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like looking for someone who doesn’t read newspapers
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most sought after, often bought, eagerly consumed. intensely depended upon product in the world.
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The FE":H Is cbvious. We can't do without it. The nesd to know about the news and events that
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touch and shape our lives is deep, intense, unending. And the need to know is now. Today. So it's
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not very hard to figure out why more advertising dollars are spent in daily newspapers than in TV,
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magazines, radio, and outdoor combined.
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