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Features, Service and Policies of This New Type Department Store "Discount" Food Market

5. AN ALL YEAR LAY -- AWAY PLAN for
all department store merchandise. A
small deposit at the cashier's window
holds any item purchased for birthday
gifts, home use, etc. All gift merchandise
gift wrapped at no charge, with a free
greeting card of your choice.

6. CASHIER'S WINDOW ALWAYS OPEN

during store hours 9 a.m. to 9 p.m. every
day, to make it easier for you to return
bottles, to cash checks, purchase stamps
or money orders.

7. STAFFED with experienced, courteous
personnel to insure accurate pricing and
efficient service. A convenient loading
zone area provided in front of store for
protection from the rain.

1. CASH SAVINGS. No gimmicks, no give-

aways, no costly stampsjust actual cash
sayings to you!

2. LOWER OVERHEAD by combining the
Sale of department store merchandise
with all food items in one department
under one roof results in LOWER
SELLING PRICES!

3. THE MOST MODERN easy to shop com-

plete market in the Northwest! Design-
ed for maximum operating efficiency by
Mr.CleoChittockof Chittock Refrigera-
tion Co., Eugene, Oregon, to bring you
the LOWEST POSSIBLE PRICES!

4. ALWAYS SUFFICIENT MONEY to
gladly cash your 0 payroll checks.
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