PROMOTION

Department-store  executive James
Scholf adds: “We have concluded that
txposure to a liberal-arts influence is
‘t}u- best possible preparation for meet-
ing specialized demands in business.”
Broad interests mean many things, but
probably the two most important are
showing o keen interest in human
problems and in other phases of your
company’s operations, in addition to
your own speeialty,

2 Are you willing to accept responsibil-
ity, make decisions, and—occasionally—
take chances?

“Most young employees just want to
keep out of trouble” says a corporation
president. "But people who don't take
risks and maoke sacrifices seldom become
leaders” Frank Pace, Jr., former Secre-
tary of the Army, adds: “Too many
prople think selling themselves means
thinking along the same lines as their
superiors. It is important to get across to
an organization that the boss knows
what he thinks; what he wants to know
is what the other man thinks.”

The willingness to gamble also means
willingness to pull up stakes and tackle
a new and challenging opportunity if it
presents itself. Few lost opportunities
mark the path of successful business
leaders on their climb to the top. One
executive said emphatically: “Unwilling-
ness to take chances, make decisions, or
accept responsibility wrecks more careers
than any other weakness,"

3. Do you REALLY like people?

The day of the rugged “let 'em eat
cake' individualist is a thing of the past.
Human relations have taken on new
value and new importance, To get along
in business today, you should also be
able to get along with people.

The easicst way, of course, is to like
them genuinely. This means looking not
for fnults hut for good gqualities in the
people you work with, The habit of
liking people can be acquired if you
work at it. Without it, your business
path is difficult.
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4, Are you continuing to learn?

Lyle M. Spencer, president of Science
Rescarch Associates, says: “From the
day they take over the reins of business
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control, most chief executives are secretly
dissatisfied with their own work, Their
desire to improve the quality of their
decisions and activities is as intense as
their drive to increase company profits.”

Whenever you feel you have reached
the point where you know it all, you're
in trouble. Education must be a broad
and continuing process—and it must in-
clude a willingness to consider advice,

There are indications that college
graduates with a background in the arts
and sciences, rather than a highly spe-
cialized education, are best equipped to
meet these qualifications. College, in-
cidentally, is very helpful but not ab-
solutely mandatory. Even more impor=-
tant is the ability to make use of the
learning process every day!

5. Are you well-organized?

Successful executives have, to a high
degree, the ability to organize not only
their own time and work but also that
of other persons.

Probably the most important by-
product of such highly organized think-
ing is the parallel ability to delegate
responsibility freely and decisively, and
to get things done through other people
—hby inviting suggestions and encourag-
ing participation.

On this point, Roger Hull, executive
vice-president of an insurance company,
says: “If I had to choose between an
executive who surrounds himself with
good people and listens to them, as
against more brilliant fellow who
listens to no one, I would definitely
choose the first.”

6. Are you a “company man''?

This term has acquired a slightly
contemptuous meaning over the years.
Yet most successful management people
are very definitely “company men." This
means simply that they like what they're
doing and derive a great deal of satis-
faction from their company's growth and
development,

Although the company man is am-
bitious, his ambition is tempered by the
ever-present desire to improve the over-
all organization for which he waorks.
The company man identifies himself
with the work of the entire company, not
just his job. He is consistently seeking

new work to do and new ways of doing
it. He gencrally refuses to indulge him-
sell in the all-American pastime of
knocking his employer behind his back

Like any other excesses, the company -
man philosophy can be carried to ex-
tremes; but most suecessful manage-
ment people genuinely like their work
and their company.

7. Are you healthy?

Every survey of successful business
people shows the popular concept of the
ulcer-ridden executive, guzzling milk
while he tries [rantically to handle a
half-dozen simultaneous phone calls, to
be pure eyewash. Most business leaders
are remarkably healthy and have been
sinee childhood. They don't worry about
their health, and seldom talk about their
ills—real or imagined.

8. Do you feel inner security?

Most business leaders have found
mental as well as physical health and
well-being. In general, they are happily
married, have several children, adhere
to high moral and religious standards,
and are active in a greal many civic,
socinl, and educational causes, in spite
of the limitations of time. They also have
the courage to speak their minds when
they feel they're right—without becom-
ing antagonistic; and, conversely, they
willingly admit being wrong when
evidence so indicates. In short, these
men have pretty well made their peace
with the world,

Now, what are the material rewards
of business success? Among the most
fabulously successful businessmen in
America are the members of the Young
Presidents’ organization—men who be-
came presidents of large companies be-
fore they were 40. Last year, these men
had an average income of about $41,000,
and received a $1,500 raise during the
year. Individually, they ecarry about
$112,000 in life insurance and have a net
worth of some $250,000. They are strong
family men—married an average of 13
years, with three or more children,

These men took maximum advantage
of today's unparalleled opportunity for
advancement in American business.

If that's what you want, you have the
same opportunity, too!
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freedom and comfort

Tampux lets you get up amd po -
without heed to time-of-the-month
No normal activity s barred friom
you —not even swimming—for
Tampax® nbsorhs internally! Gives
vou cool, comfortable sanitary pro-
tection. No pads, belts or pins.

Nothing to chafe, bind or irritate!

L4

poise and confidence

Tampax gives You i sense of sureneds
— the knowledge that you're at your
viery best! There are no telltale lines
with Tampax. No chanev of odor
forming. No messy disposal problem.
Available wherever drug products
are sold; in Regular, Super, Junior
abrorbencies, Tampax Incorporatid,
Palmer, Mussachuset s,

Plagued Day And
Night with Bladder
Discomfort?

Buch & common thing as unwise eating
or drinking may be n souree of milil, but
annoying bladder ireitntions—making you
festl roatioss, tense, and uncomforiable And
i restless nighte, with nugeing badkachs,
hendache ve museular nehes and puing dige

1o over-exertion, straln or emotional upaet,
nre mibding to your misery — don'l wait —
try Doan's Pills,

Doan’s Pills have three outatanding wid-
vaninges=ncl ln Uiree ways for your speedy
return to eomfort. 1-They have an ensin
woothing effect on blndder irritations, ¥
fant pain-relleving wethm on nngging back-
nehe, heandaches, muen
J=A wonderfully mikl
the kidneys, tending 1o

vase Lhe pulpal
of the 16 miles of kldney tubes. So, get the
sime happy relief millions bave enjoyel for
over G0 yesrs, Ak for new, lnnge, coonomy
wize and save monvy, Get Donn's Pills todey |

“0-0-0% MY FEET/

(‘? THEY'RE KILLING ME!
Why sulfer: ogonies of

; CORNS & CALLOUSES

TIRED, TENDER, ITCHING, BURNING,
SMARTING, PERIPIRING FEET

QUICK RELIEF!

BET PROMPT RELIEF THE SORE

WAY WITN MONNION'S FOOT SOAP
*AT ALL DRUGGISTS AND
TOILET GOODS DEPTS.

ITCH »4%

Very firnt use of soothing, cooling Tguid
DD, Prescription positively  relievies
raw red jleh—caused by ecxemi, tashes,
sealpyirmitatbon, chafing —other iteh troahiles
Grenseless, stanless. 45¢ tnal botle must
satisfy or money back. Don't sulfer, Ask
your druggist for D, D, D

-




