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thing different that’s the 
time,” Smith said.

During the meeting, the 
city gave staff the go-ahead 
to start the public process 

“multi-family dwelling” 
in the zoning code. Clint 
Spencer, city planning 
director, said the current 

-
ily dwellings as three or 
more apartment units in 
the same building, but 
on occasion a developer 
wants to build a different 

-
ment would change the 

dwellings to describe three 
or more units on the same 
lot, rather than in the same 
building.

After listening to com-
mittee reports and staff re-
ports and agreeing to start 
having a work session be-
fore every council meeting 
instead of once a month, 
the council re-convened 
as the Hermiston Urban 
Renewal Agency and ap-

proved a facade grant for 
the Hermiston Herald 
building at 333 E. Main St. 

a 40-percent match, total-
ing up to $1,560, for new 
landscaping in front of the 
building.
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changing at Agape House.
Beginning Monday, Oct. 

19, the organization will be 

to noon and 1-3 p.m. Agape 
House is located at 500 Harp-
er Road.

provides emergency assis-
tance, including food, to those 

in need in western Umatilla 
County and north Morrow 
County.

Also, Agape House is in 
need of additional volunteers. 
A variety of opportunities are 
available to those who would 
like to give back to the com-
munity.

For more information, 
call Executive Director Dave 
Hughes at 541-567-8774.

Agape House 
changes hours

Although he didn’t ex-
pect it to reach so many 
people, Peiris admitted he 
was after a laugh.

“I’ve actually been think-
ing about this for a few years 
for how to make my senior 
pictures funny,” he said. “I try 
to be funny as much as I can 
because I like to make people 
laugh. I actually won an award 
for best comedian from my 
high school last year.”

He pitched the idea to 

James, owner of 60 Minute 
Photo in Hermiston, while 
they were out taking some 
other shots at Cold Springs 
Reservoir. She was on board, 
and the rest quickly became 
online history.

James said they started 
outside with the shot of Pei-
ris sitting on the car. Click. 

and she followed him around 
using natural lighting for the 
photos. As he was ringing up 
a customer’s items, James 
suggested using the infrared 
scanner in one of the shots. 
Click. Peiris wanted one by 
the Slurpee machine. Click.

James said she didn’t 
think the pictures were that 
out of the ordinary, consider-
ing his family owns the store 
and he spends so much time 
there. Her son later told her 
the photos were “blowing up 

one of Peiris’ many follow-
ers on the social network. 

some unique pictures, but 
these ones just went crazy, 
just went everywhere,” she 
said. “It is really fun to see 
what it’s done with Stefano, 
and I think he’s kind of lov-

ing the fame of it all. It’s just 
been fun to watch and see 
what his mom has to say.”

His mother, Anoma, said 
her friends were telling her 
about the online popularity 
of the photos, but she had 

“I quickly asked my son 

she said. “I think it’s fun-
ny how people go crazy on 
something like this. It is fun 
for a little town.”

His father, Michael, said 
everyone was surprised at 
the reaction generated by the 
photos. Many other students 
have stopped by the store 
talking about them, he said.

he said. “I don’t think any-
body expected it to go that 
big. All the kids know about 

how famous he is.”
Peiris suggested that be-

cause he was now famous he 
should have no curfew and a 
new car — as he was sitting 
on his brother’s car in the 
parking lot photo. His moth-
er quickly replied, “You’re 
not that famous.”

Peiris said he plans to en-
joy his fame while it lasts. 

“It’s nice walking around 
school and having every-
one call my name,” he said. 

“Some people actually took 
pictures with me. It’s a good 
feeling actually. I think it’s at 

now, but who knows really?”
For anyone else planning 

their senior pictures, Peiris 
said the key is to not take 
them too seriously.

it, you can either pose on a 
tree with your arms crossed 
like everybody else, or you 
can be different,” he said. 
“It’s always better to be dif-
ferent.”

PEIRIS:
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Hermiston High School senior Stefano Peiris gained hundreds of new followers on Twitter 
and his post has been shared more than 27,000 times since Sunday.

Free Halloween Slurpees
To celebrate Halloween, not Stefano Peiris’ Internet 

photo fame, the Hermiston 7-Eleven, along with 
locations in Pasco and Kennewick, will be offering 
free 22-ounce Slurpees for children from 3-8 p.m. 
Oct. 31.
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Stefano Peiris talks with employee Britney Longoria, right, at 
his parents’ 7-Eleven franchise in Hermiston Tuesday.

1-855-ORE-ADRC
HelpForAlz.org

OREGON DEPARTMENT OF 
HUMAN SERVICES PROGRAM

It’s not like him.

We can help. 

I found Dad’s remote 
in the fridge again.  
…I’m beginning to 

get worried.

Call us with questions 
about aging  

and Alzheimers.

Sunday, October 25

11 am - 2 pm

Join Us!
Kadlec Regional 

Medical Center 
invites you to join our 

2015 Neonatal 
Intensive Care Unit 
Reunion honoring 

Dr. Anthony Hadeed

Carousel of Dreams

2901 Southridge Boulevard,  Ste F

Kennewick WA, 99336

Things we want you to know: Offer applies to current Verizon and AT&T customers on Shared Data Plans only and applies to the monthly recurring price plan only. Any applied discounts shall be valid for the 
first 24 months. Regular pricing applies thereafter. Must port in all lines of service on account. Offer valid on Shared Connect Plans up to 20GB. Offer valid only with the following devices: handsets, Tablets, 
routers, modems, hotspots and Home Phones. Customer must provide their current wireless bill for review. U.S. Cellular,® at its sole discretion, has the right to deny an offer for any bill that appears altered 
or fraudulent. Shared Connect Plan and Retail Installment Contract required. Credit approval also required. A $25 Device Activation Fee applies. A Regulatory Cost Recovery Fee applies (currently $1.82/
line/month); this is not a tax or gvmt. required charge. Additional fees, taxes, terms, conditions and coverage areas apply and may vary by plan, service and phone. $50 U.S. Cellular Promotional Card: If  
U.S. Cellular’s Shared Connect and Retail Installment monthly plan price cannot beat your current Shared Data monthly plan price with AT&T or Verizon, you will be provided a $50 U.S. Cellular Promotional 
Card issued by MetaBank,® Member FDIC, pursuant to a license from Visa U.S.A. Inc. Valid only for purchases at U.S. Cellular stores and uscellular.com. One per account. To receive card, customer must go to  
beatyourplan.hit2c.com to register. Card will be received in 6–8 weeks. $150 U.S. Cellular Promotional Card: Issued by MetaBank, Member FDIC, pursuant to a license from Visa U.S.A. Inc. Valid only for purchases 
at U.S. Cellular stores and uscellular.com. Must port in current number to U.S. Cellular. New line activation and Retail Installment Contract required. Device Protection+: Enrollment in Device Protection+ required. 
The monthly charge for Device Protection+ is $8.99 for Smartphones. A deductible per approved claim applies. You may cancel Device Protection+ anytime. Federal Warranty Service Corporation is the Provider 
of the Device Protection+ ESC benefits, except in CA and OK. Limitations and exclusions apply. For complete details, see an associate for a Device Protection+ brochure. Device Turn-In: Customer must turn 
in all active devices from their former carrier’s plan. Customer is responsible for deleting all personal information from device and removing any storage cards from devices. Devices must power on and cannot 
be pin locked. Device must be in fully functional working condition without any liquid damage or broken components, including, but not limited to, a cracked display or housing. Devices will not be returned 
to customer should they cancel transaction. Not eligible for U.S. Cellular’s in-store or mail-in trade-in program. To be eligible, customer must register for My Account. Kansas Customers: In areas in which  
U.S. Cellular receives support from the Federal Universal Service Fund, all reasonable requests for service must be met. Unresolved questions concerning services availability can be directed to the Kansas 
Corporation Commission Office of Public Affairs and Consumer Protection at 1-800-662-0027. Offers valid at participating locations only and cannot be combined. Not available online or via telesales. See store 
or uscellular.com for details. Limited-time offer. Trademarks and trade names are the property of their respective owners. ©2015 U.S. Cellular

Undo your contract. Learn more at uscellular.com/undo.

GUARANTEED

VERIZON & AT&T
to beat

PLUS, YOU’LL GET A $150 PROMO CARD INSTANTLY.

Just bring in your bill and 
we guarantee we’ll beat 
the price on your current 
Verizon or AT&T plan. If  
we can’t, you’ll get a $50 
Promo Card. 

Plus, you’ll get a $150 Promo 
Card instantly to make that 
switch even sweeter.


