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Tho new American car with the
long, low, European look!

wimpn fim Wiw T Rbe whde s e w0

(lnly Studebaker has
this NEW styling

You saw Studebaker’s first postwar car copied everywhere!
Now Studebaker again steps years ahead in smart design!

The fl}l‘[llll‘.lll‘lll\\ ners of new 1953 Studebakers
are cortain to be the most envied motorists in
all the world this year, Be one of the first to
enjoy the distinetion of driving America's
smartest car. Order a new Studebaker sedan,
coupe or hard-top right away. They're all

down to earth in price —dramatically styled

new Champions and new Commander V-8s,

WEsitels wiber Suutebaker Autsmatic Drive w Uterstiive—nmd clave-reiducing tinted glisy—at extra !

McCULLOCH MOTORS

Klamath & g, Phone 4149
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SAVE

TAPPAN RANGE
G '“'FORMATION ON FORGERS DEAL

UHLIG'S

$50.00

1026

Maeain

Ph. 5512

IT. happens to evervbouy. You. You walk down the
street, see a crowd, join it, and watch some strange
goings-on. Then you tap somebody on the shoulder
and ask what's up—even though you can see what's
up with your own eyes.

Chances are that hr doesn't knoe what's
going on any more tha__n__fﬂn_u__d_u C hanees

are o he'll have fo gel @ newspaper fo find ont
—just as you will,

Then, for the first time, you'll discover that the
firemen on the ladder were trving to reach a young
man who had escaped from the police and climbed
a pole, 7

1t's great to be on the spot at u football game . . .
or political gathering . ..or hear and see any burst
of excitement. 1t stimulates. your appetite for the
whole story,

But being on the spot is not much better than
seeing one or two photographs of the action, or
seeing a headline about it.

All of these can whet your appetite for news, but
they cannot satisfy your hunaer for the whals story, 77

This masaage prepared by RUREAU OF ADVERTISING, American Newspaper Poblishers Amocistion,
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O'HAIR'S
Mcmorial Chapel

FUNERAL SERVICES
FOR ALL INCOMES
HON-DENOMINATIONAL

SERVING ALL RELIGIONS
Phone 1456

Alamath Falls
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THIS

that hangs in the air...
there. ..
“ But the newspaper ad carries the brass-tacks
quality, the urgency of the newspaper itself.

Like a news item, the ad can be examined and re-
examined. Can be read any time. Anywhere. Can be
clipped and carried in a pocketbook.

And just as the newspaper speaks the special
language of the town it mirrors, the ads themselves
have the same important local quality.
medium can match this quality.

Add to all this the fact that the newspaper reaches
just about everybody in town, not just fractions of
audiences, and vou know why the newspaper is the
nation’s most effective advertising medium.

Now—the flavor and arema
of freshly ground coffes . . .
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JOE'S

SPORTING GOODS

418 Main
OPEN 9 A. M. till 9 P. M.

TACKLE

BOX

CASTING

RO 99¢

9 FT. MONTAGUE

Fly Rods 4"

MARTIN AUTOMATIC

REELS 5°“

7 Days 0 Week—FRESH

WORMS
JOE'S

Sporting
Goods
9 till 9
EVERY
DAY

195

J\Whatcup:Mac? Whatre they doing?”

« This goes for advertising, too. The briel message
or brief headlines here or

may indeed have a momentary interest.

No other

No wonder advertisers—both retail and national
— invest more money in newspapers than inany other
form of advertising.

s newspoper is always ' first with the most'"

“Merald and Dews




