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Individual can keep his mon:
ey where he likes, In'a money
belt, & mattress or a woodplle,

But wlien a bank keeps the
deposits In a woodplle, it
does: glve rise to some con-
cem.

The banks of today are fine
structures, molded of sieel
and stone and principle. But
the history of the Old West,
. and Oregon in particular, re-

veals banking procedures that
make one wonder how we
got this far.

“Not until 1807 were state
banks in Oregon subject to
examination. As a result the

. nsscts and transactions of the
banks were not segregated
from those of {he owner. For

years banks continued

. to be operated In.a corner or

' across an end of a laaen.l

store,

Bnowden Guy Bll"lml, u
bank examiner at the turn
.of the century, records many
strange banking practices,
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| In one bank, he found the
hooks u.ooo short, Thln lp-
peared to be a shock to

banker.

A second md third count
still showed a shortage. After
a bit of head scratching, the
banker remembered.

He led Sargent to a wood-
shed at the rear of the bank
and busied himself Jifting
wood out of a sack containing
the missing funds.

He explained that the bank

. had only & small safe which
was not burglar proof. If it
were robbed, the bank would

SATISFACTION

© gave at lesst some of the
~_monay.

r In another case, Sargent
. found the combination of the
safe written on a small plece

. of paper pasted to the safe.
8 'ﬁn ‘reasoning  was that
.| | slnce the safe was not burglar
2 mt. and the surglar had the

] 'md‘ examiner, *
‘a mlvnuuh, Tl get il‘l:t‘
 He stepped over to sn 0
table, stagked high wi
] W, smldab.r "N&
he pulled out a mm
' containing. menl ‘hundred

Practical folks buy Brand Name pfockcts

Why do you buy Brand Names? Because you trust them.
You know that they are consistently good, that they always
meet the high standards of quality you’ve set for yourself
and your family. You'll find Brand Name products wher-
ever you go. No guesswork shopping. Like good friends,
they’re always there.

The Brand Name manufacturer has built a reputation..

He must maintain it, so he keeps his standards high, and

; strives constantly to make his product better. He's always
W : ' first with new products and ideas. He employs lots of

people. He helps balance the economy. You depend on
him. He depends on you.

M D o R D Know your brands, and buy the brands you know. You’ll
E F find some of them on the pages of this newspaper.

TRIBUNE A Brand Name is a maker’s reputation
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Brand Names Foundation, Inc., 437 Fifth Avenue, New York 16, N.Y.
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