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TS B p ub lication
Aline Mosby and the Bible
#f the entertainment world. The
pig weekly edition was launched

i 18905—16 pages for five cents.
ft has progressed to avide fame
—B0 pages and 25 cents,

AR Simpla Oifice

Weekly Varicty is published
In New York. The daily edition,
slarfed in 1922, carries news
mostly about the motion picture
and television industries and is
written in Hollvwood in a sim-
ple office a block north of Hol-
lywood Blvd arid Vine st. Var-

ety is one of the most curious
phenomena of the Plaster City.

reaid-

By ALINE MOSBY

United Press Correspondent
who wish to apply for jobs.

“We've never catered to the
squares,” explained Daily Var-
|18ty editor Joe Schoenfeld as he
sat in the Variety office. “It's
written for people who are hep.

But many laymen around the|
world subscribe—to read the in-‘

side of show business.™
The paper is writlen,
ever, so the “squares”’ have a
hard time deciphering the
stories. “Indie,”
pix” and “‘sustainer” are sam-
ples of the TV-movie slang. Only
in Variety could an ad read,
“used Caddy” for sale and its
readers never think of golf. Oth-
er ads thank so-and-so for help-
ing with a TV show and are
signed “'Dean and Jerry.” Often
ads are just family jokes, such
as one fullpager that said, “Cy
Howard??? this space contrib-
uted by the berry-pickers (Palm
Springs division)."
For Sale Items

| “For Sale” offers such items
| as poodles, yachis, king-size
| beds, Palm Springs mansions

and chinchilla coats for $10,000.

how-|

“Biopic,” “wvid-

Learning To Take Success
In Stride Is an Art
There is a comnmon belief that

pPeo; allow success to go to
their heads {op the point where
=T they become

conceited and
self - centered.
There is also

success makes
their laurels

| R live on
e
! Dr. Herlock

this way by success. Some are
| so happy with the iaste of suc-
| cess that they become greedy
fand want more and better suc-
|ces.ses in the future. This spurs
| them. on to added efforts with
| the result that they lose their
sense of values and drive them-
selves until they eventually
break down from overwork.

Still others are humbled by |lose his
their successes, but they are in!her?” Mrs. H.B.
a small minority. They may even |

feel they have mot earned the
praise and rewards they receive
and are embarrassed by the ac-
claim.

None of these exiremes is
good. The person who reacts in
any of these ways will not really

be happy nor will his success|

bring respect and admiration
from others.
Moest Valuable Lesson

Learning how
cess’ is one of the most valuable
{lessons in life. The earlier it is
for the person. In general, learn-
ing to *“ftake success” means
learning to “take success

without being conceiled to the
extent of doing nothing in the
future or being embarrassed by

| When a person is able to take
his successes in stride, he does
not lose his perspective. He en-
| joys his successes, but never al-
| lows himself to feel that nothing
| else in life is worthwhile. While
| he wants future successes, he is
unwilling to sacrifice his health
|or relationships with his family

|and friends for the work that
bigger and better successes de
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WAINSCOTT'S PHARMACY
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Phone 2-6440

the belief that |
people rest on | girls go on blind dates that there

and expect to|this tvpe of dating than there,
their | was when
past achieve-| girl. Some boys. of course, may
ments with|interpret the blind date as your
| minimum effort in_the future.|mother claims they do, but most
| Not all people are affected| boys lock upon blind dating as

to “take suc- GENERAL FEATURES CORP.)

learned, the better it will be|

in | ever - increasing
stride” or accepting it gracious]y| froni-seat drivers.

TAR GAZER™* ¥j.| IAS We Live & suzasers nuriock, pHo.

has grown up in a home or|
i neighborhood where slang is
freelv used and where it is con-
sidered all right 1o use it.

Blind dates: “My mother feels |
that a girl should not go on a
blind date, that boys will feel
this is ihe only way she can get
a date. Do boys feel that way?”
L. C.

(A} Today. so many boys and

is a different attitude toward

vour mother was a

a2 convenient wayv to meet new
girls, Ofien they find the girls
they meet on blind dates more
interesting than those they meet
the more conventional way.
“Outgrow wife: “When  man
is successful and ‘outgrows’ his
wife in that he advances more
| than she does in knowledge, so-
| cial poise, ect., is he likely to
love and respect for

(A) Because love is greatly in-
fluenced by respect, and because
respect is influenced by the per-
son's comparison of himself with
another person, the husband

who forges ahead of his wife
often loses respect for her and. |
in turn, loves her less than he
formerly did. Manyv separations
l:mc]. divorces are based on such |
lcases.

(COPYRIGHT 1955,

Back-Seat Drivers
Move on Up Front

I New York—{UP'—Women in
numbers are|

Women passenger car drivers
are increasing twice as rapidly
ag men drivers. The total now is
approximately 20,000,000, an in-
crease of 51 per cent since the
siart of World War 11. Men driv-
ers have increased less than 30
per cent, according to the na-
tion’s largest independent auto-
finance corporation (Universal
CIT Credit Corp.).
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al Holiday Pies

‘Autﬁon’fy Commentis
On Wearing Colors

 Women Top Cooks

‘ Duncan Hines Concedes;

New York—(UP—Lilly Dache.' Milwaukee — (UPB) — Duncan

| the French-horn fashion and| Hines, a famous food expert,
3 beauty authority, savs thal any | savs he can fry eggs preity well
| b . -
woman can wear any color she | and broil steaks occasionally but
likes, simply by keying her! his wife does most of the cook-
makeup shade to the tone of her | ing in his household.
cosiume. { Hines disagreed with the no-
i Il is just a matter of r:arefull tion that men are better cooks
B
shopping for the right shades at| than women.
the cosmetics counter. “My wife is a wonderful cook,
“A woman’'s complexion is|and I think most women do the
: like her waistline—exactly what|job better than most men,” he
W she makes if,”” said Miss Dache. said.
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- This is the time of vear when | mace from Indonesia; and nuts c.".': I F THE o AN lN YOU R ED-
the spicy air of fall and winter | and fruits from our nation and —~ LI FE IS SIZE 7 To 18 et
can be matched on the dining abm:d. i e 2 -
table. They all meet on American = Foni
Bakers have assembled from tables 2t this time of )‘88;, 1:1 th;. -~ CESUB] cotton and WOO[ drESSES ....12.95 fo 29.95 ﬁ:
all over the world the ingredi- | pumpkin and mince pies featured! e . =
ents, with emphasis on spices, articularly on Thanksgwmg_-' = Dressy and cocktail dresses............ 17.95 to 39.95 ‘.ﬁ'
necessary to produce the nation’s ay. " = Knit sUItS .o .29.95 to 39.95 ...
favorite fall desserts—mince pie When these pies first came in- thae r—
and pumpkin pie. to the American scene, spices | Formals .....oooooiiiiiiiiiieiiee. 19.95 to 49.95
Cinnamon, ginger, nutmeg, | were even more important _than o 5o
mace, cloves, allspice, candied | they are today.In Colom!a! tsim%s, %D'; ST A% pre et e 19.95 to 39.95 =
citron, fruits and nuts — these | spices were guarded jealously by - . o
are the products which prodlt:]:e the master of the hgqu. 'I‘kﬁpt -~ OKIES oot e L S LS 6IO5 TO R 9.9 ﬁ!r
the tantalizing aroma and the | locked in his private desk. They e o
wonderful taste which have made | were considered treasures to be "f’_ Blouses . o o . 519580819.95 vfevs
these traditional _desse;t’s a | used only on'special occasions. ey SWEATEIS oo ieeeeneareeeaa 5.95 to 24.95 .¢'
Sndntt fovefathers settied in | p 1odsy the spice shelves ot | 3 Robes and lounge wear —........... 9.95 to 17.95 =
\'irginhia %’53 Massachusetts | i.iv than our forefathers could |s= Costume jewelry ... 1.00 to 15.00 -~
e Cloves. come from Dadagas- | hope to own. But, then a5 now, |25 Gift certificates w..ccwm-mosmsusice 1.00 to 1,000.00
car, British East Africa, Leba- | their most imporiant u Ly e -~
d Mozambique; allspice the day when all America gives = i 7
?::ma.?amaica? ci:-.qnamon fll')om thgugh]: to its blessings and re; -~ BERT PREE S FASH IONS ?
China and Burma; ginger from | turns its thanks to the Great |- 526 East Main Phone 2-8139 &
British West Africa, Jamaica, | Power which has made these e . —
China, and Cuba; nuimeg and | blessings a reality. "ﬁ'ﬁ’{l’ﬁ'i}'{i'i}'{i’l}'{}'{i'ﬂ’{!'{l'l}'{!'#'li’l}'{}’ﬂ'ﬁ"ﬁi

Show Team Scissors
Way to Success |
Memphis, Tenn.— (U.P} —Most |
women would consider them-|
selves lucky to buy 10 or 15 new
dresses a year. But Mrs. Will
Mazhoney buys three or four new
outfits each week and still has a I
hard time finding something 1o |
wear on her evening out.

The corporation said women
now represent more than one-
third of all the passenger car
drivers.

Mrs. Mahoney's husband |
causes her clothes problem. |
Not that he objects to her buy-
ing 200 new outfits each year.
But he cuts them to bits as fast ||
as his wife purchases them.
Actually this makes sense.
The Mahoneyvs are in show
business and the dress cutting is

—_—

For a supper dish, take one
can of shrimp and one can of
peas. Heat together over the top
burner of your gas range: then |
2d one can of TeWhurg SIuce: | ol'a part of thes ct.
= Ea L | While Mrs. Mahoney sings.!

|
|
|

| these stunning spread and cur-

.t:zfmd E‘zg‘}ljSh‘,&)Tfﬁns‘ Ptf.ath'her husband snips away at her ||
J g0es Lk 1S COIDIA- ‘ costume with a long pair of scis-

tion. sors. Mrs. Mahoney, to the audi-
| ence at least, is 2o wrapved up

Betjroom Ensembles |in her singing she is unaware of
]what iz going on.

The dress and song are fin-
ished at the same time.

Mrs. Mahoney said she tried
the act with cheap dresses at
first, But the audience didn’t get
| a8 much kick out of the act, so
she switched to costlier num-|
bers, |

P
Experts recommend the wide
range of pastel colors for kitzh-
ens- since these tints do not be- |
come tiresome and have the |
added advantage of refTecling|
light. Yellow and pink shades

head the list this year, reports |

FOR YOUR SHOPPING CONVENIENCE

Open Sundays Till
Christmas
WATCHES OF EXCELLENGE COSTUME JEWELRY
B
LONGINESBY HARWOOg e

HAMILTON VARGAS ®
ELGIN DUANE ®

HELBROS <] TARA @
WE GIVE
GREEN STAMPS
/4 LOCATED AT
THE BIGGER
‘ BETTER BIG Y
L %
WE GIVE 924; HOURS
THEM ON JEWELERS 9:30 to 6 P.M.
WATCH REPAIRS SUNDAYS
TOO
10 AM. to 5 P.M.
PH. 3.4922 TERMS TO SUIT YOUR BUDGET TILL XMAS!

a recent survey.

Beautify your bhedroom with

tain ensembles! Thev're all easy
to make—s-0-0 loyely in your
home!

Complete instructions includ-
ed in Pattern 7393 for making
3 different sets of bedspreads
and curtains—in any desired
I'size!

Send TWENTY-FIVE CENTS
in coins for this pattern—add
5 cents for each pattern for 1st-
| class mailing. Send to Medford
Mail Tribune Household Arts
Dept.. P. O. Box 168. Old Chel-
sea Station. New York 11, N. Y. |
Print plainly NAME. ADDRESS
and PATTERN NUMBER. -

Order our ALICE BROOKS | £
Needlecraft Catalogue. Enjoy -
pages and pages of exciting new
designs — knitting, crochet, em-
broidery, iron-ons, tovs and | "
novelties! Send 25 cents for vour =
copy of this wonderful book now.
Youll want to order every de-
sign in it!

1 qt.
Casserole

$5.95

Rent a Brand New
Gulbransen Spinet

PIANO

from the

Valley Music Co.

523 Crater Lake Ave.

HUBBARD BROS

MAIN AND RIVERSIDE

Porcelain Enamelied Cast Iron Utensils
That Ga From Stove To Table In Stylel

. DescoWare has all the flavor-blending properfies
of old-fashioned cast iren ... yel is so light, so

e easy to clean, so bright with life-long color!
H By Save work, save time ... DescoWare goes right
: z from kiichen o fable io enhance every meal!
‘ Enjoy all these advantages]
4 = Much lightss than ordinary castiron
<] . hea! evenly, distributes heat evenly
: iz heat | or
1.5 0 | EALLE 4 1 . 1 1
1074 "7_ * : Il not chip or break unless extremely abused
QOval Dish s ¥ lo was a or glassware
$3.95 1 i
i D o I e kel AL s X < a . -
3 ] D
¢ 3

915" Ve
Skillet ~ 1:; g*-s
4.95 ute ve

¥ $7.95
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., Inc.
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