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The Christmas Spirit in Our Community

HE Spirit of Christmas is more than a spirit of giving it 1%

in the appearance of our homes, our vyards, our streets and our

] more than a mere exchange of material things. It is a matter

parks, by being an active proponent, and not an obstructionist, of any

of spiritual values, a sort of glorified combination of the reali

movement which will make our town a better place in which to live

zation that “the gift without the giver is bare.,” the resolution to “do

in short, by building up our community in every possible way. The

unto others as you would have them do unto you" and the desire for one best gift to our community is cooperation

"peace on earth, good will to men.” Especially should this be true of

And when we have given this to our community, let us not forget

the Christmas spirit in our community

the gift as soon as the holiday season is over Instead, let us carry

When we plan for the gifts that we are to give to members of our

over the Christmas Spirit into every day of the yvear so that each suc-

families and our friends, we must not forget that there is another

ceeding Christmas will be a hdppier one for all of us because each of us

friend which should receive a gift from us [t is our community. Our

has done his and her share in giving our community the best we can in

gift to our community should be one of good citizenship, by having

thoughtful, unselfish service

an active interest in affairs of government by aiding the board of

This sentiment regarding the right community spirit is meant to

education and the teachers in maintaining the highest standards

apply to each larger or smaller locality reached by the Outlook. Build

of education in our schools, by actively supporting our churches

up with loyalty and service the various school and trading centers and
by centering all of our trading activitiest here by taking pride all

will benefit

An Idea and an Ideal

To Our Readers

Santa Claus is real and he is not A\ familiar slogan is “One for All
real He represents an idea and ind All for One Like other slo
an ideal As an actual person we gKans It is suggestive but may not
know he not real; as an ideal bear too close analysis. It applies
he is the most real thing in human

in general, however, to the Outlook

thought and experiend

and especially this holiday issue.

sSanta Claus is representative
He i® always pictured the same but

his picture is composite It is

It is one thing that is produced to

benefit all and ali have loyvally co

operated to produce this annual

your picture and mine and that of holiday issue
) every fond parent and relative and
friend and lover of humankind that

Is superimposed to make that be-

It would amage anvone not fa
miliar with the processes involved
to learn how many, in one way and
nign, jovial, friendly, generous face

another actually contribute to
in the dear old fellow's picturs make such a paper as this possible

sSanta Claus represents the better 'he Outlook herewith expresses
part of our natures the best its hearty appreciation to each and
thoughts and feelings we have, the every one who has had a part in
generous impulses, the unselfish the undertaking. This includes the
desires, the purposes to do good regular community correspondents
This idea grows not alone out of

who not only in this issue but
the fact that Christmas celebrates

throughout the year are rendering
the birth of Christ, embodiment of

i valuable gervice to their com-

humanity's highest ideals, exem munitjes Their neighbors should
plar of divinity in humanity. There ippreciate  their efforts It in-
IS In each person a 1cleus of clude the friends who have writ
d He ha 1p ten pecial article It also In
Christmas affords an outlet for this cluds all who have helped the
better part of man Outlook reporters in securing need

Santa Claun a8 we | ure him | information
doesn't look anvthin our im 'he advertisers seek and deserve
maginary ture « t Christ i direct benefit from the patroniz
Yet w 1 ing public and their support is
what C} rep ~F 1 iy appreciated We urge that
Cla I Chr A v i mean ple be fair to their local mer
T u W I 1 t profe ional men and in-

] dea nte 1

e
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titutions and thus all will benefit

)

Advertisers in this Holiday Issue Who Invite Your Patronage

AYLSWORTH & MARTIN ELKINGTON & BROWN KASER FILLING STATION RADIO ELECTRIC CO
BAILEY'S BARBER SHOP FAIRVIEW GRAIN & WHSE. CO L. L. KIDDER HDW, CO RAKER -& SON
BANK OF GRESHAM FANCHER'S TRUCK SERVICE 3. N. KILGORE ROBERTS CONFECTIONERY
FIRST STATE BANK J. R. KNARR SAM'S AUTO TOP SHOP
BARNES LUMBER Ct FLOSSIE HIBBARD BEAUTY SHOPPE LAUDERBACK BROS SANITARY MARKET
BERRY GROWERS PACKING CO GATES FUNERAL HOME LEE'S SERVICE STATION SHEARER-BACON CHEVROLET €O
BJUR ELECTRIC STORE GRESHAM BATTERY & TIRE SHOP LENARD TAILORING & CLEANING SIEMEN'S STUDIO
BROCKWAY & NELSO! GRESHAM DRUG CO G. H. LEWIS & SON SMITH'S RED & WHITE STORE
CITY BAKERY GRESHAM FUEL CO UNDQUIST TRUCK SERVICI E. W. STRATTON
ol _ GRESHAM GARAGE MAIN STREET GARAGE SUHR'S FLOWER FARM
v . : ol 0. GRESHAM MEAT MARKET MEALEY JEWELRY STORE TABER PHARMACY
' ICK WORK RESHAM PLUMBING & HEATING €O \. W. METZGER & CO THE WHITE WAY
COLUMBIA HIGHWAY SERVICE STATION GRESHAM THEATE] I, B. METZGER 0. W. THORE)
o E VARIETY STORI GRESHAM SERVICE STATION WALTER W. METZGER B. W. THORN}
e S4 SO RESHAM VARIETY STORE MT. HOOD SERVICE STATION F. B. TODD
S I"'[ HALS} EWBERG PACKING CO ropp’'s BARBER SHOP
-.‘.I e HEPP'S RACKI RE REG ELEPHONE CO RIPLJ ERVICE STATION R
I F 1 RAGH I'l L1 'ATE BANI
I Ei E & CO LLKER FOX RANCH uc
ENC] GGLY STORE WALRAD & WRIGH .
. LI . RESHAM STORI} WALRAD MERCANTILE CO N
[C] & O RTLAND ELECTRIC POWER CO WITHROW'S RESTAURANT
IRTIL.A ) GA & KE CO YD WOOD 'HE UNIQUE
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