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IGGEST
REACH

99 Million Consumers Re.ad a
Daity Newspaper Each Weekday

These readers m:l\l up thr largest audience available to any advertiser in any

includes 80 per gent of all men and women over 21...and 72 per cent of all teen-

° go  ° agers, gge 15 and m'cr.Thishut.:v and consistent
/M readership_can be depeaded upon by advertisers

» . because the daily newspaper is a habit with most

o people...a®established part of gheir evervday lives, For the
@ ° national adverliser, this s to almost the tétal ket {
ation | er, thi mmunt to almost the t8tal market fos
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o = Ay g bolizes tRe local rea h of his oven local newspaper—into almost 9 out of 10
0] © o e pu h@®nes 8very day. No matiar what the product or service an advertiser \\"mh to sell,
0.0 © more peopl®xan read about it in the pages of the dail¥newspaper.
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. medium. A recent muh of thig€ national newspaper audience shows that it .
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