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These actual statements are typical of
the experience of hundreds of thousands with

America's Most Popular
Reducing Book

AND IT COSTS YOU NOTHING

. . . unfortunately my mother bestowed only
a few of her physical characteristics on me.

But a couple of the little items she passed
along I'd just as soon have done without.

Both my mother and I mean well. It's simply
that we're absent-minde- d and we sometimes
don't wait for our thoughts to catch up with
our tongues.

The day one of Mother's friends got an
overtime parking ticket, Mother offered to take it
to the police station.

"What's your name, lady?" the desk sergeant
inquired.

"Voorhees," said Mother. It wasn't, of course,
but she was, after all, a stand-i- n.

"How do you spell it?" The desk sergeant's
pencil was poised.

"Now, let's see," said Mother. "I'm not quite
sure whether it's with an I or an E."

The desk sergeant's eyes narrowed. He laid his

pencil carefully on the desk.
"Where do you live?"
"Well, now," said Mother, "I believe it's on West

Seventh Street. No, that's not right. West Sixth?"
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If your doctor says you are overweight, ask
him about the Knox Plan,
with its unique Choice-of-Food- s Charts.

This extremely successful Plan is unlike
any other method you ever heard of.

It can be lots easier than you think. With-

out dangerous drugs, pills or capsules. With-

out giving up any of your favorite foods.
There is nothing "fabulous" or faddish

about this new-da- y natural way by which
millions have won and kept a lovely slim

figure. The easy Knox ce Plan
is actually a modern way of life. A way to
have more pleasure at mealtimes. To acquire,
for the rest of your life, the habit of enjoy-
able, balanced eating, whether at home, at
restaurants, or as a dinner guest.

Whether you'd like to lose 10 pounds or
70 pounds, you set your goal with the fa-

mous Knox Plan. Hundreds of thousands
have achieved their goal, and for keeps.

. THE BOOK THAT

It took quite a while to get things straightened
out. Mother was so indignant that she reported
she doubted that she'd ever go to the police
station again. And she said that's what you get
for trying to do somebody a favor.

It could have happened to me. It may some day.
I went to a tea one afternoon inexcusably late.

And, as the hostess waited at the door to say
good-by- e afterward, I fell down the stairway.
Lurching and stumbling, I managed to make my
way to her horrified hand.

"I'm so glad I was late," I gasped.
It didn't sound quite right. I tried again.
"But I'm sorry I came."
The hostess smiled a wintergreen smile.
"I'm sorry, too," she said.

GUIDES YOU TO LASTING SLIMNESS

The first step to slimncss is the e, illustrated
book that has shown the way to more than 8 million
people, lis Choice-of-Food- s Charts, including your
own favorite foods, do away with calorie-countin- g

and "diet-hunger- ." Developed by a group of dis-

tinguished doctors, dietitians and home economists,
it isyours without charge. This coupon brings it toyou.

Knox Gelatine, Johnstown, N. Y., Box FW-5- 3

You may send me my free copy of the Knox
Plan Book with the Choice-of-Foo-

Charts.

name .

One of the keys to the Knox
Plan is Knox

Unflavored Gelatine, which
millions drink in fruit or vege-
table juice, bouillon or water.
Doctors recommend Knox.
Your grocer has it in the

package and the
economy size.

1958 Kno Gelatine Co.
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