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PECREE OF JUNE 20 1LIFTS PRO

HIBITION ON IMPORTS—GREAT

NUMBER o ARTICLES
MAIN ON PROHIVITED §IsT

HE-

NEW YORK
annowncentent s made hore
French High Commission in
mation of two decrves recently
ed by the French government under
which restrictions on  imports (0
France were partly removed

'nder a decree becoming offective
June 20, the prohibition of imports
was lifted on all merchandise npot
enumerated in the decree. The prin
eipal articles of merchandise which
remain prohibited for the time be-
mg, except gnder liconss, dre enu-
merated by the announcement as fol-
Wows:

Cold storage meata, carded and
eombed wool, cheese, spelt and mes-
¥Mn in seed of flour (drinks). oil
potassinm. chemical products, deri-
watives of cil-tar other than
ebtained directly by distillation of
the tar dyes derived from tar. per-
fwmes, twines, with the excention of |
BMnding twine, textiles. news-print
paper, dressed or made-up furs, gold
eor silver wares, jewelry, clocks and
watches, arms. powders and muani-
tions, mnsical instruments and their
parts, varfous articles of luxury, to-
bacco, and other materials prohibit-
@d by special law, such as <acearine,
distilded liguors, chemical matches,
wtc. The second decree gives the ta-
ale of surtaxes ad valorem to be lev-
wed in addition to the specific duties

taxes merchandise
The rate of surtaxes varles with
the nature of the products nnder con-
gideration and according to whether
the general
garift s 10 be
gween & percent
eent .and occasionally 40 percent

July K, An official
by the
exnla

Inktle

an

tarift or the miniiny,
applied; Tt ranges he

and 20 or 30 peer-

For example The surtix on
typewriters is 10 percent, gens ral
tar;ﬂ". aud 5 percent minimnm tar
¥ t'r1 on automohiles & 2 ner

ent general tarli®, and 10 percent
minimum tariff for those which are
ot already taxed ad valorem For
this latter, the tax i= 70 percent. It

Rus not been fncreased

N OLD RECIPE
T0 DARKEN HAIR

SAGE TEA AND SULPHUR TURNS
GRAY, FADED HAIR DARK
AND GLOSSY,

————

Limost everyvone knows that Spge
Tea and Pulphur com
poiarded, brings back the narurpel
eclor and lustre to tha Lair when
feded, strenked or gray. Years ago
the enly way to get this mixture was
to make it at home, wulcn is wilssy
and troublesome,

Nowadays we simply 2ik !t any
drug store for “Wyeth's Sage und
Sulphur Compaund.” You aill get
& large hottle of thiz oldtim= recipe
mproved by the addition of otlher in
gredients, at very little cost. Kverv.

plapariy

yody uses this preparation now, b
canse nn one can possibly tell char
rou darkeped vour hair, as it doos
it s0 naturally and even'y, Yon
dampen & sponge or soft brosh with)
t and draw thi= thra yvour walr, talk-
2y onz small strand ot n time: hy
moming the gray bhalr disappears

end afrer another application or 1o
rour hoir bocomes beautifally darls

thilek and glosay ard vou lnag
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diuck Monrow, [Prop,

Clgars, Tobaeeo, Boft Drink,s
Pool and Billlards
Barber Shop in oConection

ovn MOTTO
“Courtesy and Service™

Qne man culs 15 cords; 2 men, 38 cords.
. Goes Amywhere—Any Asto.
BRIGES & BURPEE C0., luc., Manufactarers

2 Hawthorne Ave., Portland.
Send for lnfomation and llustrated Chrcular l
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Cool evenings and days are not 8o far away, despile Lthe burning
rays of a July sunm, so fashion decrees a fascinating wrap, closely re-
sembling the dolman but distinct enough to have character of (ta own.
It is richly embroidered and with swagger roll collar. The new hats
for early fall wear are either large or amall-

r Arthur 8. Draper, New York Tribune,
Secretury; John S Steele, Edward
Marshall Syndicate, Inc., Treasurer,

The Executive Committee consists

NEWS ASSOCIATION
RECENTLY FORMED

LONDON. July ‘ —The Assocla.
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tion of American Correspondents in ot Robert ‘“. Collins, The Assocl-
London, which has ax Its object the ated Press: K. L. Keen. The United
promotion of cooperation among its Preas; Hal O'Flaherty, the N. ¥

members and the protection »f thelr Sun: Heary Hyde. the Chicago Tri-
interests, has been organized. This bune: James M. Tuohy. the N. Y.
organization includes in its member- World |
ship representatives of all the im- i |
portant  American newspapers and A fine line of  dismonds [m----:
news agencies. Its members reach and mounted — just  recosived at

readers in every part of the United pight prices at Davenports SiOE: |

| Btiutes.  The officers are: —_—— |

Edward Price Bell, Chicago Daily Just Rememhber this. The dutes for |

. ~ b . i |

News. President:  Ernest Marsholl, jhe Elks' Canvention are Auiust 14,1
New  York Times. Vice-President;: 12 gnd 16 Get reads

YOUR ELECTRIC SWEEPER

Will be with you nearly as long as your home itself,

and should be purchased with the same care and con-

sideration.

Will be a source of satisfaction through the years to
come. No need to apologize either on account of ap-

pedrance or l)E‘l'fOl'mRIICE.

Free Demonstration Any Time.

Link River Electric Co.
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I'he Thrifty |
|i
Housewife |
'é.f-(?'-‘“ ' E
i pe has for her motto “One Hundred Cents W|=
e for Every Dollar Expended.” =
She believes in a full return for every =
outlay. =
She is not tight-fisted. She knows that I
the cheapest materials are often the =
most expensive in the end. {
' Il I

She has an Account Book which
shows what becomes of the money she
spends, and a Bank Book which shows
what becomes of the money she saves,

Her funds receive ahsolute protection

First State & |
Savings Bank

KLAMATH FALLS, OREGON
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WATER

Just a few vears ago the City of Klamath Falls was “Up
against it.”  Perhaps there wasn't one person in five hundred
knew it, but, m-\‘vl'tlhvlvss. it was a fact.

The situation was critical, the future of the City hung in
the balance. Few realized, busy in their everyday affairs, that

' the Queen City of Southern Oregon, standing as he does on the
banks of a great viver and touching with her boundaries two great
lakes, was famighed for water,

There was “Water, water everywhere, but not a drop to
drink ;" it was starvation in a land of plenty, for the water of these
big lakes and in the river was tule soaked and germ contained.

The only available supply was being puniped from an open
spring into distributing reservoirs, but the quality was questioned
ind the supply inadequate.

Something had to be done; something was done! And today
the City of Klamath Falls is pl)ﬂﬂ('sse{iz of an abundant sup-
ply of the purest artesian water in the world.

Three 12-inch wells were driled through hard rock, one to a
depth of 78 feet, one to 80 feet and one to 160 feet, from which
pure, cold, clear water gushed. These wells were cased, capped
used in the City today is being pumped—water free from con-
tamination of any kind, for it does not see the light of day until
and sealed, and it is from these rock covered strata that the water
it pours into the reservoir, and then only until it again runs away
into the mains to serve you at the faucet.

California-Oregon Power Company
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I'SAPOOR DOCTOR

Who Won't Take His Own Medicine
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THAT'S WHY WE ARE USING THIS SPACE TO TELL YOU
WHAT JOLLY LITTLE BUSINESS STIMULATORS HERALD
WANT ADS ARE—AND WHY THEY GET RESULTS

THERE [SNO GUESSWORK about a Herald Want Ad. They
do the business. We know they pay. Our customers have
told us so time and again. We have used them ourselves and
. they have never failed to get results. They are the short cut to a
quick turn-over—the modern method of merchandising on a small
scale, where the value of the article to be sold or the importance of

the want to be filled will not justify a heavy outlay.

If you had something to sell, trade or give away and went out
on the street and told each person you met about what you wanted
to do, you might get results—but the people you talked to would
be very likely to say: “That poor fish has bats in his belf ry.)” If,
on the other hand, you used a Want Ad, you would talk to the
whole county at once, instead of only one person, and do it in a
businesslike manner.

The same rule applies to hiring help, renting a house, looking
for a job, or any one of the important little incidents of life where
you must call in the assistance of someone outside your immediate
family. You MIGHT get results by telling vour troubles to the
neighbors—but the certain, quick and economical way is to use
a little classified ad. |

Do you want to buy, sell or trade, want to hire help or find
work; do you want to find a room, a house to rent, or to rent the
same to someone else; do you want to call attention to some new
feature of your business, seek information on some subject, or
have you any little unfilled want? : ’

USE HERALD WANT ADS

THEY DELIVER THE GOODS AND ARE ALWAYS WORKING




