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What you see above is known as “wkite space.” It's what newspaper advertisers buy. It's what | :
they bought to the tunie of $3,650,000,000 in 1960. They bought it for one purpose — to sell :{"'“‘““‘“ --------------- 51 ;j:ggggﬁg 1
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fnore goods and services. Must be a good investment, bct.m.zsc advcmsers- put more money Wity . 672.000000
into newspaper white space last year than ever before, more than in television, radio, maga- RGO o0 s e e s s bt o 203,000,000
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= An all-time high of almost 59,000,000 newspapers are published on an average day and 3
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out o amilies get a daily newspape:' qn an averagg day. It follows that practically S e
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