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WASHINGTON (AP} — Space
flight lorecasts are popping eul
all over Washinglon — everything
froun sending mice into orhit with

take your pick. They've all gol
some exciting idea Lo Ignite the

The Soviets launched their dog.

1987,
Johnson claimed two important

was ejected from a satellite and
sent back to earth,

Laika, inte an orbit on Nov. 3|1

would involve a 20,000-pound pay-
oad.

Johnson also outlined these com-
tng satellite ventures:

polar orbits to provide a global

Space Flight Forecasts Keep Capital Humming

weather data back from satellites.
“Three cameras, strategically po-
sitioned in the satellites, will [eed
pictures inio separale magnelic

communications satellites in lower|estimate for this projeet.

Project Midas—An early warning

TUESDAY, APRIL 21,

against surprise attack In ways|early warning arrangement.”
impossible under our prhou"r-«nmnled date mfm

In Life...experience -

is the great teacher
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in a month to sending a man to|lirsts for Discoverer 1. 1t was| Project Courier — A program [tape recorders for playback when v -
the moon and back within eight|the lirst time a satellite had been|which “will eventually lead to theithe satellite [s interrogated. A In Scotch.. .Tuchpr s | -
years. positioned n flight (by means >(|stationing of a network ol instan-|thousand pictures will be produced is the groa[ experience e
Project Nova, Project Score,|jets of compressed air) so ha!|taneously communicating satel-(every 24 hours, each piclure cur- B <
Project Courier. Project Transit,|it faced a certain way, he said.|ltes in 24hour orbits 22,300 miles|rying its detail In 500 television -
Project Tiros, Project Midas —{and it was the first time a capsule |above the earth, complemented by [tines per millimeter.” No time -

* WHERE £ZSF WOULD YA KEEP A HATER SNAKE 7°

Many Influential People

come within a month, but other
sources weren't quile so explicit,
The mice would he America’s
first (ry lo putting living animals
into erbit. The Army on Dec,
last year sent a monkey up about
500 miles in the nose cone of a
Jupiter missile. An orbit was nol
attempted. The cone; and the
mankey, were lost in the Atlantic

Revise Castro Opinions

Ocean after Lthe 1,500-mile flight.

13| load to a landing on Mars, he said.

150,000-pound satellite into orbit at
an altitude of 300 miles, a 43,
000-pound payload in orbit aroynd
the moon, or & 4.300-pound pay-

Hyatt said this new engine
would be the basic power [for
Project Nova, which is to enable
A man to “travel to the moon,
make a soflt landing and return
safely (o earth,” Such a trip

ONE HOUR CLEANING

imagination. The capsule is said to have|system" It may be completed by missile detection system using HIGHLAND CREAM SCOTCH WHISKY
The mice-in-space forecast came|come down near Spitzbergen [1965. 1L is an outgrowth of Project|satellites. "Through this project 46 Prool - Blandaed Scotch Whisky - Sthiaffalin® & Co., N ¥ :
Monday from Roy W. Johnson, di-|north of Norway. A search is un-|Score which radioed back Presi- we wil will develop greater Insurance v
reclor of the Advanced Iesearch|der way [or it denl Eisenhower's Christmas mes. | — —— i
Projects Agency in a speech to 1 t‘}(.‘l! Disco\l-n.-zer 1, Juhlrman said ;a;e from a satellite last Decem- ;---------------------------I.-I-- >
Republican womens group. He al.|"'blomedical data we will acquire|ber
so_outlined hopefully most of the|will be very useful to the man-in-| Project Transt — A nsunaunn il ‘le pay wgb‘gw Price W‘y ?
other projects due [(or later de-|space program, Project Mercury.”|system in which alreraft can use 0
velopment. | ?H::I! men nllread{” huvcl been se- s{atcllilgﬁ lo detlermlme lhelfr pos:l- i
Johnson sald the Discoverer 1l{lecied to train lo senl inlo or-{tion with greal accuracy. Targe
aaiclzlle. }:auncld'icd[ Ii‘lmIl b]:: ;nd m!l'l\"“i r.'nr!l\r lgn“ ::k:}y.editti 1 dnll’ihjlzfl'lr:ms Television cam i Pa' hundrnds nf dﬂ“ﬂl’S ':.;i
nearing the end ol ils orbit, has e man-lo-Lhe-mo s on - y J
had a “fruly [antastic success.”|came from an official of another|eras, far more refined than pres- [ | Iess_sava more than ever e
He added, “‘We now plan to launcn |agency, Abraham Hyatt, who toldfent ones, will be used to radio] | .
Discoverer 111 with a blomedical|the House Space Commilles N on- | po e ——————————— 1 -
space traveler.” day the United States will have b
Johnson didn't specify mice asthis capability in six to eight years.
the space travelers, but informed| He said a new rockel engine —
sources said one or more were capable of 1'a million pounds ol
slated for the orbital trip. Johnson|thrust — is being developed. This
said this Discoverer 111 shot would|tremendous engine could send a
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arotind Wasl-.mg_lin_ regarded Fidel| They thought he ought to go out ized Comfort: separate sectional sofa front 3 "'“;}""”".:ﬂ‘i":fr{'ifi'.
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WASHINGTON (AP) — Tt Cas 4 her o -f ° I F d
o ASHINGTON (AP =Tt Castro e st amother of wore C @lifornia Investment Fun

ma get imuet » save, 0t vo0| Egrmarked For Aqua Slate

Today the bearded young man| sAcRAMENTO (UP1) — Gov.
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nl Hull.llnltn autemalic rens-
quipmant, anirs,
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Come sundown..
comes sudden
death...

town called _

in a

some In surprising places, who
think he ix sincere and Is trying
his best to do a good job for Cuba.
They hope he'll carry out his
promise of good government in
the little republic long ridden b}
grait and dirly politics.

There are still some skeptivs
here, too, but they secem in the
minority now. It may be because,
as Castro puts it *'1 did not came
Isic) for money, but for friends,
and to clear things about our rev-
olution."

As he |elt Washington for the
remainder of his \wo-week lour,
he could look back on a good

Edmund G. Brown has signed inlo
law a hill earmarking California’s
172 million dollar investment fund
for development of a statewide
waler program.

Brown said Monday thal pas-
sage of the hill had been “vital
lo solution of the state’s waler
problems.""

He said adoption of the meas-
ure by Assemblyman Bruce F.
Allen (R-San Jose) was "“a com-
mitment lo a water program in
this session of the Legislature."

In a press statemenl, lhe gov-
ernor attacked the ‘“‘shortsignted,
partisan" attempt of economy bloc
legislators lo use the invesiment

Investment fund.

bly 50
in the Senate.

Allen's bill passed the Assem-
and was approved 285

DRIVE-IN CLEANERS

2041 Radcliffe at So, 6th
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Buppright 1909, Bursan of Adveriaring of ths Americon Nrwspaper Publohert dsosricbion, Ius.

¥ start,

.l| _He seemed to make Iriends, all Lt::-]a tir?elz.h];n::;ig!;::’ﬁxg‘d o
L right. Boys and girls screamed “If it had' succeeded. iheré
’f mil:l delight whenever they saw would have been no water pro-
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Grown-ups, In high places and
elsewhere, sald they gol a much
more hupnlul viewpoinl of ‘what
has happened in Cuba, and highe:
Ilwrlcs for Iiis future under Cas-
ro.

Even at the State Department,
where there was a great deal of
reserve aboul the bearded man
! lwho came lo Washingten without
an official invitation, one observer
sild: “The guy makes a good
showing, He - handled  himsell

- |dressed two gatherings of news-
men, gave innumerable interviews

g |between speeches, and made one

appearance on a television news
panel show—Meel the Press.

Somelimes, he concedes, he
does nol say things as well as he
would like. One of those times was
when he sald on the TV show that
it might possibly be four years
before elections could be held in
Cuba,

It was the lirst time he had
talked ol elections so far in the
luture.

well."
Castro did nearly all of his talk-|eral fund, for new water facilities
ing here to newsmen, - He Bld‘ until the bond issue is passed and

gram for al least two years,' he
said. "Such a delay Is intolerable
in terms of the needs of bolh the
north and the south.”
Brown said that commitment ol
the investment fund, plus a pro-
posed 960 million dollar bond. is-
sut now before the Legislature,
would “go a long way tloward
solving California’s water prob-
lems."™"

The investment [und, the gover-
for said, is the only source of rev-
enue available, other than the gen-

bond money becomes available
sometime in 1062

He said the only method of H-
nancing water project construction
aside from the investment [und,
would have been increased taxes.
The proposed 195960 budgel
commits aboul B0 million dollars
to waler projecls around the
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the Daily Newspaper gives you more

for your advertising dollar

1. Newspaper advertising reaches more people than
any other medium. 88% of the nation's families get a
ncewspaper every day. Over 100 million people, 82% of
all people 12 years of age and over, read a newspaper on
an average day. Every one of these people has the op-

6. Newspapers give more flexibility in selling copy tham
any other mediom. An advertiser can tell his stocy
the size that suits his needs. He can use a two-page
spread to tell a detailed copy story, or he can tell his
story in the same or smaller space with just a few words.

L : C;T::i11';.m;:“hjn|:;3{'.‘:»1;§n|h¢h|mi . portunity to see every ad in the daily newspaper. Ou?ly H‘e can run a 100-line or a 1,000-line ad, depending on

RICHARD BB 6" ol slcetions. &g caid b Wi |ine Einle, Rempers deanke S88' or 13 a small number of these people could be reached with  his budget and strategy. A newspaper offers advertisers

DLV TV QU AUVIVN | not hooey-bocause | did noL ex:|, Bruee Mendows Hase arunk. was or any TV, radio or magazine ad. more physical and creative fiexibility tham any othes
R ETC0) A 1111114V (plain that “I know it is hard to|,Slede Calvin, Miflar. drunk. 833 or 2. People like advertising in newspapers better than in  Medium.

QUINN - MALONE
DOLORES

MICHAELS

CiNnaMaScorPE
COLOR by DE LUXE
mntommc SOUND

believe, but the people of Cuba
do ‘not want elections now.” Cu.
ban newsmen nodded their heads
In vigorous support,

Fidel Castro appeqr.\ to have
established among a lot of pcople
here the confidence that he is try-
Ing to do a good job.

Bul the contidence Is nol uncon:
ditional

As one editor put it: “0K. Let's
say we believe he's sincere. Now
i's up to him, as his program
moves along. to see il he carries
out what he says he believes in.”

o / DOORS OPEN

— ENDS TONITE —
Liene, Jungle Goddess &
Mile, !Mﬂuu

6:45 P.M.

FOR THE FIRST TIME! 5.9

Lance Gardley Labert, drunk, 525 er|

12 and ane hall days

Marion Johnson, drunk. 538 ar 12

and one haif days

Jumes Thompson Edgar, drunk, 523

or 12 and one half days

Corneliua John Green. minor in pos:

sention of liguor, 833 or 13 and one

hall days

Kenneth Glen Kuhlman, miner in

possension of liguer, 323 ar 13 and

one hall daya

Luther Patrick Baker. vagrancy, 5106

and 38 days,

Vie Bruecker, drunk and disorderly

eanduct. pending |

Joseph Charles Brucker, drunk snd|

disordarly conduct, 30 |
A. J. Milier, disorderly conduet, re.

leased te Alr Police

KLAMATH COUNTY
DIATRICT COURT

Eldwin Fdwin Launabury,
while intoxicated, 3400
Stanley Des Wills, fail display lis
cenve plates, 520,

Chartes Patrick  Paltrs,
eavers, 150

Wallace J. Jones, tandem axle over-
load. #43
George Crunk,
load, $23

driving

we wheel

fandem axie over-

any other mediam. People feel friendly toward adver-
tising in newspapers. Surveys show that far fewer peo-
ple want advertising in other media. An advertiser wants
his customers to like him, so it stands to reason he will
benefit if he runs his ads where they please instead of
annoy people.

3. Newspapers deliver more “ready to buy”™ prospects
than any other medium. Newspapers offer something
for everybody—-in!omiation. entertainment, editorials,
advertising. And the reader is attracted to the ad that
interests him. This means that readership ratings on ads
represent live prospects for the advertiser. These people
are easy to sell because they have a product interest.
On the other hand broadcast ratings indicate people -
with an interest in the program, not necessarily a buy-

7. Newspaper advertising offers better retail merchan-
dising than any other advertising. Four million U, S.
retailers invest about 2% billion dollars in the daily
newspaper — more than they spend m all other media
combined. No other medium has as close a relationship
with retailers as the daily newspaper.

L)

8. Newspaper advertising is a safer and surer invest.
ment than advertising in any other medium. In some
media a good percentage of ‘the results are affected by
the variables of the medium, and by the medium's own
competition. In newspapers, the advertising stands on
its own feet, unaffected by such variables. Newspapee
advertising is always ready and waiting %o suit the
time. place and pleasure of the consumer, The daily
newspaper is always selling.

Hitler's Limer Marion Hamilien, na  stap| ing interest in the product.
bty —
final ,Geraid Lee Epplar. violation Basic| 4, Newspaper advertising gets more action than any 9. Ntmlpﬂ advertising produces more sales per dok

Dee Valentine, no operator's licenss
3]

Basie rule, %10
Harry Francis Grey,
lieetiar. 33
Ronald Evan
Wap wign, 3
Gayle Myler Johneon, fail digplay I
repse, dlimis
Teaiah lhimr
n

na aperator &

Frailey, fail step al

fall display  leense

other medium. As a news medium, the daily newspaper

ability. People have confidence in and believe in news-
papers. This prompts action on the part of the reader.
8. Newspaper advertising offers more local selling flex-
ibility than any other medium. Advertisers can use news-

lar of advertising cost than do other media. The cost of

2 h K fail id % 1ip ’ . i s M 3 &
e oh AT, "3_‘ :": = l"" gives advertising an atmosphere of action and believ-  an advertising medium depends on a combination of
Vietar Joseph or . viniation

two things: First, how much it costs to reach a person
with a sales story. Second, what action that sales story
causes the person to'take —or, how much it costs %o
make a sale, The best figures available indicate that the

| (Latee Dinkls Alsintar,  Vialstion papers market-by-market — to protect strong markets,  Dewspaper delivers a message to a person for a typical
Muary Ann  Mati, minor posstssinn

L

!AND

ol alcohslie liguaor.
tun

ane year proba-

Janne Elaine Neuberi. vislation ba-
e File 230

\"ICTDR ml{ Willjam Mobert Wrehm, driving
MATURE - AUBREY e Trd 0 et aah saets o

132 days in lisu of fine

HE FIXED THEM

JACKSON, Miss. (UPD—Mayor
\ugn Thompson said he was al-
most  swepl into a lake near
Vickshurg in a recent thunder-
slarm, but "1 thought how many

people would like to see me
drown, and hung on."
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to bolster weak markets, to vary advertising where po-

tham is possible im any other medium.

Prtritvohoad ta B iotranl o ren oedies advortinicy 4

advertiser at a cost at least as low as the cost of deliver-

< A Margerelia Sehweiger Vil ial varies, to meet competitive attacks, to get better ing the message through television or magazines. And
A THOUSAND ADVENTURE-FILLED DAYS... [us uic"riict o """ euore ol i s :

g A THOUSAND LOVE-FLLED NIGHTS... Btk R g B i st g timing with their, sales and merchandising programe the other eight points guarantee more sales actiom pag
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