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Accused Killer Escapes;
"Just Lonesome For Mom'

FARMINGTON \1 (AP

PAGE NINE

Chief

— Samuel) The ADA supporied Stevenson called himsell a lberal and "I Washington economic consultant.
KW (H Beer, 47 . 5fd'\mi professorin both his races J;r the nn:;il think he would be In the liberal] A new program of national goals
land ap avawed believer in politl [dency in 1932 and 195, Before Lhe category.’ was approved by the ADA as it

cal hberalism, s the new pational| Domocratic' convention in 1056,
chalrman of Americans for Demos however, the ADA declined 1ol As ADA head, Beer was named|concluded its 12th aanual conven-

"’"Yunks For B-emln Name Professor As

| WASHINGTON (AP

= “lycovered Two of the three men

s fhdt | leralic Action Aate  a preference by sayingte  succeed Robert R. \alhnn tion.
‘f" |.|.~. iongsome lor mil who fled with him are still at | Beer's election Sundav by tholtither Stevenson, Averell Harrl
ﬂl”\“f l:,“:’\h'} hoid ru‘in- {dl latge [sell-styled lberal orpanization|man. or Sen. Estes  Kelauver
' rWholise—accused o 1 a | .  FiRb would be acceptable
murder, Kidnaping and rape Newhouse, 22, is to go on irial brings te ADA’s top leadership a/Wwou -

explained his escape {rom the an.| |Thursday on a charze of murder:

. | Ar ag
cient St Francois County jail onl (ing his uncle a year ago

|L‘|0.~r' friend of Sen. John F. Ken:| Beer told a reporter he favors a
Mother's Day . He walked inta the olfice of

nedy {D:-Mass), Kennedy is con|libera! candidate for president In
|sidered 8 lkely contender (or the|response tn @ question whether

Newhouse came h| K lo fail of
his own accord, flanked by his
miother and Lwn mmt-_ about nine
hours after i(he escape was dis.

Union Sues
Timber Firm

ROSEBURG 'AP) — Gone D
Menges, president of the Lumber
and Sawmill Workers Union local
here has filed & 103,558 suit
against the Martin Bros. Contain-
er and Timber Products Corp

No mention of the union is made
In the suit and Menges is listed
in the action “as an individusl
and a5 a representative of a class
lo. which he helongs

Sherilf Clay H
and sald: *'1 realited 1 made a
migtake and wanted (o come
hack,"

One of the twe aunts with him
was  Evelyn Green, 42, of St
Louis, who persuaded him to sur.
|render to a posse in a wooded
|area last vear

Hiz mother, Virginia Newhouse,
a0, and Miss Iva Gibson. 44, of
St. Louis, also were with him

Mrs. Greco sald Newhouse teles
phoned her from a service station
in SI, Louis and lold her he wani-
od to gn back.

She said: “He said he wanted
o see his mom (o Mother's Day
amd he knew he had done wrong."

The [owr men pried loose a con:
creie block and smashed their
wny through the foor pf the cen-
tury-ald jaill. They dug a timnel
under the foundation with a spoon.

Mullips Sunday| |

|Democratle  presidential
tion in 1960 him,  be

C

nomina- | Kennedy would he accepiable tolf
ronlied Kennedy  has
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Cleaning Special!

| SPECIAL

Dutch Boy Outiide
WHITE PAINT -

il "Perfect’ Ouside

| WHITE PAINT - Gal.

6" Nylon Brush
Paint Roller & Tray

FLp Pt

34”
53’0
33!0
311!

The local was invalved in a| Escaping with Newhouse were THIS PICNIC T.lll.i is one of the many Ihci hn been
lahor dispute with the company|David L, Mover, 20, Elving, Mo.::| built in the forest camps along the shores of Diamend Lake. Sq. Ft. 9 X ]2 Dr° c‘o*h """"""""""" c
which ended March 16 i Eric Linden Montgomery, 24. Dles-| This gicture, taken on May 4??1 of this year, shows the apen Example: P
The suit states (hat 365 om-|lnge: and \Joseph Federick. 35, 8Ll oo o ditian of the camps airudy The only snow lefi on that 9x12 5.40
playes of the corporation were|Lovis. Federick was held on a car dat that found | drift dar bha s x OH!Y s . THIN
denied employment for a period|thelt charge:  Montgomery on| 93te was that found in occasional drifts under the trees Pickup & Delivary NOTHING
ol 31 days. The suit contends that |hurglary charges and Moyer on a Fuhmg 1easan.on the popular lake opens May 30. B DOWN
the firm  violated the omploye|felonlons assault charge. Domestic rugs only, Orientals and reversibles
bargaining agreement and locked| Newhouse is an-nu.-t;d of Il!l S not included. Rugs must be rolled or folded and UP TO
oul employes without justification|fatal shooting lagl May 15 o treamllners Have o ISIon i { v
snd In vinlation of another artiele|James L. Huskes, 53, because ;:fd,:“t: 9; :::l‘l“::: :r:i.:' ;’:‘k:l::":::.ﬂ:;: 5 YEARS
of the agresment Huskey wouldn't lend him his car » yiom 1oy ¥ TO PAY
Meanwhile, Harold MeKense.| Officers  said  Newhouse took| SAN LUIS OBISPO. Calil. ‘AP); The northhound and southbound in town. Wall-to-woll carpgt cleaned in your

field representamice (or the union,
gald Ihe LSWU had decided to
eonsent fo employe halloting o

his uncle's car, kidnaped 17-year-
old Linda R. Rawlins, and her
companion. Archie Moare, both of

—Two Southern Pacifie

sH'eam-'L L

sireamliners

liners collided on a grade in Ir\t‘!puwen;uh and

Santa  Lueia

Motntalne Sunday,|iraveling at reduced speed af 2:53

carrying 25| home — Only 7¢ sq. .

crewmen were

New Method Cleaners

BASIN BLDG. MATERIALS

choose hotween the LSWU apd|Desloge. and sped south with them la.m. when they came fn ether.

the Teamster Union as hargain-[as hostages. At Poplar Bluff, po-|derailing four diesel units and{ r|;, |‘nr"l:‘h(r und traln i“l}]pd:{“” ol ~

ing agenl. The Teamsters two|lice said he kidnaped service sta-|three cars and injuring lour per-|a sidine and raked the south.| 1453 Esplanade Ph. TU 4-4471 4784 So. 6th Ph. 2-2563
months ago applied to the Na-[tion allendant  George Tubbs. s Ibound ‘train's 1ast (hroe Pullmane. = -

tinnal Labor Relations Board lor
an election m & move o take

over jurisdiction at the plani

Tubbs was knifed at a Newport,
Ark., restaurant, but fled and
s s-ntl the !ﬂarm

GLAMOR GIRLS

1o, Ty Penvma Sradivat, ot World ris meeee),
“That's Peg for va—nlwnyu one mare bow.”

The main line bhelween Sanl
Francisen and Los Angeles was)
out of service for 15 hours. Trains
wenl hick inip service both ways
on temporary tracks.

LOGGER KILLED

OCEANLAKE (AP — Alexan.
der Nelson, 42, a Delake logger,
was killed Supday when an auto.
mobile he was riding in plunged
alf the Oregom Coast Highway
near here

He was & passenger in lhe car
which was driven hy Dave Free-
man ol Otls, Freeman and anoth-
er passgnger, Don Wellz, 24, Otis,
siffered serious Injuries.

BUSINESSMEN'S
BUFFET

An Abundance of Delects
able Foods prepared for
Buffer

your salaction.

Style - Moderats  Prices.
SERVED DAILY
Ponderosa Room
Willard Hotel

ite kind...
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UNNY BROOK FROM KENTUCKY
SATISFIES BOTH GREAT AMERICAN
WHISKEY TASTES

Some peopls like Blended Whiskey, some
prefer Straight Bourbon. Sunny Brook, the
great whiskey of the Old West, offers you
both. Choose the round bottle Blend or the
ML square bottle Btraight - each is the best of
every drop Kentucky whiskey!

PROOF KENTUCKY BLENDED WH

-

M
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reasons why

the Daily Newspaper grves you more

for your ﬂa’-zwz‘z'sz}zg dollar

1. Newspaper advertising reaches more people than
any other medium. 88 % of the nation's families get a
newspaper every day. Over 100 million people, 82% of
all people 12 years of age and over, read a newspaper on
an average day, Every one of these people has the op-
portunity to see every ad in the daily newspaper. Only
a small number of these people cotld be reached with
any TV, radio or magazine ad.

2, People like advertising in newspapers hetter than in
any other medium. People feel friendly toward adver-
tising in newspapers. Surveys show that far tewer peo-
ple want advertising in other media, An advertiser wants
his customers to like him, so it stands to reason he will
benefit if he runs his ads where they please instead of
annoy people.

3. Newspapers deliver more “ready to buy” prospects
than any other medium. Newspapers offer something
for everybody —information, entertainment, editorials,
advertising. And the reader is attracted to the ad that
interests him, This means that readership ratings on ads
represent live prospects for the advertiser These peaple
are easy to sell because they have a product interest.
On the other hand broadcast ratings indicate people
with an interest in the program, not necessarily a buy-
ing interest in the product,

4. Newspaper advertising gets more action than any
other medium. As a news medium, the daily newspaper
gives advertising an atmosphere of action and believ-
ability. People have confidence in and helieve in news-
papers. This prompts action on the part of the reader,

8. Newspaper advertising offers more local selling flex-
ibility than any other medium, Advertisers can usé news-
papers market-by-market — to protect strong markets,
to bolster weak markets, to vary advertising where po-
tential varies, to meet competitive attacks. to get better
timing with' their sales and merchandising programs
than s possible in any other medium.

6. Newspapers give more flexibility in seiling copy than
any other medium. An advertiser can tell his story i
the size that suits his needs. He can use a two-page
spread to tell a detailed copy story, or he can tell hig
story in the same or smaller space with just a few words,
He can run a 100-line or a 1,000-line ad. depending on
his budget and strategy. A newspaper offers advertisers
more physical and creative flexibility than any othes
medium,

7. Newspaper advertising offers better retail merchan-
dining than any other advertising, Four million U. &
retailers invest about 2%4 billion dollars in the daily
newspaper — more than they spend in sl other media
combined. No other medium has as close a relationship
with retailers as the daily newspaper.

8. Newspaper advertising s a safer and surer invest
menl than mdvertising in any other mediam. [n some
media a good percentage of the results are affected by
the variables of the medium, and by the medium's ownm
competition. In newspapers, the advertising stands oa
its own feet, unafiected by such variables. Newspapes
advertising is always ready and waiting to suit the
time, place and pleasure of the consumer, The daily
newspaper is always selling.

9. Newspaper advertising produces more sales per dol
lar of advertising cost than do other media. The cost of
an advertising medium depends on a combination of
two things: First. how much it costs to reach a person
with a sales story. Second, what action that sales story
causes the person to take —or, how much &t costs o
make a sale. The best figures available indicate that the
newspaper delivers a message to a person for a typical
advertiser at a cost at least as low as the cost of delives-
ing the message through television or magazines. And
the other eight points guarantee more ssles sction pag
message delivered.
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