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Two Big Firms Merge To Meet
Convenience Foods Challenge

By HENRY J. BECHTOLD
UPI Financial Editor

New York — M - They say
you can't teach an old dog
new {ricks,
» = But two of
3 the oldest
companies in
food distribu-
tion and froz-
en food pro-
cessing are
out to prove
this saying
Wrong.

Seeman

Heary Bechtold Brothers, New
York food distributor, and
Seabrook Farms, one of the
largest integrated fresh food
freezing operations in the
couniry, succumbed {o the
modern merger trend lale this
year to meel the challenge of
a dramatie revolution in eat-
ing habhits — convenisnce
foods,

Actually, Seeman Brothers
acquired control of Seabrook
common stock In May, 1059
as the first step ‘in the new
managemenl headed by presi-
dent John Fowler Jr,
Dramatic Increase

Fowler said sales of the
two firms already have shown
a dramatie Increase; Com-
bined sales in the nine months
ending Nov. 30 ran above $83
million, and earnings should
hit approximately $1 million.
An even bigger rale of in-
ecrease is expecled this quar-
ter.

While the food business as
a whole will increase this de-

" cade, the real expansion-prone

segment is the processing and

' marketing of convenlence

foods. Fowler sald there are
no slgns of this trend leveling
off since the penetration of
the potential market has not
been very deep.

Recent surveys show that
many familles now are using
two to four prepared or semi-
prepared products as base in-
gredients for their meals, Esti-
mates are for convenience
foods lo grow al twice the
pace expecied for the food in-
dustry as' a whole in the next
10 years.

Number ef Factors

Behind this rapidly grow-
ing demand are a number of
social and economic factora.
The rising income of the aver-
age family and the giditional
business, social and commun-
ity activilies of the housewife
have made convenlence foods
highly desirable.

Fowler noted that intensl-
fied interests in nutrition and
increased sophistication in the
variety of menus required also
are significant factors.

Seeman and Seabrook rép-
resent over 150 years of bual-
ness in the food business, In
1886, Seeman Brothers en-
gaged in the warehousing,
disiributing and marketing of
foods and other grocery items,
mainly in the New York area,

Two years ago, new man-
agement took over Seeman,
which until then had been
family run, Today, exclusive
of food chains, the company
nccounts for approximately 15
per cent of all the wholesale

Klamath District
Court Judge Dies

Klamath Falls-{UP0-Digtrict
Court Judge Dayton E. Van
Vactor, 85, died Wednesday
at Hillside Hospital here.

He had been active until
two weeks ago, when he was
hospitalized suddenly with
leukemia,

Van Veaclor was first elec-
ted district judge in 18489,
Prior to that he was district
attorney of Klamath county.

He is survived by his wid-
ow, Mary.

The independent stale of

Ireland in the North Atlantie
covers 40,000 square miles.

grocery business in the area.
The Sesbrook name has
been associated with the grow-
Ing of quality tresh products
since 1880, It also has been
a pioneer in the quick-freezing
of foods since 1932. Its main
farm and packing plant in
southern New Jersey takes in
50,000 acres of land, and has
a processing capacity of more
than one million pounds dally.
Besides the natural distribu-

lor-processor relationship be-
tween the two firms, the mer-
ger also offers many other ad-
vantages. It puts the combined
operation in an excellent posi-
tion both capital and credit.
wise, according lo Fowler,
And not only does it simpli-
fy the capital structure of the
two firms, bul makes sub-

stantial economies possible in
distribution, wareh ousing,

billing and many other areas.

"

Television

Hollywood -{UPi- One of tel-
evision's best-known faces be-
longs to a pretty girl whose
name is unfamillar to mil-
llons of viewers-yet she iz
gean more often than most
lop video stars. -

She is Joanne Jordan,
$200,000-a-year pitchgirl,

In the past dozen years
Joanne has sold more than 50
different producte ranging
from cosmetics to clgareites
and canned tuna,

With a face like her's, she

could sell razor biades to
astro,
Female huckslers are be-

coming more popular now
that the word is out how
much money they make,
Many dramatic actresses are
invading the fieid, but with-
out much success, and Joanne
has the answer.
Commercialg Difficult

lEstablished performers
find it difticull to give com-
mercials,' she said. “They are
g0 accustomed to playing a
role they can't relax and just
be themselves.

“Some others have 3 hard

stead of the product.

“For years people in show
business looked down on those

TV PERSONALITY—Joanne Jordan, ab
vision's best known faces but few people would know her
name even though she appears on TV screens more oflen
than most stars. Miss Jordan (s a pitehgirl who has sold more
than B0 products in appearances on TV commercials,

time forgetting who they are

=2 al AP

ove, is one of tele-
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Pretty Girl Likes
Job of Selling on

Shows

of ug in the commercial busi-
ness, Now we are gelting more
respect and recognition.”

The pért bruneite has over-
come the “social barriers of
being a TV saleswoman and
appeared in 12 movies and
some 200 TV shows, but com-
mercials are her first love,
Wemen Batter Salesmen

‘iSome products are betler
sold by women than men," she
mid, “A man can't give as
good a commercial for lip-
stick or girdles as a woman.
And T'd hate to see a woman
glving a pitch for cigars.”

Joanne's good looks and
eagy manner have brought
her a regular show of her
own — the five-daysa-week
\Here's Hollywood' aired by
the National Broadeasting Co.

She and Dean Miller travel
around Hollywood taping in-
terviews with movie and TV
celebrities, setting up shop in
the stars' homes, Iin bowling
alleys, golf courses, studios
and wherever they can cateh
the pretty people al work or
play,

Within a few weeks Joanne
will combine commercials

and {ry to sell themselves in-

with her new show, Belween
interviews with celebrities
she'll pitch her sponsor's prod-
uct,

Silk Prints

Is Yours The
& HALF SIZE
# FIGURE?

A Wonderful Selection of Youthful
Styles Awaits You at Burelson's!

® Matte Jersey, Prints,
Crepes, Sheer Woeols,

Open Every Mondey
and Friday Unril # P.M.

PH. $P 2-6428

® Cheosa From Sizes
12% o 22%!

Dewntown Medford
Main & Bartlett Sta.

YV VY

from the desk of S.Claus*
faced on Clrisimas Morning...

GELAZY PAI_IS” MEN'S & BOYS' MO YAWP OPERA

Leathar opera with cushion crene soke. i Brown:
Boys' sires 215w &,
Meéa's mzes 6 o 11

Warm-Lined

The management of Gal-
lenKamps wishes yau
and all the very Happiest
Christmas ever and
hopes that you and every
one has cozy toes on
Christmas morning.

Men's warm lined
Leather Operas with
laather sole and rubber
heel. In Brown, Black,
or Tan. Sizes §te 13.

Other Siyles Too Numarous Te Mantien,

WOMEN'S FUR COLLAR SATIN BROCADE
Satin brocade boatie with matching fur eotler and
matching crepe sole. In Bleck,

Turquoise, Pink or White;

She'll leve these warm, fluifty soft Shearling Lamb seufs and sfip-ons with soft, padded
solse, Womsn's sipes 4 te 10. Ia Whita, Red. RPinl, Turqueise, Powder Blua or Sultana Pink.

CRNLD'S WARM LIWED EVERETT

Warm Hned, leather Everett with leatimr sohs
matching fir colar, ba Beown;.
sizes 8 %0 3, 1

CHILD'S FUR COLLAR SATIN BOOTIE
Matailic satin bootie with fur collar aad matching
erepe sote. m Pk or Light Blue;
moes 7 b0 3

Qs K-boel Cowbey Doet

Thie spuene 00 book for your yeung meverill,

" Medford Shopping Center

566 East Jackson SP 2-7733



