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in Seaside was 4,772. Using 
10% as a maximum percent-
age of total housing units 
Seaside would not approve 
any units once the number 
of vacation rental dwellings 
reached 477.

Dwellings could also be 
limited by neighborhood 
and how many units are 
already operating as vaca-
tion rentals in those areas.

Along with limits on 
new licenses, planning 
commissioner David Pos-
alski sought specifi c mea-
sures to “pull back VRDs 
that aren’t run well.”

Renters who break the 
rules need to know “If this 
happens, that happens,” 
Posalski added, including 
penalties and possible loss 
of rental eligibility. With-
out an enforcement offi cer, 
that could be an “exercise 
in futility,” no matter what 
the rules are.

A compliance offi cer 
could also “build good rela-
tionships with the owners 
and managers,” Montero 

said. “Hopefully you’re 
getting it to the point where 
everybody’s doing the right 
thing because you have 
the code compliance offi -
cer, where you don’t get 
complaints.”

Raising a fee for a busi-
ness license — possibly 
from $100 to $500 a year 

— could fund the cost.
“The purpose of all this 

discussion is compliance, 
not punishment,” Planning 
Commission Board Pres-
ident Chris Hoth added. 
“That should be the head-
line here. We’re not out 
here to get people, we’re 
not out here to take things 

away — we’re out here to 
make things work in the 
city.”

But penalties are part of 
the process, Montero said. 
“You’ve talked about com-
pliance offi cer and rais-
ing fees, but we also need 
to talk about at some point 
what is the result of non-

compliance. You can have 
as many compliance offi -
cers as you like, but if 
you’re not having the issue 
of losing your license or 
penalties, you’re not get-
ting compliance.”

The proposals return to 
the Planning Commission 
for discussion as the city 

seeks to regulate a local 
industry that Barber said 
brings in $1 million annu-
ally to the city’s economy.

In any case, there will 
be “plenty of opportunity 
for public input,” he said. 
“Other communities have 
wrestled with this issue and 
we’re learning from them.”

Rentals: Seaside offi cials eye stricter enforcement, rules for vacation rentals
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“These are issues I have 
heard constituents talk 
about as I have canvased 
diff erent areas,” Mitchell said 
after the meeting. “How the 
impact of short-term rental 
housing has impacted the 
availability of aff ordable 
housing, frustrations that 
people have about wanting 
to see more regulation in 
this area, and I know that 
some cities have gone for-
ward to try to do that.

“For example, they talk-
ed about Gearhart a lot 
tonight. I’m really excited to 

hear the level of discussion 
here tonight, and I think a 
real understanding by the 
City Council and Planning 
Commission that a lot of 
people would like to see 
these changes, and what 
the actual root of the prob-
lem is. I’m happy to see that 
discussion is happening.

“I do feel like they’re (Sea-
side) moving in the right 
direction and that they are 
trying to fi nd that sweet 
spot of a balance that helps 
the tourism industry in this 
area, but at the same time 
also balances livability and 
workforce housing.”
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Mitchell: Sits in on meeting

New supply versus new vacation rental listings, as prepared by the county’s housing study.

JUUL products — have 
changed the game among 
youth in Oregon.

“Now public health is 
playing catch-up again,” 
McNickle said.

In March and April, pub-
lic health staff interviewed 
leaders from the county’s 
fi ve school districts to assess 
their knowledge, school pol-
icies, concerns, curricula, 
and responses to student 
e-cigarette and vaping use 
on campus. The report was 
published in May.

The schools leaders, as 
exemplifi ed in the report, 
are “stunned by the level of 
participation by the student 
population,” but also feel 
overwhelmed as to how to 
address it, McNickle said. 
E-cigarette and vaping prod-
ucts appear to be particularly 
targeted toward teenagers 
and non-smokers, as their 
packaging, presentation, 
and fl avor are creative and 
appealing. Yet these prod-
ucts contain heavy doses of 
concentrated nicotine, and 
their actual impact on health 
has not be conclusively 
determined. Also, being 
expensive, they incentivize 
users who become addicted 
to eventually switch over 
to regular tobacco products, 
McNickle said.

Source of the problem
In the assessment of 

county schools, students 
shared where they source 
their vaping and JUUL 
products. According to their 
responses, 74% said they 
get products from physical 
retail locations; 52% said 
from a social source; and 6% 
responded off the Internet.

Additionally, research 
shows it takes teenagers in 
Oregon, on average, fi ve 
visits to a retailer before 
they can obtain the prod-
uct they want, which means 
“a really persistent teen can 
actually get tobacco if they 
keep going back and back,” 
McNickle said.

Under the ordinance, 
tobacco retailers would pay 
a $325 annual license fee, 
regardless of volume, which 
is commensurate with other 
licensing fees imposed by 
local governments within 
the state. They would be 

subject to inspections twice 
per year, and the county 
also would employ decoys 
throughout the county to 
ensure retailers are follow-
ing Tobacco 21. If retailers 
violate the law, they could 
face substantial fi nes and 
eventual loss of their license.

The ordinance would 
also prohibit retail locations 
being established within 
1,000 feet of “youth-ori-
ented facilities,” including 
schools, parks and daycare 
centers.

City councilors expressed 

support, although they ques-
tioned whether Seaside 
would need to devote local 
resources to enforcement. 
McNickle said the county 
would handle implementa-
tion and enforcement – they 
just need the cities to be on 
board.

Mayor Jay Bar-
ber acknowledged that 
young people can be “very 
resourceful in getting what it 
is they want, but that doesn’t 
mean we shouldn’t do some-
thing to try and impede 
that.”

Council Member Tom 
Horning agreed.

“Getting a jump on this 
is as soon as possible is the 
way to go, because if you 
wait it out, these trends all 
suggest it’s going to get out 
of control,” he said.

Vaping: Seaside, public health play ‘catch-up’
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Clatsop County Public Health

FINES, LOSS OF 
LICENSE

If retailers violate the law, 
they could face substan-
tial fi nes and eventual 
loss of their license.

Wallace studied abstract 
expressionism at Portland 
State University and she 
was a professional graphic 
design for much of her 
career. After Wallace, “got 
sick of that” she studied 
teaching at Lewis and Clark 
College, and taught high 
school for seven years.

Her goal for the exhibit 
isn’t “necessarily to sell art” 
but rather to raise awareness 
about the importance of the 
climate crisis. One image 
depicts a man in a burning 
chair.

Wallace’s interest in por-
traits after watching an 
OPB special about Andrew 

Wyeth and uses portraiture 
to talk about the things that 
are important to her. But she 
thinks it was her experience 
teaching art to high school 
students that woke her to the 
beauty of portraiture.

As an instructor Wallace 
would demonstrate tech-
nique on large on craft paper 
and construct a composite 
portrait with one student’s 
eye, another’s lips, resulting 
in an intriguing face unique 
to the world.

“I really wanted to do 
stuff with portraiture, then I 
started thinking it’s so nar-
row, but in a way it’s not, it’s 
so human, the face is the fi rst 
thing babies recognize,” said 
Wallace.

Wallace: Artist exhibit
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Art by May Wallace, from the “America Slumbers Series,” on 

exhibit at the Seaside Library.

DINING
NORTH COAST

on the

Great Restaurants in:

GEARHART • SEASIDE

CANNON BEACH

WANT TO KNOW WHERE THE LOCALS GO?

1104 S Holladay • 503-738-9701 • Open Daily at 8am

BEST
BREAKFAST

IN TOWN!

Fish ‘n Chips • Burgers • Seafood & Steak

Friday & Saturday - Prime Rib

Lounge Open Daily 9-Midnight

All Oregon Lottery products available

• Breakfast
• Lunch
• Dinner
• Junior Menu
• Lighter appetite menu

WANT TO KNOW WHERE THE LOCALS GO?

RESTAURANT & LOUNGE

RIL
EY’SRIL
EY’S

Seaside • 503-738-9678

1445 S. Roosevelt Drive 

Traditional Mexican,
 Seafood & Drinks

Excellence in family dining found

from a family that has been serving

the North Coast for the past 52 years

Seaside • 323 Broadway • 738-7234 (Open 7 Days)

Cannon Beach • 223 S. Hemlock 436-2851 (7am-3pm Daily)

Astoria • 146 W. Bond • 325-3144

Great

Breakfast,

but that’s

not all...

Great

lunch and

dinner

menu,too!

Great

pasta,

steaks &

seafood!

Homemade

Clam

Chowder,

Salads!

H H H

CONSTRUCTION

BoB McEwan construction, inc.

Excavation • undErground utiitiEs

road work • Fill MatErial

sitE PrEParation • rock

owned and operated by Mike and Celine MCewan

Serving the paCifiC northweSt SinCe 1956 • CC48302

503-738-3569
34154 Hwy 26, Seaside, OR

P.O. Box 2845, Gearhart, OR

FLOORING

Randall Lee’s Flooring Outlet • 3579 Hwy 101 Gearhart • 503-738-6756
Warehouse pricing • Open to the Public • Hundreds of instock rolls & remnants • In House Binding

Window Treatments, Fabric, Designer Wallpaper,

Counter Tops,  All Flooring and Miele Vacuums

Randall Lee’s
FINANCING 

AVAILABLE0%

Visit Our
Outlet!

Visit Our
Outlet!

Randall Lee’s Seaside • 2311 N. Roosevelt Dr. • 503-738-5729
rlflooring@yahoo.com • www.RandallLeesFlooring.com

Flooring     Installation

3470 Hwy 101 Suite 102 • Gearhart, Oregon
503.739.7577 • carpetcornergearhart.com

CCB# 205283

Luxury vinyl planks and tile.

you walk on  
our reputation

FLOORING

Laurelwood Farm

• Laurelwood Compost
• Soil Amendments 
• Planting MacMix 
• Mulch

34154 HIGHWAY 26
SEASIDE, OR

503-717-1454

YARD DEBRIS DROP-OFF  (no Scotch Broom)

LANDSCAPING

Hours:
Mon-Fri 8-6

Sat 8-4

503-325-2861
For emergencies

503-325-0233

35359 Business Hwy 101
(Miles Crossing)

Astoria, OR

YOUR #1 SOURCE FOR TIRES

• CUSTOM WHEELS •

• AUTOMOTIVE SERVICES •

 DEL’S O.K. TIRE

TIRES/WHEELS

Preparing to Sell Your Home Tip #2

Paul Hands

Seaside Real Estate, LLC.

970.846.9783

aphands@gmail.com

Clean the Outside
A sloppy exterior will make 
buyers think you’ve slacked off 
on interior maintenance as well. 
Be sure to clean the gutters & 
pressure wash your home’s siding. 

REAL ESTATE

BUSINESS

Directory


