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Understanding the 
tools used to solve 
a murder

By Brenna Visser

Cannon Beach Gazette

O
n Monday evening, April 
26, the City Council cham-
ber in Cannon Beach was a 
hotel room. 

Strewn about the fl oor were 
shell casings, a fake gun and the 
crash-dummy body of a  fi ctional 
“Mr. Ghotshot” punctured with bul-
let wounds. In the room next door, 
about 20  people  sat in the round to 
learn how to process a crime scene . 

Lt.  Chris Wilbur of the  Cannon 
Beach Police Department stood be-
fore them to present preliminary in-
formation. 

“We have Mr. Ghotshot’s name, 
his license plate and where he 
lives. How do you start to solve this 
crime?” Wilbur asked. 

The  exercise was a new addition 
to Clatsop County’s 10th annual 
Citizen Police Academy as a way to 
show another aspect of law enforce-
ment work, Cannon Beach Police 
Chief Jason Schermerhorn said. In 
the third session out of 10,  the class 
learned how detectives solve  a crime 
from start to fi nish. 

But before anyone could get out 
and look at the body, participants 
were lectured on what makes up a 
large amount of a detective’s job : 
paper work. “Do we have probable 
cause to enter the hotel room?” one 
person asked. 

“How does a search warrant 
work?” 

“Does anyone else who was in 
the room with him have a right to 
privacy?” 

As the class  brainstormed ideas 
to track down evidence and conduct 
interviews, Wilbur said the  process 
of cataloging every detail and docu-
menting every action is the lesson to 
be taken out of the exercise. 

“It’s not like TV, where you can 
solve a crime in a matter of days. 
Sometimes it takes years,” he said. 
“Your best friends are your legal 
pad, your pen and your recorder. It’s 
about talking to people.” 

Connect with community
Wilbur has been a detective with 

Cannon Beach since 2011, and said 
while this work isn’t always as 
glamorous as it is portrayed on TV, 
it’s important to do these types of 
workshops to connect with the com-
munity. 

“We’re public servants,” he said. 
“We want to be a part  of our com-
munity and to make the community 
a part  of us. Educating people about 
what we do upholds that idea.” 

Back at  the crime scene, volun-
teers started cataloging evidence. 
Gun? Check. A Red Bull can full of 

drugs? Check. An autopsy that re-
veals he was murdered? Check. 

But one item stands out as miss-
ing: the victim’s phone. 

Using GPS, the participants dis-
cover the phone has been used in 
other parts of the state. Detective 
Guy Knight from the Seaside Po-

lice Department leads the discussion 
with the crew about what this could 
mean, introducing Mr. Ghotshot’s 
girlfriend “Polly Substance” as a 
character in the narrative. 

“You want to let the facts drive 
the investigation, even if you are hy-
pothesizing who did it,” Knight said.

Knight and Wilbur are members 
of the  Clatsop County Major Crime  
T eam, which investigates  homicides, 
 kidnappings and other serious of-
fenses.  

The team is deployed about 12 
times a year, Knight said. The ma-
jor crime rate in Clatsop County is 
relatively low compared to a metro-
politan area, but the signifi cance of 
the work is not lessened by that fact, 
he said. 

“These types of crimes are hard to 
emotionally  process,” he said. “You 
have to have good stress outlets. But 
I love what I do because I get to give 
voice to kids or other victims who 
otherwise wouldn’t be heard.” 

Hot topic
Ashaki Boelter, one of the par-

ticipants, served as the mock crime 
scene photographer in the exercise. 
He signed up for the class to learn 
more about law enforcement in light 
of police offi cer-involved shootings 
of black men that  have recently at-
tracted  national media attention.

“This is a hot topic in my com-
munity,” said Boelter, who is   black . 
“Being fully educated is important.” 

What he found was a possible 
new career in criminal justice down 
the road. 

“In this process, I learned most 
of law enforcement, at least around 
here, are people doing the best of 
their ability in respectable posi-
tions,” he said. “I’m looking forward 
to learning more.” 

As the participants interrogated 
Polly Substance about the murder of 
her fi ctional boyfriend, Knight told 
participants about what he thought 
was the heart of police work: cus-
tomer service. 

“The customer isn’t always right, 
and sometimes we have to arrest 
them. But you treat everyone with 
respect,” he said. “There are very 
few truly bad people out there.” 

So  who killed Mr. Ghotshot? It 
was Polly Substance, the girlfriend. 

DETECTIVE 101

COLIN MURPHEY/EO MEDIA GROUP

Participants in a C itizen  P olice A cademy in Cannon Beach 
sign in with Offi  cer James Jordan, right, before entering a 
mock crime scene.
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A marker is placed next to “evidence” at a 
mock crime scene .

COLIN MURPHEY/EO MEDIA GROUP

Detectives with the Cannon Beach Police Department instruct  participants in how to process a crime scene .

lice Department leads the discussion 
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For Astoria Port Commission #2

Every voter in 
Clatsop County 
has three votes 
to cast for the 

Port Commission.

I ask for your vote 
and to join me 
in voting for 

JAMES CAMPBELL 
and 

FRANK SPENCE.
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Sears Hometown Stores may be independently operated by authorized dealers of Sears Authorized Hometown Stores, LLC or by authorized franchisees of Sears Home Appliance Showrooms, LLC. The SEARS mark is a service mark of Sears Brands, LLC.

IMPORTANT DEFERRED INTEREST PROMOTIONAL DETAILS (when offered): No interest if paid in full within the promotional period. Interest will be charged to your account from the purchase date if the purchase balance is not paid in full with in the promotional period. With credit approval, for qualifying purchases made on a Sears 
card. Sears Commercial One® accounts excluded. Sears Home Improvement AccountsSM valid on installed sales only. Sears cards: As of 3/21/2017, APR for purchases: VARIABLE 7.99%-25.99% or NON-VARIABLE 5.00%-26.49%. MINIMUM INTEREST CHARGE: UP TO $2. See card agreement for details, including the APRs and fees 
applicable to you. Offer valid for consumer accounts in good standing; is subject to change without notice; see store for details. May not be combined with any other promotional offer. Sears cards are issued by Citibank, N.A. APPLIANCE OFFERS: (1) Advertised savings range from 5%-20%. (1,3) Bosch®, Whirlpool®, KitchenAid®, Maytag®, 
Amana®, LG® and Samsung® appliances limited to 10% off . Off ers exclude Hot Buys, Super Hot Buys, Special Purchases, Jenn-Air®, Dacor, GE®, GE Profi le™, Dyson®, GE Café™, air conditioners, water heaters, water softeners, dehumidifi ers, clearance, closeouts and Everyday Great Price items. See store for additional exclusions. Off er 
good thru 5/9/17. (3) Cannot be combined with other Sears card discounts. Excludes Sears Commercial One® accounts and Outlet Stores. Sears Home Improvement AccountSM applies on installed merchandise only. (4) 12 months off er applies to appliances over $499 after discounts and coupons when you use a qualifying Sears card. 
See above for Important Special Financing/Deferred Interest Details. Excludes Outlet Stores. Off er good thru 5/9/17. On all appliances: Colors, connectors, ice maker hook-up and installation extra. *For Shop Your Way Members in participating stores. Local curbside delivery. Additional fees may apply. See store for details. LAWN & 
GARDEN OFFERS: sAdvertised savings range from 5%-20%. Off er excludes Everyday Great Price items, clearance, closeouts, accessories, attachments, generators and snow throwers. Off er good thru 5/9/17. TOOLS OFFERS: ‡Advertised savings range from 5%-40%. FAMILY AND FRIENDS OFFER: (5,6) Off ers exclude Hot Buys, Super 
Hot Buys, closeout and clearance items. Off ers valid 5/7/17 thru 5/9/17 only. EXTRA 10% OFF mattresses, tools and tools protection agreements, lawn & garden and lawn & garden protection agreements, fi tness, game room & sporting goods, seasonal, patio furniture, grills, water softeners. Extra 15% OFF home appliances, home 
appliance protection agreements and fl oor care. 10% and 15% savings off  regular and sale prices apply to merchandise only. May not be used to reduce a layaway or credit balance. Not valid on Super Hot Buys, Hot Buys, Special Purchases, Everyday Great Price items, Stearns & Foster, iComfort, iComfort Hybrid, Simmons Beautyrest 
Elite, Jenn-Air®, Dacor, GE®, GE Profi le™, GE Café™, Dyson®, home appliance accessories, vacuum accessories, laundry pedestals and gift cards. Bosch®, Whirlpool®, KitchenAid®, Maytag®, Amana®, LG®, Samsung®, Electrolux® and Electrolux Icon appliance brands limited to 10% off . Not valid on commercial orders or previous purchases. 
Tax and shipping not included. Available only at Sears Hometown Stores. Family & Friends off ers valid for all stores all day Sunday, 5/7/17 thru Tuesday, 5/9/17 only. We off er product warranty.

SUN. MAY 7TH THRU TUES. MAY 9TH, 2017

FAMILY & FRIENDS
THREE DAYS ONLY!
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1152 Marine Drive

Astoria, Oregon 97103
(503) 325-5403

Downtown

Cannon Beach

&

Seaside

Outlet Mall

Give yours her favorite 

treats this Mother’s Day

Mom’s are
Sweet!

CB: 503-436-2641

Seaside: 503-738-7828

• 2 LOCATIONS •

CELEBRATING 
OVER 50 

YEARS OF 
MAKING SWEET 

MEMORIES

www.brucescandy.com


