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By MATTHEW WEAVER
Capital Press

SALEM — Northwest 
farmers and researchers are 
exploring how to expand the 
use of “dry farming.”

Dry farming is a low-in-
put approach to farming. Some 
farmers draw a distinction 
between “dry farming” and 
“dryland farming,” while oth-
ers use the terms interchange-
ably. Those participating in the 
research use the defi nition of 
“irrigated once or not at all.”

Dry farming was more 
prevalent before farmers turned 
to irrigation, said Amy Garrett, 
president of the Dry Farming 
Institute and Oregon State Uni-
versity Extension small farms 
programs instructor. She’s met 
longtime dry farmers raising 

crops that researchers weren’t 
aware could be grown without 
irrigation.

Crops include winter 
squash, tomatoes, dry beans, 
orchards, zucchini, melons, 
carrots and corn.

“As soon as you say, ‘These 
are the only crops you can dry 
farm,’ there’s always going to 
be somebody innovating...,” 
Garrett said.

More than 50 farmers are 
participating in research eff orts 
involving crops ranging from 
vegetables to wheat.

Most of them are using 
small parcels, some as small as 
1,000 square feet, Garrett said.

Water availability in the 
soil is the most important fac-
tor, said Alex Stone, OSU veg-
etable specialist. The more 
water-holding capacity in the 

soil, the more likely it is to pro-
duce a higher yield, she said.

Some dry-farmed tomato 
yields on some sites in Oregon 
were comparable to irrigated 

yields in California, Stone said.
“You don’t have the irriga-

tion expense and you can have 
lower weeding costs,” she said.

Researchers are also ana-

lyzing profi tability. Yields 
are lower, so the cost of dry-
farmed produce tends to be 
higher, according to the Dry 
Farming Institute.

One goal is to entice cus-
tomers to pay more for dry-
farmed products than for irri-
gated products, said Emily 
Dick, project manager at the 
Washington Water Trust, a 
nonprofi t dedicated to improv-
ing and protecting stream fl ow 
and water quality.

A pilot project involving 11 
farmers developed a label for 
dry-farmed produce.

Benefi ts of dry farming 
for farmers can include lower 
weeding costs by 50% and 
lower input costs.

For consumers, benefi ts can 
include enhanced fl avor and 
better storability, Garrett said.

The researchers have con-
ducted taste tests comparing 
dry-farmed tomatoes, melons 
and berries to their irrigated 
counterparts.

About $1 million has been 
devoted to research so far.

The researchers hope to 
fi nd more funding for research, 
said Lucas Nebert, an OSU 
post-doctoral student. He 
hopes to start mapping sites 
where dry farming is likely to 
be successful.

Garrett thinks more recog-
nition in the marketplace will 
lead to more demand.

“This year, especially with 
temperature extremes, water 
issues and the backdrop of the 
fi res, people are thinking about 
how to adapt,” she said. “It’s not 
the solution (by itself), but it can 
be part of an adaptive strategy.”

By BRAD CARLSON
Capital Press

SALEM — USDA has 
rejected environmentalists’ 
request that its Wildlife Services 
unit stop killing wolf pups on all 
public lands.

The agency’s hunters and 
trappers in some states are 
called upon to cull wolf packs 
when they attack livestock, 
costing ranchers thousands of 
dollars.

The environmentalists in 
an Aug. 4 letter to Agriculture 
Secretary Tom Vilsack said 
they were “dismayed” to learn 
Wildlife Services in Idaho was 
involved in killing wolf pups 
on public lands managed by the 
U.S. Forest Service. The Forest 
Service is a part of USDA.

They claimed killing pups 
is not biologically sound or 
socially acceptable. They also 
referred to an Idaho law that 
took eff ect July 1 to allow more 
wolf harvest and more methods 
of killing wolves.

Moreover, “wolf pups pose 
no threat to domestic livestock 
— in Idaho or anywhere in the 
Western United States,” they 
said in the letter.

The letter was from the 
International Wildlife Coexis-
tence Network, Western Water-
sheds Project, Living with 
Wolves, Friends of the Clear-
water, Predator Defense, Wil-
dEarth Guardians, conservation 
educator Christine Gertschen, 
and the Center for Biological 
Diversity.

Jenny Lester Moffi  tt, USDA 
undersecretary for marketing 
and regulatory programs, said 
in an Oct. 1 response letter that 
it’s important that Wildlife Ser-
vices managers have access to 
all available tools to eff ectively 
respond to depredation, and 
that lethal çontrol methods are 
necessary in some situations.

“As such, we cannot stop 
using any legal, humane man-
agement options, including 
the lethal removal of juvenile 
wolves,” she wrote.

Wildlife Services personnel 
work carefully to remove “only 
those animals necessary to pro-
tect livestock, other agricultural 
resources, natural resources, 
human health and safety, or 
property,” she said.

Conservation groups said 
their request was prompted by 
Wildlife Services killing pups 
in response to complaints from 
a public lands rancher. The 
rancher had experienced dep-
redation more than a year ear-
lier. They said Wildlife Ser-
vices started pursuing the pack 
in May, when an agent killed 
three pups at the den, and that 
the agency killed fi ve more 
pups over the next two months.

By DON JENKINS
Capital Press

SALEM — Prudential 
Insurance Co. claims the bank-
rupt Easterday estate owes 
it more than $9 million, a 
demand opposing lawyers call 
unreasonable and if paid will 
come “out of the hide” of other 
creditors.

Eastern Washington cattle-
man Cody Easterday borrowed 
$50 million from Prudential in 
2020, about one year before he 
fi led for bankruptcy as he was 
being investigated for defraud-
ing Tyson Fresh Meats.

Prudential recovered with 
interest the loan out of the 
$209 million that Farmland 
Reserve Inc. paid to buy East-
erday farms in Benton County.

The New Jersey-based 
lender, however, says it’s still 
due nearly $7 million because 
the 10-year loan was repaid 
early and $2.1 million because 
Easterday’s bankruptcy trig-
gered a 12% default interest 
rate.

Attorneys for the bank-
rupt Easterday businesses say 
there is no evidence early pay-
ment harmed Prudential and 
have asked U.S. Bankruptcy 

Judge Whit-
man Holt 
in Yakima 
to deny the 
prepayment 
p e n a l t y 
and default 
interest.

T h e 
a t t o r n e y s 

called the formula used to 
calculate the early payment 
penalty “unconscionable” 
and that every dollar paid in 
default interest is “a dollar that 
comes out of the hide” of other 
creditors.

On Wednesday, Pruden-
tial fi led a brief responding 
to accusations it was being 
unreasonable. Cody Easter-
day — along with his wife and 
parents — were sophisticated 
borrowers who understood the 
nature of Prudential’s business, 
according to the brief.

“At its core, the prepay-
ment formula employed by 
Prudential is ubiquitous in the 
real estate fi nance industry,” 
according to Prudential.

The two sides are due to 
appear in front of Holt on 
Oct. 20. The resolution will 
aff ect how much money is left 
for other creditors, including 
Tyson, who was defrauded out 
of $233 million. 

Easterday pleaded guilty to 
billing Tyson for buying and 
feeding some 200,000 head 
of cattle that didn’t exist. The 
Commodity Futures Trading 

Commission says Easterday 
used the payments to cover 
losses from trading in cattle 
futures markets.

In a plea deal, Easterday 
promised to make restitution. 
His sentencing for wire fraud 
has been postponed until Jan-
uary to give him time to help 
sell Easterday assets and raise 
money for Tyson and other 
creditors. Prudential is at the 
head of the line because its 
loan was secured by three 
Easterday farms.

Prudential and Easterday 
temporarily set aside their dif-
ferences this summer to allow 
Farmland Reserve, owned by 
the Church of Jesus Christ of 
Latter-Day Saints, to buy the 
farms without liens.

Prudential contends the 
prepayment premium was part 
of an eight-fi gure commercial 
loan and not “anything close to 
conscience shocking.”

Prudential and Easterday 
farms and ranches also are 
arguing over whether Pruden-
tial should be reimbursed for 
$377,000 in legal fees and for a 
$41,000 title report it obtained 
to make sure it knew every-
one who had an interest in the 
farms in case of a lawsuit.

Equitable Life Insurance 
Co. made a similar claim 
related to loans it made to 
Easterday in 2015 and 2020. 
Equitable argued it was due 
$3.2 million in prepayment 
premiums.

Research explores dry farming possibilities

Oregon State University

Oregon State University Dry Farming Project student research as-

sistants Kelly Andrus, Asher Whitney and Meaghan Herlihy host a 

dry-farmed tomato tasting at the Corvallis Farmers Market.

USDA stands by killing of wolf pups Prudential seeks millions more from Easterday

Cody 

Easterday
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CONSTRUCTION
(541) 410-0557 • (541) 575-0192
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Serving Eastern Oregon since 1959!
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Monument School District is seeking 

applicants for the district secretary.
To see the full job posting 

(including qualification and duties), 
please visit http://monumentschool.com/

 
TERMS OF EMPLOYMENT

• Full time (benefits included)
• 10-12 month contract
• Confidential/Exempt employee
• Salary and work schedule to be established annually 

by the board of directors and administration
 

TO APPLY
• Completed District Application
• Three (3) Letters of Recommendation

Position Open Until Filled – First review of applications 
Monday, October 18th
 

Direct Questions and Application Materials to:
Monument School District #8

Laura Thomas, Superintendent
PO Box 127

Monument, OR 97864
541-934-2646

thomasl@grantesd.k12.or.us

Prepare for unexpected 
power outages with a 
Generac home standby 
generator

FREE 7-Year Extended Warranty*
A $695 Value! 

REQUEST A FREE QUOTE!

877-557-1912

Limited Time Off er - Call for Details

Special Financing Available 
Subject to Credit Approval 

*To qualify, consumers must request a quote, purchase,  

install and activate the generator with a participating dealer. 

Call for a full list of terms and conditions.   

S264738-1

A Smarter 
Way to Power 
Your Home. 

REQUEST A FREE QUOTE! 

ACT NOW TO RECEIVE
A $300 SPECIAL OFFER!*

(844) 989-2328

*Off er value when purchased at retail. Solar panels sold separately.
S264739-1

Promo Code: 285

FINANCING THAT FITS YOUR BUDGET!
1

1Subject to credit approval. Call for details.
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EXCLUSIVE LIMITED TIME OFFER!

TO THE FIRST 50 
CALLERS ONLY!**

SENIORS & 
MILITARY!

YOUR ENTIRE
PURCHASE*
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LIFETIME
WARRANTY

WE INSTALL
YEAR-ROUND!

BACKED BY A YEAR-ROUND

CLOG-FREE GUARANTEE

For those who qualify. One coupon per household. No obligation estimate valid for 1 year.  *Off er valid at time of estimate only  2The leading consumer reporting agency 
conducted a 16 month outdoor test of gutter guards in 2010 and recognized LeafFilter as the “#1 rated professionally installed gutter guard system in America.” Manufac-
tured in Plainwell, Michigan and processed at LMT Mercer Group in Ohio. See Representative for full warranty details. CSLB# 1035795  DOPL #10783658-5501  License# 
7656  License# 50145  License# 41354  License# 99338  License# 128344  License# 218294  WA UBI# 603 233 977  License# 2102212986  License# 2106212946  License# 
2705132153A  License# LEAFFNW822JZ  License# WV056912  License# WC-29998-H17  Nassau HIC License# H01067000  Registration# 176447  Registration# HIC.0649905  
Registration# C127229  Registration# C127230 Registration# 366920918 Registration# PC6475  Registration# IR731804  Registration# 13VH09953900  Registration# 
PA069383  Suff olk HIC  License# 52229-H  License# 2705169445 License# 262000022 License# 262000403  License# 0086990  Registration# H-19114

1-855-536-8838
CALL US TODAY FOR
A FREE ESTIMATE

Mon-Thurs: 8am-11pm, Fri-Sat: 8am-5pm, Sun: 2pm-8pm EST

S264740-1

1-855-839-0752
MKT-P0108

© 2020 Inogen, Inc. 

All rights reserved.

Call Inogen Today To 
Request Your FREE Info Kit

One solution for oxygen at home, away, and for travel
Introducing the INOGEN ONE – It’s oxygen therapy on your terms

No more tanks to refi ll. No more deliveries. No more hassles with travel. The INOGEN 

ONE portable oxygen concentrator is designed to provide unparalleled freedom 

for oxygen therapy users. It’s small, lightweight, clinically proven for stationary and 

portable use, during the day and at night, and can go virtually anywhere — even 

on most airlines.  Inogen accepts Medicare and many private insurances!

Reclaim Your Freedom And 
Independence NOW!
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CALL TODAY - For $100 Gift Card  Promo Code: DISH100

Offer ends 11/15/21.1-866-373-9175
All offers require credit qualification, 24-month commitment with early termination fee and eAutoPay. Prices include Hopper Duo for qualifying customers. Hopper, Hopper w/Sling or Hopper 3 $5/mo. more. 
Upfront fees may apply based on credit qualification.

2-YEAR
TV PRICE

GUARANTEE
190 CHANNELS
Including Local Channels!

America’s Top 120 Package

for 12 Mos.
MO.

$19./mo.
99

where available

ADD TO YOUR PACKAGE FOR ONLY

Blazing Fast 
Internet!

$6499

S264742-1

Your home is only as smart as your Internet.
• Plans up to 100 Mbps.‡

• Free Smart Home Manager App1

 with Parental Controls.2

• The bandwidth to power multiple

 devices at once.
 Number of devices depends on screen size/resolution.

• Get a seamless whole-home Wi-Fi  

 experience with AT&T Smart Wi-Fi.3

 Limited availability. May not be available in your area. 

 Call to see if you qualify.

$
40/mo.

AT&T Internet

when bundled,

plus taxes &

equip. fee.

12 mo agmt, other qualifying service (min 

$19/mo) & combined bill req’d. $10/mo equip. 

fee applies. Incl 1TB data/mo. $10 chrg for 

each add’l 50GB (up to $100/mo).†

Geographic and service restrictions apply to AT&T Internet services. Not all speeds available in all areas. Call to see if you qualify.
$40 INTERNET OFFER: Price for Internet (768k - 100) for new residential customers when bundled with another qualifying AT&T service (DIRECTV, U-verse TV, AT&T TV or AT&T Phone or postpaid AT&T wireless). Prorated ETF ($180) applies if 
Internet is disconnected before end of 12 months. Must maintain all bundled services to receive advertised pricing. Additional Fees & Taxes: Excludes cost-recovery charges, where applicable and $10/mo equipment fee. Activ/Installation: $35 
activation fee (self-install) or $99 installation (full tech install) may apply. Credit restrictions apply. Pricing subject to change. Subj. to Internet Terms of Service at att.com/internet-terms. †Unlimited data allowance may also be 
purchased separately for an add’l $30/mo., or maintain a bundle of TV & Internet on a combined bill and receive unlimited internet data at no add’l charge. For more info, go to att.com/internet-usage.‡ Internet speed claims represent maximum 
network service capability speeds. Actual customer speeds are not guaranteed and may vary based on several factors. For more information, go to att.com/speed101. 1AT&T Smart Home Manager is available to AT&T Internet service customers 
with a compatible AT&T Wi-Fi Gateway. Features limited to home Wi-Fi network. 2Parental Controls and Data Usage features available with BGW210, 5268AC and NVG599 Wi-Fi Gateways. 3AT&T Smart Wi-Fi requires installation of a BGW210, 
5268AC, or NVG599 Wi-Fi Gateway. Standard with Internet plans (12M or higher). Whole-home Wi-Fi connectivity may require AT&T Smart Wi-Fi Extender(s) sold separately. Offers may not be combined with other promotional offers on 
the same services and may be modified or discontinued at any time without notice. Other conditions apply to all offers. ©2020 AT&T Intellectual Property. All Rights Reserved. AT&T, the AT&T logo and all other AT&T marks 
contained herein are trademarks of AT&T Intellectual Property and/or AT&T affiliated companies.

Cut cable internet

and switch to AT&T

Internet. Call now! 888-486-0359
Iv Support Holdings LLC

S264743-1


