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org it jumped to 34 percent 
for 2014-15.

De La Cruz knew that 
BMCC’s Latino student 
population was at just 21 
percent in the fall of 2014, 
according to the National 
Center for Education Sta-
tistics, and a self-reported 
23.3 percent according to 
BMCC’s internal f ce of 
Institutional Research. He 
also knew that Latino ath-
letes who want to continue 
in sports can’t attend local 
colleges because they can’t 
play their desired sport, of-
ten soccer. De La Cruz’s 

anc e has a son, abian 
Cortez, who graduated from 
Hermiston High last spring 
and enrolled at Treasure 
Valley Community College 
in Ontario, partially because 
TVCC has a successful pro-
gram, but also because that 
was as close as he could go 
and also play soccer. 

De La Cruz sought to 
change that. He wanted 
BMCC to open its arms to 
the Latino community. 

What he didn’t know, 
though, was that Preus and 
BMCC were already “inves-
tigating the possibility” of 
bringing a soccer program 
to BMCC. So when De La 
Cruz came with the idea, it 
was all but settled then.

“We were like, ‘Right on, 
man. Let’s do this,’” Preus 
said. “So his support really 
helped spur us to move a 
little faster than we might 
have (otherwise).”

“To me, that means a lot 
because we all have a right 
to get a good education, and 
BMCC is being very open 
to ideas,” De La Cruz add-
ed. “The Latino community 
is very excited.”

De La Cruz, Preus and 
BMCC are using soccer as a 
mechanism to help the Lati-
no community. De La Cruz 
said that many are simply 
ignorant of the resources 
offered to help offset tuition 
costs. The story is the same 
every time, he said. A child 
comes home with interest in 
or an offer to or information 
about playing soccer colle-
giately, and the parents see 

the ve- sometimes six-digit 
cost and tell their child they 
can’t afford it. They don’t 
know how to have tuition 
funds supplemented by the 
state or federal government, 
or even that schools will of-
fer to pay for a portion of the 
costs with scholarships. 

In this way, De La Cruz 
hopes to use soccer — and 
athletics as a whole — to 
motivate young people to 

nd something constructive 
to do, build a moral sys-
tem, get an education, and 
eventually give back to the 
community. And BMCC’s 
move to include soccer in 
a county with the demo-
graphics as they are was an 
acknowledgment to De La 
Cruz and others that BMCC 
saw the same thing and act-
ed accordingly.

“That’s the starting point 
right there,” he said. “You 
do this recommendation, 
you’ll see the end result. 
And then, the other recom-
mendations will come later. 
Later, I’ll recommend we 
need more Latino instruc-
tors. 

“Soccer is the rst one 
that they can see (if) it 
works. It will work.”

But in addition to pro-
viding the Latino commu-
nity with resources they de-
serve yet know not about, 
De La Cruz has a larger, 
more general mission. 
He sees a community in 
Hermiston that is divided, 
in a sense. And these two 
groups’ choice of sport is as 
telling evidence as there is.

He wants to use soccer 
as a uni er, to bring peo-
ple together. We’re all from 
Hermiston, he says, and we 
should be united in that fact. 
Soccer can be that tool.

“Our goal as HAC chair-
man and HAC committees, 
we’re the bridge to both 
communities to unite them 
together,” he said, add-
ing that his son married a 
white woman, so his fami-
ly is uent in trans-culture 
dealings. He also pointed 
out that though most of the 
high school soccer teams 
are either predominately or 
heavily Latino, white play-
ers do appear on the rosters. 
To him, that’s an indication 
of the growth of soccer and 

its potential as a communi-
ty uni er.

“What it looks like is pret-
ty soon this sport is going 
to be accepted, as any other 
sport,” he said. That’s how it’s 
going. It’s growing so fast.”

Hermiston’s city adult 
soccer league, played in 
springtime, which once 
welcomed as many teams 
as possible, has had to start 

cutting off entrants be-
cause of how the league has 
grown. De La Cruz, though, 
wants to keep people, and 
kids especially, playing all 
year long. So he’s working 
with Hermiston School Dis-
trict Director of Operations 
Mike Kay to open up Sand-
stone Middle School for fall 
indoor soccer. They can play 
two games at once there, 

where their previous site, 
Rocky Heights Elementa-
ry, could accommodate just 
one.

This leads right back into 
De La Cruz’s mission to get 
Latino athletes — and stu-
dents, for that matter — in-
terested in and accessing the 
necessary resources to go 
to college. If they’re play-
ing sports, they’re going to 

school and out of trouble. If
they’re going to school and 
out of trouble, they’ll be bet-
ter people and the commu-
nity will be better because
of it.

“My point of view is:
Let’s get educated,” he
said. “Let’s educate our
community. And we’ll all
have a better life and great
success.”
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tell you how helpful it’s 
been,” he said.

The Christmas Express 
distributes food, toys and 
other items to needy fami-
lies during the holiday sea-
son. Engle said she started 
making quilts for the pro-
gram about 12 years ago, 
and eventually got a hand-
ful of fellow residents at 
Desert Sage Manor to help 
tie the ones she made, and 
in some cases make their 

own. Together they do-
nate between 100 and 120 
handmade quilts each year.

Community members 
often donate fabric for the 
quilts, but the women gen-
erally pay for batting and 
other supplies out of their 
own pockets. 

Engle said she started 
making quilts after she re-
tired “just for something 
to do,” but now she loves 
being able to help out a 
worthy cause.

This year she said she 
made most of the fronts 
and then set them up 

on frames in the com-
mon area so other people 
could sit and help tie to-
gether the front and the 
back. ellow Desert Sage 
Manor resident Geri Nun-
nenkamp said having the 
quilts to work on during 
the year had been helpful 
in keeping her mind off of 
her health issues.

“It’s fun,” she said. 
“When you’re in pain and 
you can’t sleep, you can 
sit and think of something 
else.” 

In addition to the quilts, 
the residents also help the 

Christmas Express pro-
gram by collecting dona-
tions, crocheting items 
and buying toys and books 
to donate.

Darlene Nelson, prop-
erty manager for Desert 
Sage Manor, pointed out 
that the apartments — 
which are available to 
women age 62 and older 
— are subsidized by the 
housing authority. She 
said many of the women 
there feel drawn toward 
doing something in recog-
nition of the rent help they 
receive.
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Bonnie Engle stands with some of the quilts that she and 
other Desert Sage Manor residents have prepared to donate 
to the Christmas Express. 

 Providing the Most Advanced Digital 
 Hearing Technology

 A family run business for over  50 Years
 541-276-3155 1-800-678-3155 29 SW Dorion Pendleton 236 E Newport Hermiston www.ruhearing.com

 For information or to register for a class, 
 call (541) 667-3509 or email healthinfo@gshealth.org 

 ALZHEIMER'S DISEASE
 THE 10 WARNING SIGNS

 FREE presentations by Jennifer Baus from the 
 Alzheimer's Association. If you or someone you 
 know is experiencing memory loss or behavioral 
 changes, it's time to learn the facts. Learn the 10 

 Warning Signs of Alzheimer's disease. 
 October 15 • 6:00-7:00pm

 GSMC Conference Room Center 1

 BREASTFEEDING CLASSES
 One class covers breastfeeding benefits, pumping 
 and much more. Come to this FREE class taught 

 by a certified lactation consultant, and learn 
 techniques that make for a successful experience. 

 Free, but please pre-register.
 October 7 • 12:00pm - 1:30pm
 GSMC Conference Center 3 &  4

 Free health screenings: blood pressure 
 checks, weigh ins, body mass index, 

 cholesterol and glucose.
 Every Third Friday of the Month
  October 16 • 9:00 - 11:00am
 GSMC Education Department

 HEALTHY FRIDAYS

Things we want you to know: Offer applies to current Verizon and AT&T customers on Shared Data Plans only and applies to the monthly recurring price plan only. Any applied discounts shall be valid for the 
first 24 months. Regular pricing applies thereafter. Must port in all lines of service on account. Offer valid on Shared Connect Plans up to 20GB. Offer valid only with the following devices: handsets, Tablets, 
routers, modems, hotspots and Home Phones. Customer must provide their current wireless bill for review. U.S. Cellular,® at its sole discretion, has the right to deny an offer for any bill that appears altered 
or fraudulent. Shared Connect Plan and Retail Installment Contract required. Credit approval also required. A $25 Device Activation Fee applies. A Regulatory Cost Recovery Fee applies (currently $1.82/
line/month); this is not a tax or gvmt. required charge. Additional fees, taxes, terms, conditions and coverage areas apply and may vary by plan, service and phone. $50 U.S. Cellular Promotional Card: If  
U.S. Cellular’s Shared Connect and Retail Installment monthly plan price cannot beat your current Shared Data monthly plan price with AT&T or Verizon, you will be provided a $50 U.S. Cellular Promotional 
Card issued by MetaBank,® Member FDIC, pursuant to a license from Visa U.S.A. Inc. Valid only for purchases at U.S. Cellular stores and uscellular.com. One per account. To receive card, customer must go to  
beatyourplan.hit2c.com to register. Card will be received in 6–8 weeks. $150 U.S. Cellular Promotional Card: Issued by MetaBank, Member FDIC, pursuant to a license from Visa U.S.A. Inc. Valid only for purchases 
at U.S. Cellular stores and uscellular.com. Must port in current number to U.S. Cellular. New line activation and Retail Installment Contract required. Device Protection+: Enrollment in Device Protection+ required. 
The monthly charge for Device Protection+ is $8.99 for Smartphones. A deductible per approved claim applies. You may cancel Device Protection+ anytime. Federal Warranty Service Corporation is the Provider 
of the Device Protection+ ESC benefits, except in CA and OK. Limitations and exclusions apply. For complete details, see an associate for a Device Protection+ brochure. Device Turn-In: Customer must turn 
in all active devices from their former carrier’s plan. Customer is responsible for deleting all personal information from device and removing any storage cards from devices. Devices must power on and cannot 
be pin locked. Device must be in fully functional working condition without any liquid damage or broken components, including, but not limited to, a cracked display or housing. Devices will not be returned 
to customer should they cancel transaction. Not eligible for U.S. Cellular’s in-store or mail-in trade-in program. To be eligible, customer must register for My Account. Kansas Customers: In areas in which  
U.S. Cellular receives support from the Federal Universal Service Fund, all reasonable requests for service must be met. Unresolved questions concerning services availability can be directed to the Kansas 
Corporation Commission Office of Public Affairs and Consumer Protection at 1-800-662-0027. Offers valid at participating locations only and cannot be combined. Not available online or via telesales. See store 
or uscellular.com for details. Limited-time offer. Trademarks and trade names are the property of their respective owners. ©2015 U.S. Cellular

Undo your contract. Learn more at uscellular.com/undo.

GUARANTEED

VERIZON & AT&T
to beat

PLUS, YOU’LL GET A $150 PROMO CARD INSTANTLY.

Just bring in your bill and 
we guarantee we’ll beat 
the price on your current 
Verizon or AT&T plan. If  
we can’t, you’ll get a $50 
Promo Card. 

Plus, you’ll get a $150 Promo 
Card instantly to make that 
switch even sweeter.


