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ling and is equally at borne on the ers, plus economy and safety thai
ma'kes an ideal family car. Womam

especially like the" Jet for it ease

head. Premium , fuel is not re-

quired.' Bore is 1 inches and stroke
inches. Displacement is 202 cu.

inches. The Jet engine develops
from 104 to 114 horsepower, de

highway at higher speeds. It is an
car, designed to fill

every passenger car requirement.

pending on choice of equipment. new "Instant Action" engine. Twin
Twin Hudson' gives increased perform-tlonar- y

multiple fueling eystcin, uiance In every driving range,
available as estra cost equipment! In the Jet, Hudson offers a com-f-

all '54 Jets. Combined with theipact car that is ideal for city drlv- -

Hudson Jet Economical, Good Design
The compact Hudson Jets forjare more luxurious, with smart up.bustlun chamber, the new Jet

. ... .,nnawt. nf ru,,-- . hnlstprv fabrics and trim detail rine uhk fuel more efficiently, Eiv.

of handling ana snori vuruui
ius only 18,feet, 10 Inches. -

It has ample room lor six passeng

formance. luxury and aalely to the usually found in higher-price- cars, linn quicker acceleration throughout
e Held All '54 Jets have AU '54 Jets have Hudson's exclu- - the driving range.

k. ...,1. A.m--A "instant Ac-- 1 sive "step-down- " design and low-- All Jet engines have oversize

tisfpacks 0 wakfil'amourHudsonfJet-Linenlntroduc-
ed

ing power you've ever seen. Because of Hudson'a

low center of gravity (due to exclusive "step-down- "

design) these are the smoothest, easiest

handling car imaginable. See u. Try a Hudson

Hornet, for pure glamour that packs a wallop!

Waiting and ready to thrill you u a Hudson
Hornet,' Stock-Ca-r Champion. Or there are the
Hornet' two glamourous companion cars-- the
Wasp and the Jet. Each has a new Instant Action
Engine with Super Induction the quickest act

in the fabulous Hornet,
and two great companion

ears at prices starting
near the lowest! ' '

i
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Mew addition to the Hudion Jet tenet it the
glamorous which bringt new concepts
of luxury and fine craftsmanship to the e

field. Interior of the it finished in
antique-whit- e Plaati-Hid- e with contrasting
bolsters in choice of red, blue or green, .It has

Hudson's " design with lower center
ot gravity and Monobilt con-

struction. The "Instant Action" engine
with Super Induction develops from 104 to 114

horsepower, depending on choice of equipment N town prl fof thil 1954

Hudwn Hon! Hollywood Hardtop I

center of gravity, which permit the
car to handle safely more power
in relation to weight than any other
car In Its class. Outstanding dura-
bility and safety are provided by
monobilt e construc-
tion.

Like Uielr higher-price- d compan-
ion cars, the Hudson Hornets and
Wasps, the 1954 Jets have flashing

bcarlngs and rugged construction of
the Hudson Hornet's famed engine.
Cylinder blocks are of chrome al-

loy for long motor life and mini-
mum oil consumption. Due to their
tlmple design, the Jet's

engine has fewer moving
parts and wear points, which
means lower upkeep costs.
' The Jet's "Instant Action" en-

gine has a compression ratio ot 7.S
to 1 with cast-Iro- cylinder head,
and 8 to 1 with optional aluminum

tion" engines with super induction,
and the highest power to weight
ratio In the light car field.

With all their added performance,
the '64 Jets are economical. Their
"Instant Action" en-

gines are uncomplicated to design,
-- inexpensive to maintain, and deliv-

er unusual gas mileage.
The new Jets are built lower. In-

teriors are roomier with rear seat
passengers having more than two
inches of added leg room. Interiors

MS) HUDSON HORNET TOP VALUE

WHEN YOU BUY .

TOP VALUE

WHEN YOU TRADE I

power response resulting from "In-
stant Action" engines with Super
Induction. With a redesigned com- - n HORNET WASP , JBT

THREE OF A KIND. ..in Glamour, Performance and Quality
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Optional at artraoaat.
Suadud. brim and oUmt ipMiflcatlou and ffWMnrw wbjwt to tV ; --t xu notic

1954 CHRYSLER WINDSOR DELUXE SEDAN

JUCKELAND TRUCK SALES & SERVICE, INC.
Klamath Falls, Ore.11th and Klamath Sts.

"CARVALCADE"
SATURDAY AND SUNDAYNew and colorful styling combined with outnlind-in- f

Cflffineerinr features mark the new 1954

Chrysler Windsor DfLuie series with a wheelbase
f itSVi Inches and powered by the

high-cor- n presiion Spitfire 119horsepowcr

engine. Driver control ! increased through of
new anti-ro- ll front suspension. They are arailkble
in sedan, club coupe, special Newport
hard-to- p coupe, convertible coupe. Town and
Country wagon and sedans. ,

our ability to keep on making pro-
gress, to continue to maintain and
still Improve the highest Stan'
dard of living In the world is theChrysler Official Points

To Dealer Problems Of '54
key to continued business success.

Conlidcnce is one of the strong.
forces we know about. Yet con

- tot the
Auto Showfidence is actually nothing more

than a state of mind. And that's
good because we can do something
about that.

As realists, business people must
look at both sides of the picture,
If Uie concentration is on the nega Stunning new BEAUTY

Sleek, spirited new loveliness thnt
says you drive the leader!

tives business is bound to get shaky
and lose strength. But it business
men spend most of their time look-

ing in a positive direction, they
gum the lift and strength that
comes irom confidence.

If we want progress we have to

rather, can business persuade thcin
to buy.

The Job of business Is to keep
moving more and better things into
the hands of more people. In the
face of a tightening market and
more pronouncd competition, that
movement Is bound to become
more difficult to maintain.

One of business' major contribu-
tions In 1954 can be to lead the
way in presenting a true mirror
of the benefits available from the
new good things waiting to be
bought.

To do this business people must
learn more than ever about the
product and its use. what people
like most about it, and what pre-
vious objections to the product havo
been overcome In the new model.

235 HP FIREPOWER V-- 8

First time io any car . . . instant
power for instant response! Gml
est, safest engine power of all!

be confident. By spreading confi
dence in 1954 we will be helping
to free up buying, by bringing otlv
envise reluctant purchasers Into
the market. We will be keeping n Fliicmver,

AuLomalic Drive
Most powerful, most aulo-m- a

tic transmission
ever put in a car!

The major task facing business
In 1954 Is the strengthening and
rebuilding of American selling pow-
er.

1864 has been widely billed as
a competitive year, but to be real-
istic business men must realize

. that to be a good year it must be
a selling year.

This Is something I believe needs
to be discussed seriously, sincere-
ly and often during the next few
months. I think It is Important be-

cause It has a lot to do with
whether we use the year 1954 to
strengthen our way of doing things
in America or let it weaken us.
Believe me. we do have a choice
and fortunately, the choice Is ours,
not the choice of somebody else.

We should build up and spread
confidence in business and the pros-
pects for the great future ahead
of this country.

To do this we should choose to
use Uie competitive situation as a
whetstone to sharpen our selling
ability Instead of allowing It to
blunt and damage It.

Stastlcs show that 1054 has a lot
of needs to fill but it seems equallytrue that the big question this year
will not be can people buy but,

sales curves from slumping, help-

ing to maintain strong and healthy
distribution channels for our 1954

output, and contributing to the na-

tion's prosperity.
Our greatest Job dght now is to FULL Power Steering

bu'itd up and spread the feeling of TIME Kflsicit !n your hands , . , moHt con-
stant and predictable "wheel feel!',

m POWER BRAKES
Mightiest stopping powerof all . . . to match now
Chrysler's tremendous
'Go" power!

Industry and advertising must de-

velop even greater adroitness in
presenting the product from the
customer's viewpoint by determin-
ing and putting to greater uso the
appeals that will be most elec-
tive in Influencing people In favor
of the product. Such advertising
must be built around such basic
virtues as honesty, sound thinking
and sincere conviction.

Confidence in our strength, in

confidence wherever and whenever
we can. We do ttyit by our deci-

sions, by our actions and even by
our conversation. We do
It by pushing forward instead of
pulling back in an Increasingly
competitive market. We do it by
sharpening every ability we have
to meet whatever new demands
and overcome whntcver obstacles
block our path.

Onflow Shock Absorbers
Unique cushioninx .
to let you ndo like ' eggs in a basket!'

America's first family of fine oars

oauixa: -HawvonKan PILUXI

The POWER of leadership
Is yours In a CHRYSLER

iJhsL (paduuuL THoiaJv fa
ANNOUNCES THE APPOINTMENT OF

PARKER PONTIAC
'.t,'''-- '
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4th and Klamath Phone 8124

BALLARD and BENNETT 239 MAIN ST.. . . i their AUTHORIZED SERVICE DEALER.

Thy hava th special Packard tooli and
Genuina Parts and Accessories, and have fac-
tory trained mechanics to tali cara of all your
naadi.


