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PAISLEY plays a big part in the fall fashion picture as part
of the emphasis on Eastern style influence. Photographed here
is the typical Paisley shawl pattern, transferred to a big 36-inch
square of silk by "Top-Hit." Wear it in its traditional manner;
drape it over one shoulder with ends tucked in your belt: let
it add a bright flash of color caught at your waistline and
falling softly the length of your skirt. tesy The Wool Bureau.

HERALD AND NEWS, KLAMATH FALLS. OREGON

THIS DRESSY late day frock of wooi challis weighs just four
ounces to the yard. It is hand-screened in a basket design
with accent dot of royal or brown on black and gray ground.
The dress may bs worn with the velvet cord belt or without it
*to accent the long torso appearance. The full skirt is made in l.
two gathered tiers and poses over a crisp net lining. Piping
at neckline and sleeves picks up the accent color. Photo cour-

"SELF SERVICE MEATS

This week-end Emil is Featuring

4H CLUB SHOW BEEF

purchased ot the recent 4-H Rotary Club show. This plump, tender beef has now
been properly aged for flavor and we're offering it this weck-end ot our regular

prices, Try some . , . for real qood eating!
[+
31bs.79

All Lean
Meot

Ground Beef
Beef Stew .. boneless 49:
Round Steaks 69;
Rib Steaks 69;
Pot Roasts 39
Hams 39;
Cheese 595

Flavorful rounds,
cut thick or thin

Tender and
Well Trimmed

Fine Eatina, ond
Economical Too

Swift's Premium Fully Cooked.
Whole or Shank Half

Kraft American

Emil's Produce is Fresh!

2 Ibs.

CAN NOW!
Prunes s S8
Grapes 729:
Potatoes -~ 29
Onions

U.S. No. 1 ¢

APRICOTS

Calirose

2'/2 Tin

5 1 $|00

A master shopping study, Usting
In-store buying declsion figures for
supermarkel products has  been
lesied by the E. L duPont de
Nemours and Company public re-
latlons department.

Highlighls of the study:

COTTAGE CHEESE

gocd basis for many dilferent dips.
1L may be used just ns I comes
from the package or It may be
creamed with s beater, To 115 cups
of coliage cheese ey adding a

teaspoon f{inely chopped parsley,
1 1ablespoon finely chopped onlon
and a few grains of {reshly ground
pepper. . Combine all ingredients
mix well, either by hand or with
an eleetric mixer, Serve with as-
sarted crackers or

ar a litfle mayonnalse,

Versatlle coltage cheese forms a |

A-ounce cun of deviled ham, 1|

polato chips, |
IF thicker thin vou like, add cream |

| Seven oul of 10 buying decislons
on all supermarkel producis are
| made after shoppers enter stores.
| On many products, however, the
rate s as high as nine out of 10,

Nearly half of all supermarket
products are bought on impulse
without any previous plannisg,

Two out of three shoppers make
up their minds without a shopping
1list. Strong evidence, tha summary
sugRests, that today's shopper on-
tera the supermarket, sees what
looks good, then plans her meals,

“Momma™ still does most of her
shopping, usually onte, & wWeek,
Friday is the most popular day.

The average shopper spends [it-
e more than s minute in buying
ecach item, Shoppers average only
17,9 minutes in stores — looking,
touching, rejecting, buying, walk.
ing through departments, and
checking out,

More than 5000 survey shoppers
made nearly 68.000 purchases In
V250 supermarkels across the coun-

fry — an average of 127 itema
per shopper,

Products and their in-store buy.
Ing declsion rates covered in spe-
cial studies included:

Candy — 9 out of 10,

Crackers — 9 out of 10

Potato Chips — 8 out of 10.

Macaront Produots — 8 out of 10,

Baked Foods — 7 out of 10,

Glass Packages — 7 oui of 10.

Non-Foods — 8 out of 10,

The study also polnted put that
{iransparent packages make out-
standing displays and that visibili-
ty stimulates appetile appoal.

In conducting the study, shop-
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HOW DO YOU SHOP?

pers, Interviewed when
stares, were asked whal Mmg
tended (0 buy. All Hems on the
shopper's st (written or mental)
were ded. Each shopper also
was asked what brand, i any, she
had In mind for each Inténded pur-
thase. As these shoppers lefl the
stores, all purchases were checked
against the original lsts,

A continustion of a customer
service originated by Du Pont 19
years ngo, the master study is
designed o help the food indusicy
evaluate the packsging Iactors ine
fuencing buying decisions In o=

day's sell-service stores,

To The Music Of

“TREAT YOURSELF

IR
\

AND YOUR FAMILY

JUMBO

Frog Legs

//?

Rarw " FOR $I 35
MLAMATH FalLl. OREOCH oNLY

Ben B, Lee, Mgr,
| Phone 6496 For Orders To Go

TUNA FISH

Party Time
Y2 tin

o 5100

Cling Peaches

Standby

2'/2 tin

4 $IOO

LIBBY'S CORN

6. 5100

Cream Style or
Whole Kernel

303 tin

Jhe Stanlightons
ARMORY

SATURDAY SEPTEMBER 10th

CENERAL Tox l;lg(l; St;choul 75c ;Fux
ApMission 1 e tudents ne.
With Student Body Cord

M.D. TISSUE
9 Rolls

o $'00

SWIFT

HAM

$298

Pullman Style

3-lb.
tin

MARY'S

HOMEMADE
Pure

STRAWBERRY

PRESERVES
P

S

BISQUICK

39

Lge.
Pkg.

Boysenberries
OREGON TRAIL

iy

Nalley's

DILLS

Banquet or Kosher Style

ez 39¢

Jar

EGGS

STRICTLY FRESH
LOCAL RANCH

£57"

Med.
Doz.

|DOLE PINEAPPLE SPEARS

LIBBY APRICOTS ™ *~*
WESSON OIL

GERBER'S BABY FOOD "
FOREMOST MILK
DROMEDARY DATES
BLACKBERRIES ™™
SCHILLINGS MUSTARD
HEINZ TOMATO SOUP

WELCH'S FRUIT-OF-THE-VINE ... 25°

FRUIT SALAD DRESSING "
COTTAGE CHEESE "™
MARGARINE “,”

e

w2 90
o
bl
429

o |
-
om0
3..35¢

o soe 99°
pssin A
19¢

MORRELL READY TO EAT -

BONELESS SKINLESS

SHANKLESS HAM

12-0!.
Tin

98

SUGAR Brown or Powdered

LIMA BEANS ™
DICED CARROTS **
CAKE Mlx BETTY CROCKER — White ~ Yellow
DUNCAN HINES =~ = =

3

25¢
13¢
10¢
29¢
38¢

Ibs.

Ne. 303 tin

303 tin

Pkg.

pkg.

CHOPPED BEEF

12-0z2. $I oo

tin
3for

KETCHUP

25
Peanut Butter |

Planters

98

SURPRISE SPECIAL

SWIFTNING
3-Ib. ’ |
®

Tin
SURPRISE SPECIAL

BROOKFIELD
BUTTER

14-0z.
Bot.

2-1b.
Jar

SURPRISE SPECIAL

WESSON OIL

3

SURPRISE SPECIAL

SCHILLING
COFFEE

1-lb ?
2-lb. ?

Gal.
Tin

Clorox 29: (-20 89t
1/2 Gal. 4lb. :l.:
Nﬂpkiﬂﬁ 2 5‘ ;’X;TI;APER 2 3‘
FERN 2 PKG. i, 9th and Pine

Ettective Thurs,, Fri,, Sot., Sun.

Waldorf

Tissue
4 Rolls

WHITE
KING Giont
SOAP

Right Reserved to Limit

35
oF)

Scot

TIDE

Giant Pkg.

Towel
Reg. Size

69
20




