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ect. Beginners, 11 year olds, stu
hunting accident record, accord-

ing to Giesler. Last year, this

age group was involved in twice
as many hunting accidents as 20

to 29 year olds, and three times
as many as the 30 to 39, and 40

dy and practice to become :

Safe Shooters." Their first re-

quirement is to pass the Oregonj
hunter safety training course of-- :

4-- H Gun Safety
Offers Thrills

A new gun safely project
offers Oregon youngsters expe-
riences more exciting and chal-

lenging than tlwse depicted in

popular TV westerns.
This is the opinion shared by

Cal Giesler, hunter safety super-
visor with the State Game Com-

mission, Andy Landforcc, Oregon

Later project offerings are the
marksman, sharpshooter, ex-

pert rifleman and the hunter.
All instruction emphasizes good
sportsmanship, respect for pri-

vate, public and personal property,
and wildlife conservation. Another

objective is to improve
relations.

Enrollment in the project can

specialist, and leaders and

parents around the state whoj
helped develop the new program,

The gun safety project ob-- j

jectives are to teach safe use of'

firearms, prevent hunting acci-

dents, create an interest in wild-

life conservation, develop shoot-

ing skills and interest in one of
the safest and most enjoyable
uses of leisure.

Oregon youths, between 9 and
It) years of age, have the worst

fered by the State Game Com

mission. During the two years
to 49 age groups.

The gun safety project fos-

ters "progressive" education,
notes Cal Monroe, acting state

extension leader. Youths ad-

vance at their own rate and abil-

ity to various stages of the proj- -

this training has been offered,
6,300 youngsters have completed
this course. Not one has been

involved in a gun accident, Giesler

reports.

be made through county ex
tension offices.State College elension wildlife!
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without advertising . . .

we'd be blindfolded to the constant flow of new products
and services designed to make our lives more enjoyable.

Economists predict a 25 "betterment" of our Amorlcatl
living standards by 1970.

Without advertising, such growth would be inconceivable.
Without advertising, the link between maker and buyer
would be t. Without advertising, neither th
knowledge of new products and services, nor the demand
for them would be present, to any great degree. Without
advertising, we'd be blindfolded to progress, and soon
vyould hear Its death knell.

Keenly competitive advertising is truly in the publlo
interest. For the most part, it is sincere. It informs. It
dramatically presents the merits of the offered products
or services. While It actively persuades, it cannot force a
purchase. It cannot make a reader's decision, nor extract
unw illing dollars.

The buytr It king. Thanht to advtrthlng, ht goet forth
to tpwd mart wisely, and tnjoy lift mort fully.

Thin morning, I washed with a gentle new soap that
ontnins soothing cold cream . . , pressed a button on a
rondrous new toothpaste can , . , shaved with an uube-levabl- y

keen new superblade , . , relieved my sore throat
rlth a potent new gurgle . , . gained self confidence for the

lay with a new roll-o- n deodorant . . . groomed life into my
lair with a dandruff-fightin- hair lotion.

My new crease-proo- f wash and wear shirt and miracle-fibr- e

blend suit keeps me crisp all day ... a now electronic

watch keeps tabs on appointments . . . my giant-refi- ball-

point in seems capable of writ ing forever.

From compact cars to computers, from pocket radios

to stereo with concentric tweeters, from electric eye
oameras to long playing records, from recossed filter cig-

arettes to contact lenses, from remote control TV to ripple
lole shoes, from aluminum engines to electronic ovens,
from odorless paint to permanent antifreeze, Imaginative

technology bring an endless flow of new xcitemont to

dally living."

RAYMOND G. DUBIN ADVERTISING AGENCY, PHILADELPHIA

Oe of a series of adverti sementi b ihe Herald and Nes a a public servic.


