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Yo true custom permanent, hair by bair
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Your hair, like your finger prints, Is different
from all others!

No two heads are alike. No one head of
hair is uniform throughout. There are
differences even in each hairl

Thanks to the new miracle of electronics in
chemistry, CHEMTRONIC LiFE handles all these
variables automatically. Ends all guesswork in
selection of lotion, texture and waving-time.

This one lotion, with patented Qil
Creme base, waves all hair-textures in
10 minutes!

It's easier, simpler—gives a true custom per-
manent, hkair by hair.

For your easiest, fastest, surest waves, get
CHeMTRONIC LIFE permanent. As automatie
ar today's no-shift car transmission!

CHEMTRONIC
L

oU cAN SEE in Pepsi-Cola the modern

beauty’s taste for the light touch in .
refreshment. Today’s Pepsi, reduced in
calories, is never heavy, never too

sweet, Remember Pepsi when you shop. .
PICK-

PERMANENT
8438 Pun lis

It refreshes without filling.

Pepsi-Cola

TE PERMANENT
J%.HTI@:FF@QLLMQ Lt PRODUCT BY

FULL HEAD

PERMANENT 3228 m_m.
WESTERN THRIFT

t 30 North Central Medford Phone 3-5371

Pepsi-Cola Bottling Co. of Medford, Under Appeintment from Pepsi-Cola Company, New York




