he had

this

merely dispo

to convert Into money. He did

work in competition with Wisconsin
selling methods and with a produoct
which, like Wisconsin cheese today,
was mostly after all merely chees
To be merely cheese means that it
differs 1y quality from time to time
o that no one can tell whether a pur
chase is bringing what is wanted o1
not."

Mr. Macklin next tells how, with
the Tillamook product in a fair way
to becoming the tandard throughout
the world for this variety of cheese,
the aid of Botsford-Constanti com
Par wdvertising agents of Mortland
v I 1 to put the product be
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muarkable demand that has gone ont

ADVERTISING WINS PRIFITS

wholesalers, how to price and display
cheese to make more money. More
money to,.the retailer comes by ren-
dering better
This means selling more of the better

service to consumers.
cheese at narrower margins, Strange
to say, few retailers believe this until
they have tried it. Part of the el
fective work of advertising is s ed
ucational work that is carried on with
the retail trade. It leads retailers to
make money by

cheese

maore selling more

and does away with the out
worn idea thatthey can make the most
least cheese. Ex

light

money selling the

CegElVe mAargins insure sales

This is a day of making most by serv
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can find fortunes IIIIN"I\.' are to he

had only by the making.”
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When a car as good as Overland is made better .
at the lowest price in history—and when people ‘
welcome it with ringing praise—and call it the

greatest automobile value in the world—there is .

naturally no mystery in the tremendous increase ig

Overland sales, both locally and nationally.

$o1 the Overiand Advertisement in the April 14th Satwrday Boening ""i |
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