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lial program was put on by Lec |

Honored by this service was th
memory of five of the more rr
grange. Mrs. Anna Fisher,
cent. Ed Hartzog and Bill Burch.|come tougher

The program comprised the en-|
actment of one of the regular me |
morial programs provided to all|, -
grange lecturers by the State
Grange

Cleanup day for the local ceme-
tery was held on May 21,

An election was held on the Cali.|lstic siuation
fornia side on Friday, May 19, al

s oare a few—61, exactly

law to get work

the convenience of voters. Thellare rolls
election is to elect a
Modoc Union High School sysiem|qualified for ADC
to represent this district

Saturday.

OVER THE
GARDEN GATE

INSTALLAT: ON

selves.

fare admintstrotor
Schweitier was installed as \h*ifor themselves this summer
new president of the Tulelake Gar-| Not all ADC children come u

Chester Main

vice president; Mrs, Chester Main, |48 (amilies

NEW PINE CREEK—=A memor- | Seasonal R"Sh Be0|n5l
rlurer Virginia Hinton and her as

sistants during the Eastside lrrnngr1 ° s arse or u I s
meeting on Saturday night.

The seasopal rush for studeniiio help, in the same way )28 families needed summer work.
cently decensed members of thelsummer jobs already has begun|ussists an\ other high school or Only eight found jobs, and two ofjaging. However, it doesn’t hurt te
Mrs 'Ill Klamath County. As usual. com: college student who files a job|those jobs amounted only to room | make the effort. We think the of-
Lydia Ferguson, Mrs. Georgia Vin inetition 1s tough and @t will be- application with the oftice

But amang the swarm of hope: through here,” ; :
I youths looking for more jobs|the employment service said, “‘and|'or Vacation wor

It is an unusual, but quite rea-|jobs™

The 1 applicanis are boys gndlnchml and college, have filed job
{ F Sch d alsolBirls assisted through the winter|application forms. Only iwe or
'a'lu Ihs;l.:ﬂ]low! H:;c?iels::ool .Iur on Aid to Dependent Children wel. [three requests for student workers

trustee to the| They are members of families Idoesn’t come until school is out
support, and|
they get this support during school | ADC
Fred Fisher announced that Po-{months. But when summer comes, (youths looking for summer work?

mona Grange met al Forl Rock on the support ends on the theory
they can work to support them

Mrs, Julia Brown, countv wel-|¢an work in stores as clean-up
said the de.|bays, 1
partment spends from $33 to $43[their hours are restricted under
lor their support under the ADC|law from 7 am. to & p.m. limils,
program. This, then, is thejand Giuntoni sald.
TULELAKE — Mrs. Haroldiamoun they are expected to make| 'quite a disadvantage.”

n
den Club at the meeting on Tues-|der this regulation, of course {:.m,unrl. that s not hazardous, work
day, May 19, at the home of Mrs. [those considered employable, and|mn offices and find other jobs with
Other officers in-|yhose sre from 14 through 17 years|fewer legal restrictions. There are
stalled were Mrs. Waverly Pierce, {yid, They number 61 children in|no restrictions on farm work that
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mit arrives from Salem special payments month-by-month.
In the past, ADC children haven't|But they, and the welfare com-

had too much success in finding|mission, would prefer they work

work. Statistics for last vear are|for themselves.

not available, but Mrs. Brown said| The picture is not brighl, but

|13%8 was simi'ar tn 1957 except| nelthor is it black.

there were more ob applicants, “We have to speak frankly about
In 1057, she said, 28 children inlit," Giuntoni sald. “Our past ex

perience has been rather discour.

":1 board, Of the other six, one fort should be made . i

fiic/made only ¥25 for the summer Maybe a campaign wi boost
e gu. e 'nh"mzlm:;: :; but others earned {rom §75 Lo §200| possibilities. We work on the sup-
|pasition that if a fellow doesn’t

we do our best to get the kids out| 1l ADC children do not find work, |advertise, he doesnt get any-

who are more or less required by |on jobs. But we never get all the|Dut can prove that they have beeniplace "

|kids aut, There just aren't enough

Already 40 to 50 studenis,: high

have come in. but the wurge

What Johs are available for the
children — and any other

Johs for students 14 and 15 are
restricted. They of course may do
vard work and baby sitting, they

g
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and do casval labor. But s
" FASHIONS
they are at| &9 ® LINGERIE
Those 16 and 17 may work in 5 ® DRESSES
.»ertlu' stations, do construction 4 ® TOPS
® SKIRTS
® PEDAL PUSHERS
® CAPRI PANTS

involves no machinery other than

day delay until the permanent per-|looking, they can be eligible for

secretary; Mrs, George Frey, trea
surer.

Mrs. Vera Brown, costumed in
an authentic Japancse kimono
brought to her by a Iriend [roma
Japan, gave a demonstration on
flower arranging

Mrs. Portia Aikins gave a short
talk on the horticulture of Salomon

And the time for their job-seek-{the facts that ta) most of it is
ing is limited. The ADC supportmechanized now, and ‘b} much of
ends June 13 this vear. It will bglll is considered oo heavy for teen:
renewed in September agers

These children get no special] Work permils are required for
preference in  fobh  seeking. The/most johs other than caspal em.
State Emplovment Service s glad |ployment. A vouth working in »
————— service station, a restaurant, a

3 ways to buy:
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Cash, 10-Day Charge,

LUCKY WINNER of a summer dress of her choice from Whytal's Ladies’ Apparel, 501
Main Street, is Mrs. Burton Brouillard, 2013 White, shown at center. The promotion was
put on in cooperation with the two local Market Basket supermarkets during their 10.day
Dal Monte Spring Garden Show. At lpft is Bob Andarson of Market Basket No. | and at
right, Larry Whytal is shown welcoming the winner to tha ladies’ apparsl siors to make
her selection. Mrs. Brouillard is the mother of five sons and one daughter and expressed a
Toi of enthusiasm over winning a summer dress from Whytal's.

Seal

Guests lor the alternbon wore
Mrs, J, W. Powell. mother of Mrs.|liament approved Friday night thelto get the job first. Then hurry
{Waverly Plerce: Mrs. Hans Nel-[national budget for the coming
teon and Mrs. Waller Johnson liscal vear,
Co-hostesses were Mrs. Pat Me-|raises for a million government
Ginley and Mrs. Ted Fish

BUDGET APPROVED store, mill or grocery must have|

a permit, i
ROME (AP'—The ltalian Par-| To gel a permit. the method is
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down to the employment service
alfice and fill out a form. The
office provides a temporary per-
mit immediately to prevent a 10

including hig nay

femploves

Revelving Charge

Husband Kills Wife, Self; |Potato Chip Bill

| "
Note Says Wife Had Loven| ke RESeloas

Supgraphi 20048, Borsan of Advertamng of B Avverioon Newopoper Poblichers Asovesctive, hun.

LOS ANGELES
Fay a hank employe
the knowledge his wife had a lov-the face of this earth. Thetelore|Friday by Lhe
er. shol her to death and then|l feel the blame shall be his | Hotike
killed himself “I have Iu‘r-krn the Fitth ('uln-!

Rhode

be living with his guill,
A baby sitter foiind the hnrilt-\lhlr‘ beyond wanting to live .mrjllhi Sony !tl
of Bill Whitaker, 32, and his wife|l just could not, and would not,| ™ amm
Arline. 28, In rhl‘:r suburban Van|live without her |
Nuys hame Friday “To all my {riends and lamily
The couple’s twa children, agedil ask their undeistanding and not
2%y and 1l moniths, were frnlml|ln judge  Arline or mysell towo|
unharmed in & locked bedroom. [hard, Emotions such  as  were
The note told this stor folsted on Arline are not the casi-
Arline  Whitaker had = told! 1--! things to hamlle
hor hushand she hid fallen In love| “She tried  at  fiest o
with another man,
superiors al the bank where she |re.-u.nr| and she lost,
worked nights., She had intended ‘Bome peopile will sav 1 wm
in move Into another apartment |insane snd movbe [ am
Sunday
Until the other man
ramancing my  wile,”
said in the note,

“stacted [turn, God put the jealous nature
Whitaker |in us and 1 ask His {orgiveness at
“she ‘was thelthis time for vsing it o8 1 have.”

Fr—— St

i

hsl giving liquor package stores
(AP} — Police, m.-,.—.- sweet and loving and won-|the right to scll potato chips, pop-
inconsed h\.|d-:| ul person that ever walked|ooen and similar items was passed

In the process the roepresenta-

inadvertently

Police reported a nole lelt h\ mandment ““Thou shalt not kil]™)|tyes eliminated a $300 Hquor -
lhﬂ hushand  said hm ouse he hroke the Ninth Com-|cense [es

1 had intended to kill him I'.hr||l.:-|nr‘|non “Thou shall not covel| After red-faced legislators dis-
wife's lover) too, but afler 1h|nk-'|hv neighbor's wife''), covered they had
ing "t over, his punishment \'I|1u| “tid 1 kill Arline  because !|rhn|'u<'|l *the fee, they said they

hated her® Absalutely not. | Joved, would fix the error this week in
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| rERiAL] csca aacam -n-
he [t t ! W
one ' of thelthem., hut they overpowered hcr o .‘

i ' n. But 1 ;
just resched the point of no re<| The REYNOLDS CLINIC
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1. Newspaper adverfising reaches more people tham
amy other medimm. 88% of the nation’s families get 2
newspaper every day. Over 100 million people, 82% of
all people 12 years of age and over, read a newspaper on
an average day. Every one of these people has the op-
portunity #o see every ad im the daily newspaper. Only
a small number of these people could be reached with
any TV, radio or magazine ad.

2. People like advertising in newspapers betier than in
any other mediam. People feel friendly toward adver-
tising i newspapers. Surveys show that far fewer peo-
ple want advertising in other media. An advertiser wants
his customers to like him, so it stands to reason he will
benefit if he runs his ads where they please instead of
annoy people.

3. Newspapers deliver more “ready te buy” prospects
than any other medium. Newspapers offer something
for everybody —information, estertainment, editorials,
advertising. And the reader is attracted to the ad that
'interests him. This means that readership ratings on ads
represent live prospects for the advertiser. These people
are casy to scll because they have a product interest.
On the other hand broadcast ratings indicate people
with an interest in the program, not necessarily a buy-
ing interest in the product.

4, Newspaper advertising gets more action than any
other medium. As 2 news medium, the daily newspaper

A unny BROOK FROM KENTUCKY
SATISFIES BOTH GREAT AMERICAN
WHISKEY TASTES

Some people like Blended Whiskey, some
prefer Straight Bourbon. Sunny Brook, the
great whiskey of the Old West, offers you
both. Choose the round bottle Blend or the
square bcttle Btraight - each is the best of
its kind...every drop Kentucky whiskeyl

0 PROOE WENTUCKY BLEADID W

e B 000 SUNNY BROOK £ LOUIVILLE XY KENTUCKY STRAIGHT BOURBON WHitery
SKEY, Bk PROOF 3%, GRAIN NEUTRAL ST

gives advertising an atmosphere of action and believ-
ability. People have confidence in and believe in news-
papers. This prompts action on the part of the reader,
5. Newspaper advertising offers more local selling flex-
Ibility thaw any other medinm. Advertisers can use news-
papers market-by-market — to protect strong markets,
to boister weak markets, to vary advertising where po-
tential varies, o meet competitive attacks, 1o get better
timing with their sales and merchandising programs
thas is possible in any other medium.

Prdobod b B tederasl of @by offsedivs cdveribeing Iy

reasons why
the Daily Newspaper gives you more

for your advertising dollar

6. Newspapers give more flextbiiity in selling copy tham
any other medium. An advertiser can tell his story in
the size that suits his needs. He can wee 2 two-page
spread to tell 2 detailed copy story, or e can tell his
story ia the same or smaller space with just a few words,
He can rem a 100-line or 2 1,000-line ad, depending em
his budget and strategy. A newspaper offers advertisers
more physical and creative flexibility than amy ether
medium,

7. Newspaper advertising offers better reéafl merchan-
dising then any other advertising. Four millioa U, 8.
retailers invest about 214 billion dofiars im the daily
newspaper — more than they spend im all other media
combined. No other medium has as close a relstionship
with retailers as the daily newspaper.

8. Newspaper sdvertising in 2 safer and surer lnvesd
ment than advertising in amy other mediom. Ia some
media a good percentage of the results are affected by
the variables of the medium, and by the medium’s cwn
competition. In newspapers, the advertising stands oa
its own feet, unaffected by such variables. Newspaper
advertising is always ready and waiting to suit the
time, place and pleasure of the consumer. The daily
Dewspaper is always selling.

9. Newspaper advertising produces mere sales per dok
lar of sdvertising cost than do other media. The cost of

an advertising medium depeixds oa a combination of
two things: First, how much it costs to reach a persoa
with a sales story. Second, what action that sales story
causes the person to take —or, how mech it costs e
make a sale, The best figures available indicate that the
newspaper delivers a message o & person for a typical
advertiser at & cost at least as low s the cost of delives
ing the message through television er magazince. And
the other eight points guirantee move ssles action par
message delivered.
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