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and if you’re Counting Calories
here are the real facis. .. from
an independent source. ..
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TEA MARKETING FACT

TEA'S CALORIE STORY

At the request of the Tea Council, the Miner Laboratories, Chicago, lllinois, scientil~
ically examined 31 different varieties of hot and cald beverages and computed the caloric

1 content of each, As the following rable shows, tea without additives has significanty
less calories than any of the other popular drinks,

Approximate Colories Per

Beveroge 6 Fluid Ovace Serving
Grape Juice = Canned & Botled 121
Milk 107
Grape Juice = Frozen 101
Orange Flavor Drink 05§
Orange Juice — Fresh 24

L.

Berry Flay

94
zen
Super Coola 87

Root Beer 86

Lemonade = Frozen 86
Pepsi«Cola
Roval Crown Cola
CocaCola

Sugar Free

Sugar Free Orange Drink 17
Coffee 11
Tea 4

Colfeeand Tea served with the following flaverings:

6 ounces Hot or lced Coffee 11 calonies

+ 16 calories for cach teaspoon of sugar

+ 30 caloeies for each 1/2 ounce of cream

G ounces HOT COFFEE, 1 teaspoun of sugar and
1/ sunce of cream 57 calones
6 ounces ICED COFFEL v 4 12 weaspoins of sugar
and T ounce of cream 94 calories
6 ounces Hot or leed Teo 4 caluties
¢ 16 calories for each teaspoan of sugar
¢ Y calontes fopr each 12 ounce of milk
¢ 2 calomes lot cach |/ 8 segment of lemoen
6 ounces HOT Tt A, 1 teaspoon of sugar and
1/ 2 ou i mi 29 calones
€ ounces ICED TEA, 1 1/2 teaspoons of suear and
1/8 segment of lemon 30 calories
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oo IS the taste
that makes Coca-Coln
outsell all other
national brands

of soft drinks

.. Ccombined

Standard Size

The world's most famaous bottle, by far,
For the pause that refreshes, wherever you are

Easy to carry, casy lo slore
For group refreshment, perfect to pour

NEW SIZES AVAILABLE ONLY AT DEA LERS IN THE KLAMATH FALLS AREA

BOTTLED UNDER AUTHORITY OF THE COCA-COLA COMPANY BY

piitered bade madl,

THE COCA-COLA BOTTLING COMPANY OF KLAMATH FALLS

©1734, THE COCA-COLA COMPANT




