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Marion County Blood Program
DONOR PLEDGE CARD

NAME

tddress

( Busines*-Telephone (Home)

I am willing to donate my blood through the Red Cross 
Blood Program to assist in saving someone’s life. 

PREFERRED TIME;

(Signature)

Fill out the above form and mail to Mrs. Wm. L. Teutsch, Jr., Mill City.

Fabulous Car to Aid Cancer Fight

Buick’a fabulous “Old Vienna” sedan, upholstered in needle point 
•nd equipped with gold-plated interior fittings, will go to some lucky 
person for $1. Buick has donated the Roadmaster Riviera Sedan, along 
with $1,000 toward taxes, to the Damon Runyon Memorial Fund. It 
will be awarded to the person submitting $1 and the best safety slogan 
of 10 words or leas. The exquisite beauty of the car is illustrated in 
this photo showing the needle-point panels designed and executed by 
Mme. Ida Jolies, one of the world’s foremost creators of needle point.

Canyon Group-
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aaaistanre ia required.
The officers of the Canyon Aid are 

Nolan Rasnick, president; Buck Stor-

Thought for today...

“Nothing is achieved 
before it 
be thoroughly 
attempted.”

—Sir Philip Sidney 

For

moderate 
refreshment...
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ey, vice president; Mrs. George Bar­
ney, secretary; and Mrs. Ray John­
son, treasurer.

The drive has been carefully planned 
anil organized into groups* Buqk 
Storey is the director for Idanha, and 
the team for industries is Mr. Jim 
Gordon, Mr. Henry Heibert, Mr. Gor­
don Skidmore. The house-to-house 
tennis are Mrs. Reba Snyder, Mrs. 
Mary Gulliford, Mrs. William Coke- 
nour and Mrs. Sol Tucker.

The director for the business and 
industry division in Detroit is O. J. 
White, while the soliciting team is 
Mrs. Bob Manning, and Mrs. Harold 
Champion. The house-to-house sol­
icitors for Detroit are Mrs. Margaret 
Rasnick, Mrs. Perry Wiggins, Mrs. 
Ery and Mrs. Dick Farrow.

The directors for Marion Forks are 
Mrs. Scott Young and Dorothy Mor­
gan. The director for the CCC Camp 
is Mr. Gordon Skidmore; the director 
for Mongold is Mrs. D. E. Lough tan; 
and for the Detroit Ranger station, 

1 Mrs. S. T. Moore and Mr. Howard 
I Dean. The clearing crews directors 
an- Henry Heibert and Nolan Rasnick.

Everyone is being asked for their 
continued generous response to the 
cause of Canyon Aid. The fire sup­
port which has already been given in 
the past by practically everyone in 
the community is heartening. The 
final big dinner will cost adults $1.00, 
and children 50 cents.

Forest Products 
Market Summary

Generally unchanged prices except 
for some seasonal drops were reported 
in the Willamette Valley sawlog 
market during the weefc ending June 
2. Demand was generally good, but 
logs were more plentiful as good 
weather favored logging operators. 
Other forest products were about 
steady according to the weekly farm 
forest products market prepared by 
the DSC extension service from data 
supplied by State Farm Foresters and 
other information.

Douglas Fir laigs:
Second growth Douglas fir sawlogs 

at Willamette Valley mills ranged 
from $32 to $45 a thousand board feet 
on a camp run basis, mostly $40. A 
seasonal price drop of about $2 a 
was reported by some mills in the 
Eugene area as log supplies increased. 
Eight foot logs down to six inch tops 
continued in good demand at $15 to 
$18 a cord, or $30 to $40 a thousand. 
Old growth Douglas fir sawlogs were 
$30 to $00, depending on grade. 
Peelers were $70 to $110.

Offers for second growth Douglas 
fir stumpage were steady at $7 to $10 
a thousand, depending on location, 
quality, volume, and other conditions.

Pulpwood:
Pulpwood continued in good demand 

in a steady market. Peeled spruce 
was $20 a cord in 4 and 8 foot lengths 
down to 4 inch diameter. Peeled 
Douglas fir, Noble fir, White fir, and 
hemlock were $19 in the same dimen­
sions. Unpeeled, these species in 8 
foot lengths down to 6 inch diameter 
brought $2 less. Cottonwood was in 
moderate demand at $10 to $18 a 
cord.

Douglas fir pulpwood stumpage 
was reported around $2 a cord.

Poles and Piling:
Douglas fir poles and piling con­

tinued in good demand at valley pole 
yards during the week. Prices were 
unchanged except for adjustments in 
some specifications. Peeled poles 
ranged from 11 cents to 40 cents a 
linear foot for lengths from 30 to 
80 feet. Barkies brought from 9 
cents to 43 cents for poles from 20 
to 100 feet long. Barkie prices were 
highest in the central valley. Piling 
prices were 20 cents to 40 cents for 
lengths from 20 to 100 feet.

Hardwood Logs;
Alder, ash, and maple prices ranged 

from $30 to $40 a thousand. Cotton- 
w’ood was $24 and $25 a thousand. 
Oak and chinquapin were in limited 
demand at $37.50 in the Eugene area.

Other Forest Products:
A tannery in the Central valley 

offered $20 a ton for second growth 
Douglas fir bark. Receipts have not 
been adequate for a winter supply. 
Dry cascara bark was 27 cents a 
pound, and sword fern was 19 cents a 
bunch.
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Tfc COR0 (drumfish) -
GRUNTS JUST VfWLW SUSSEX,
\ LIKE A ENGLAND, FARMER ESTA8USHED 
\ mau! a’TEuST Fund for The exclusive- 

w\ CARP CF ONE OF MIS F/TJCRITE

COLD RUBBER
Now Available in This Beautiful 
Full Tread Design for Standard 

and Low Pressure Tires

GIVES YOU 30 PERCENT 
MORE MILEAGE THAN 

THE FINEST NATURAL RUBBER
* Improved resistance to cracking
* Cooler running at high speeds

Have us full-tread your smooth tires with this new design 
for maximum safety . . . for a big mileage bonus ... at about

HALF NEW TIRE COST

"Saving YOUR Tires Is OUR Business"

Philippi Tire Service
MEHAMA, ORE. PHONE: LYONS 143

to use our NFZ Feeds for the chirks you're 

spring.

< $k< without ««lowing growth reduce

Fred* containing \ 17 MIX can be u«ed .»•« a preventative 
or a treatment for toccidiowia—will help present runt»» and 
cull« -control 
death loMMe*.
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SANTIAM FARMERS CO-OP
STAYTON. OREGON

... to do more work for your money!

CHEVROLET/
----------------s ______ OWWIMH

It is no wonder Chevrolet is America’* most popu­
lar truck. For no other truck for the same money 
can equal Chevrolet’s power, Chevrolet's eager 
response and easy handling that add up to finer 
performance with outstanding economy. See the 
1951 Chevrolet Advance-Design truck soon. Mors CkssrWsZ Trvch ■ Um 
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TWO GREAT VALVEIN-HEAO CAM-GROUNO CAST CONT »OHIO
ENGINES DESIGN ALLOT l»ON PISTONS UNIFORM COOLING

SYNCHROMESH 
TRANSMISSION

HYROIO
REAR AXLE

YOUR LOCAL CHEVROLET DEALER

Gene Teague Chevrolet
Phone 23It Stayton* Ore.


