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greater acceptance of wood
by building code and insur-
ance officials.

Some think the program
might help solve a long-
standing grievance between
lumber manufacturers and re-
tailers. The Iumbermen com-
plain that retail lumber yards
are stocking an increasing
amount of competitive mater-
ials and don’t promote lumber
sufficiently. Retailers reply

ns Expenditure To Promote Wood

COH:'I’JCUD"‘] hae been a big;orated to look like wood.  have done promotion of their
actor in the decline’ of lum- These competing products| own species of wood, such as
er usage the last few years, | h@ve been heavily promoted, | Douglas fir, Southern pine,
another factor i¢ the continu- | often by large industrial con-|and the proposed new cam-
decline in the reguire-|csrne such as steel and alum-|paign will supplement these
ments for lumber in houses |inum companies, chemical | efforts by promoting wood as
that are built. end plastic makers. These |such 2s opposed to other
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The program of promotion |
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tion and the Southern Pine 8
Association, a2 well as by the | !
dirsctors of the Western Pme _
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program would be devoted fo |
advertising in trade journals
in the building fields and con-
sumer publications. Other ma-
jor items would include in-
formation on wood technolo-
gv and cost for architects,
builders, engineers, and fi-
nancial interests and expan-
sion of field staffs fo winI
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productg have been advertised | building materials.
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are aluminum wirdow frames,
steel doors and etructural
work, plastic floor coverings,
asbestos siding, asphsalt roof-
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This ie not to mention the
practice, most annoyins to
lumber industry oficiale, of
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World War, |

Said Forerunneys of’

Editor's note: This is the list nf| magaxise,
three articles on Amer :ra “Head |
Generation,” Jodar's aréiele—Ein®
and Why?

By FREP PARZIG

enid hipsterism
esma in eflgy World Wer II,
when eome Negroe2 tried to|

itiste “‘white diffidence, or

i

United Press Cur.‘e'rnnr:,e:x? comdnes®, op heatnese” and
New York —W— #ow o4 | fraw away from thsir Bible-
why did m-.- ey - | shouting, jgsz-oriented roots.
tion" et '.“m | _ “Fhem <heir white friends
Most writers =ho ha¥e (U | 9003 up the Pashion, com-

into the subject ngree tha?

plisnsing the joke by pdmd\-

took a world war, the Horeas | jne 5 poredy of themselves,”

conflict, the cold war, Ryrdes | mid Gold.

geit bombs, missiles ghid She | Called Wiite Hegro

draft. |  Authes Norman Mailer
The combination mefeei®| (ared and the Dead”

difficult for young meR 30 |“Dser Park”). writing last

plan dhead andé many Of summer in the magazine,

these fellows, ranging ia age | “Dissent,” called the hipster |

from 18 to mid-20s, develo®- (g “white Negro” and said,

ed a deeply-felt gloom-and-
doom  attitude about ous|
world. As they add up the
score, they are on the shost
end. While they rebel, they're
not part of a revolution. They
are not out to change the
world as much as they're out
to pull away from it, éisen-

“the Bohemian and the ju-
vanile delinquent came face-
to-face with the Negro and
vthe hipster was a fact in Am-
erican life.”

dohn Cleellon Holmes, who
pumed the “Beat" label on |
this “generation™” five years

Cold War, Bombs

dason bee Nemes \

Jackson Committes
Salem Attorney dason Lee
has announced the names of ||
seven Jackson county resi-|
dents to serve on the etate- |;
wide committes to support his ||
candidacy for associate jus- M

tice of the Oregon Supremeh
court, position No. 7. ]
They are William Frohn- I|
| mayer, Mrs. Scott Hamllton,| :
Cecil M. Norris, Clarence H.
Rulmond, Mrs. Larry Shee-
han, Donna V. Straus and':
Raymond S. Zapell. .
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COMPLETE POLAROIP KIT INCLUBDES:

TIME
OFFER
e WODEL 80A POLAROID HIGHLANBER CAMERA
POLAROID DELUXE COMPARTMENT CASE
POLAROID B-C FLASH GUN
POLAROID BOUNCE FLASH BRACKET
POLAROID ORANGE FILTER
8 ROLLS POLAROID POLAPAN 200 LAND ERILA
1 PACKET POLAROID POSTCARDERS
8 POLAROID ENLARGEMENTS
2 POLAROCID GRITE-IY ALBURS

Now you can have the pleasure of seeing your pictures as
soon as you take them. No more waiting days t2 have them
developed. And anyone can-take bright, clear pictures with
a new Polarsid

MO BAOMBY BOWN — S8BT YOUR OWM TBRMS

‘Beat’ Era

| 2€0, explained it: "Beat
'means, not & much weari-
ness, as rawness of the nerves;
not so much being ‘filled up
b0 here' as being emptied out.
It describes a state of mind
from which all unessentials
| have been stripped.”
| But not all writers are buy-
ing the hipster's creed. Auth-
or-eritic Pdmund Fuller, in
his forthcoming book “Main
in Modern PFiction,” chal-
lenges the Bealt Generation's
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| space?” asks Fuller. He tells
| the hipsters, in effect: It's
not life that's boring, it's you
who are bored.”
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All transiect guests. Al has who |
come, retarp. Bates met bigh, oot |
bw. Pree garage, TV's apd radios. |
Bepatafiop for cleanlipass.

There are about 30 differ-
ln::nt species of poplar trees,
1nc!ud1ng eight types native
"to Canada.

gage, so they may pursue the [
values that strike them as
peing permanent and honest,
say the authérities. '

Occasionally, the “Beat”
boys and girls get carried
away with their search for
“Kicks,” or new emotional ||
delights, and they get into !
sensational scrapes involving
narcotics, sex parties, steal- |
ing cars, riding the rails, big- |
amy, or just plain bedeviling
of “squares” (those Who are
not “Beat,”” not one of the |
“hipster” set). i
Draw Headlines i

While these aspects of
being Beat occasionally draw
the headlines, it's not the way
it goes for the great majority
of this social minority.

One analyst of this contro-
versial rebellion is the con-|
troversial author, Henry Mil- |
ler, who wrote in “The Ever-
green Review No. 2': “These
young men have discovered

. that the American way of |
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TOMATOES

Pield Grown Coachella Valley

CARROTS

Crisp — Belicious

2 cell 19¢

Bromth Green
California Blicers

9’

life is an illusory kind of
existence, that the price de-
manded for the security and |}
abundance it pretends to offer |}
is too great. It
A fiery critic of the “Beat ¢
Generation,” or *hipster,” is|-

CAULIF

that the manufacturers don't
| give them much help in mer-
chandising wood.

The coming months are ex-
pected to see an increase in
housing construction as the

effects of the recently-enacted
housing bill are felt. More
mortgage money is expected
to be available under the more
liberal governmeni allow-

ances.
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FRYERS
For Only

THE wss* AW tei33d ' 122 E. Main ® Medford

ERYERS

Whole drawn

America’s Commercial
Barge line is the world’s larg-
est inland barge line. System
extends from the Great Likes
to Mexico and has a fleet of
51 towboats and 570 barges
with more than 3.000 work-

rs.. Annual volume of busi-
ness in excess of $50,000,000.

No spot in Nova Scotia is
more than 60 miles from the
Atlantic ocean.

Phone SP 3-5348

STORE HOURS:
9:30 A.M. to 5:30 P.M.

179

LARGE—MEATY TYPE

45¢ |b.

A flock of several hundred Valley Raised FRYERS will be
fresh dressed and delivered to us daily this week end.
The size and quality of these chickens make them the
Best Fryer Buy of Alll
Supply Lasts.

cut up. No limit—While

Clean White
Heads
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“Lamb Sale”

“‘dean of the Frisco poets.”

“This Beat thing, which is |
a publicity gimmic® in the |
hands of Jadissa Avenue, ||
will die away like Davy |
Crocket,” asye Regroth. “It |§
was disngtrons Tor Kerousac F
to tie in wif® it,” he added, ||
refeerring te dack Kerouac,

Kenneth Rexroth, 53-year-old :1
|

Moﬂdags

PEN TIL 9:00 PM

BEEF HEARTS,
TONGUES

Fresb,
lospected

29

e 39
69

Morrell’s
1-b. Celbp

rg Sem ﬂdags—Sundgys 19 A.M. -

SLICED BACON

®. 636 Bound

—r

the 36-year-old wonder boy 4
who lifted the “Beat Genera-
tion” out of the miner liter—t
ary leagud with his novel
“On The Read.”
Reads To dJaz

Currently appearing in a
New York bistro where he|
reads poetry to the accom-
paniment of @ jazz qumtet.l
Rexroth says visiting colleges |
around the nstion convinced
him that mo®® woungsters re-
sent bitterly bming linZed to
the “Beat.”

* CATSU
* PEARS
* PEACH

*DPOG FOOD

|

49

ROAST Ib.
6 Botiles
59

3 Cans
5 Cans

P Haoot's—14-az Bagtles

CHOPS
Shoulder
STEAKS Ib.

Large, by the

Standby—2'2 Cap, Halves, Bartlett's Piece

Es Meco—808 Caps, Broestones

BOLOGNA

blebergall’s Finest

Sliced ......Ib. 49¢

». B F

YOUNG LEAN BEEF BUYS

Sirloins
Rib Steaks
Beef Roast
T-Bones

19¢
69¢c
69¢c
59¢
19¢

Steaks

1b.
Ib.
Ib.
16.

Ib.

Eaai

Ib.

Large Loin

CHOPS Ib.
Breast-o-Lamb

Begmore
Tall Can—Beg. 8 for 25¢

10 Cans

The origin sd hipsterism is
interesting.

Herberi Godd, writing in &
recent is3us eaf "ﬁ‘lnybﬂ}"’i

JAM

Bologna, Pimenbo,
Olive

Shoulder
Ib.
19

STEW Ib.

Swift's Lunch Meat

6-ox. Pkgs.

29¢

GROUNB BEEF
3 Ibs. .......51.39

Mary Ellen’s Large 20-ez.

® Apricot ® Peach  ® Apricot-Pineapph

5 39

Betty Brite

SHELF PAPER

Ladies! Clean those shelves and reline with

EASY-OFF

Oven Cleaner 9 8 ¢

Cut, Double Wrapped — Pick Them
25 = 513u |95,

Large Size Deal

& 2~ 19

JAR

Ib. Ibs.

Manning’s COFFEE

92

¢ 29

83 | BORDEN’S

FED BEEF ONLY

Buy One Each, Save

49

SAVE ON OUR HOME FREEZER DEALS! ¢

Preeezr
Deal

g 5-LB. RIB AND CLUB STEAK 5-1B. T-BONES
HAYOHNAISE H drox cooulEs 10-LB. BEEF ROAST AND SWISS STEAK 5-LB. SIRLOIN
y 5-LB. GROUND CHUCK 10-LB. ROUND

5-LB. RIB STEW

Prom ¢
Sunshine 35
~ PKG.

&-1B. GROUND ROUND

50 - 29"

Up Anytime!

Round .....Ib. 69¢c

5. %27
WIENERS
Pap Quality

SI 800

STEAK & RUMP ROAST

.5'“";,, $599
SHRIMP

Frying Size

2330 Crater Lake Ave., Ph. SP 2-8188

NEW STORE

HOURS
Week Days 8:30-9:00

,Ad prices effective Friday, Saturday and Sunday

May 2, 3, 4

Sundays . 10:00-7:00

We Reserve the Right
to Limit Quantities




