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BAKER CITY — Oregon 
Department of Fish and Wild-
life employees, firing from 
a helicopter, shot and killed 
three wolves from the Look-
out Mountain Pack in east-
ern Baker County Friday, 
Sept. 17, including the pack’s 
breeding male.

In addition to the breed-
ing male, ODFW employees 
killed a yearling male, born 
in the spring of 2020, and a 
5-month-old pup from the 
pack’s spring 2021 litter of 
seven.

The wolves were killed the 
day after ODFW announced 
that the agency intended to 
kill up to four wolves from 
the pack, which has killed 
at least six head of cattle, 
and injured two others, since  
mid July.

According to a press 
release from ODFW, agency 
employees saw six wolves 
during the Friday helicopter 
flight.

The three wolves that were 
killed were near a dead calf, 
and on private land. ODFW 
biologists are investigating 
to determine whether wolves 
killed the calf.

“Initial indications point 

to another depredation” by 
wolves, according to the press 
release.

ODFW announced on 
Sept. 16 that agency work-
ers intended to kill up to four 
wolves from pack, including 
the breeding male. ODFW is 
not targeting the pack’s breed-
ing female. In addition, four 
ranchers who have lost cat-
tle to the pack are authorized 

to kill up to two other wolves 
total.

ODFW estimates the pack 
consisted of nine wolves, a 
count prior to the Sept. 17 kill-
ing of three wolves.

ODFW employees killed 
two other pups from the 2021 
litter on Aug. 1.

By targeting the breeding 
male, ODFW hopes to still 
allow the breeding female to 

raise any remaining juveniles. 
Reducing the number of juve-
niles the breeding female will 
need to feed increases the like-
lihood that some will survive, 
according to a press release 
from the agency.

The group Defenders of 
Wildlife criticized ODFW’s 
decision to kill the wolves.

“Whenever wolves are put 
on the chopping block, it is a 

tragedy,” said Sristi Kamal, 
senior northwest representa-
tive for Defenders of Wild-
life. “Lethal control is never 
a long-term solution and any 
pups that will be killed under 
these permits did not even par-
ticipate in the hunts. There are 
better solutions than just kill-
ing wolves to cultivate social 
acceptance. Investments in 
proactive non-lethal efforts 

can do much more for promot-
ing coexistence.”

Baker County Sheriff Tra-
vis Ash sent a letter to ODFW 
Director Curt Melcher on 
Sept. 13 asking the state to kill 
the entire Lookout Mountain 
Pack and relieve the burden 
on ranchers in the area.

Four ranchers have lost 
cattle to the Lookout Moun-
tain pack.

“The financial burden, 
physical strain and exhaustion 
they are going through in what 
has become a fruitless effort to 
keep the Lookout Mountain 
Pack from killing their ani-
mals is extreme,” Ash wrote. 
“I believe the most humane 
way of dealing with this prob-
lem wolf pack is to remove 
the adult breeding pair that are 
teaching the negative learned 
behavior of targeting cattle to 
their offspring.”

Roblyn Brown, ODFW’s 
state wolf coordinator, agreed 
with Ash that the Lookout 
Mountain wolves have shown 
a preference for cattle over elk 
and deer.

“This pack has made a shift 
in their behavior,” Brown said 
in a press release. “Instead of 
the occasional opportunistic 
killing of a vulnerable calf, 
now they are targeting live-
stock despite the high num-
bers of elk and deer in the area 
where the depredations have 
occurred and extensive human 
presence to haze wolves.”

By ALEXANDRA SKORES
The Oregonian

PORTLAND — One in 
five Oregon adults say they 
are not planning to get vac-
cinated against COVID-19, 
according to a new survey of 
Oregonians by the Oregon 
Values and Beliefs Center.

This population tends 
to be under the age of 55, 
socially and ideologically 
conservative, with no college 
degree and living in rural or 
rural-to-suburban parts of the 
state.

The survey underscores 
how politics has become one 
of the leading indicators of 
vaccination rates in a highly 
polarized environment. Just 
one in 25 registered Demo-
crats reported that the vaccine 
was “not for me,” according 
to the survey of 1,154 Oregon 
adults, versus more than one 
in three Republicans and more 
than one in four independent 
or other voters.

The Oregon Values and 
Belief Center, an independent, 
nonprofit research firm, con-
ducted the polling Aug. 9-17, 
before full approval to the 
Pfizer-BioNTech vaccine and 

Gov. Kate Brown’s outdoor 
masking requirement. The 
survey found that the most-
trusted source of information 
no matter political affiliation 
was scientists and doctors.

“We hope that it will help 
inform Oregonians about how 
other people that live in their 
state feel, but that most of 
them are not so different from 
you and have a lot of the same 
thoughts, feelings and con-
cerns that you do,” Amaury 
Vogel, associate executive 
director of the Oregon Values 
and Beliefs Center, said of the 
survey.

“It’s helpful for Oregonians 
to know what else other peo-
ple are thinking too, because 
sometimes the loudest voices 
are the ones that dominate the 
conversation,” Vogel added.

Few Oregonians expressed 
initial hesitancy with wanting 
to get the vaccine, with 62% 
of respondents saying they got 
vaccinated as soon they could. 
An additional 17% said they 
were initially skeptical but 
have or will soon get vacci-
nated, while 21% said vacci-
nation was not for them.

Oregon respondents 
younger than 45 are the most 

likely to report warming to 
vaccinations, alongside peo-
ple of color, social moderates 
and people with a high school 
degree or less.

A majority of Oregon 
adults support employers 
being able to require vacci-
nations among employees. 
Fully 70% of respondents 
said they think medical facil-
ities, including nursing homes 
and assisted living facilities, 
should be allowed to require 
employee vaccinations. For 

all employers, the rate of sup-
port for allowing required 
employee vaccinations was 
slightly lower, at 66%.

COVID-19 vaccinations 
are not yet available for chil-
dren 11 and younger, but 56% 
of surveyed parents with kids 
in that age group said they 
would have their child inoc-
ulated if a federally approved 
vaccine was available today. 
One third of respondents said 
they would not. Parents with 
college degrees were far more 

likely to say they would vacci-
nate their children.

The survey also looked at 
where Oregonians get vital 
information about things 
such as COVID-19. The No. 
1 trusted source? The front-
line workers relaying the 
information.

Some 80% of respondents 
said they trusted scientists and 
doctors, far higher than the 
60% rate for science agencies.

Below scientists and agen-
cies, media organizations 

came into play for varying 
demographics of respondents. 
Roughly half of college-ed-
ucated respondents trusted 
National Public Radio or simi-
lar programing, while roughly 
half of people with high school 
educations or less trusted fam-
ily and friends.

Meanwhile, respondents 
were asked to categorize 
COVID-19 as a fact, belief, 
concept or fiction. Fully 6% of 
respondents said it was fiction, 
with nearly all of those people 
lacking a college degree.

Five out of six Oregonians 
have experienced negative 
physical or emotional impacts 
of COVID-19. Fully 40% said 
those impacts were slight, 
27% said they were signifi-
cant and 17% said they were 
dramatic.

Compared to problems of 
the day — such as climate 
change, racial discrimination 
and forest fires — respon-
dents expressed optimism 
that humans will solve com-
municable diseases such as 
COVID-19. Just over half said 
there’s a good chance or cer-
tainty it can be solved, roughly 
equal to the other most opti-
mistic view, on voting rights 
and secure elections.

Oregonians wanting to par-
ticipate in a September survey 
can sign up to join the Ore-
gon Values and Beliefs Cen-
ter panel.

State kills three Baker County wolves
Breeding male from 
Lookout Mountain 
Pack killed in Sept. 17

Contributed photo/Oregon Department of Fish and Wildlife

A trail cam photo from May 30 of one of the two yearling wolves in the Lookout Mountain pack.

Survey: Politics plays role in vaccination rates
One in five Oregonians not planning  
to get vaccinated against COVID-19, 
according to new survey

Alex Wittwer/The Observer, File

Shannon White, regional testing liason for Grand Ronde Hospital gives directions to Doug Ross for 

a self-administered COVID-19 test in the Bi-Mart parking lot in La Grande on Friday, Aug. 27, 2021.
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 Debbie Ausmus
 245 South Canyon Blvd.
 John Day, OR 97845
 OPEN WED. & THUR.
 9 am - 5 pm

 541-575-1113
 24 hrs/7 days wk

 debbie.ausmus@

 countryfinancial.com
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CONSTRUCTION
(541) 410-0557 • (541) 575-0192

REMODELS • NEW CONSTRUCTION • POLE BUILDINGS 

CONCRETE EXCAVATION • SHEET ROCK • SIDING 

ROOFING • FENCES • DECKS • TELESCOPING FORKLIFT SERVICES

CCB# 106077
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NEW FALL APPAREL
BOOTS * JEANS * SHIRTS * HATS

Mon-Fri 9am-6pm • Sat 9am-5pm
234 NW Front St., Prairie City • 541-820-3675
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Your home is only as smart as your Internet.
• Plans up to 100 Mbps.‡

• Free Smart Home Manager App1

 with Parental Controls.2

• The bandwidth to power multiple

 devices at once.
 Number of devices depends on screen size/resolution.

• Get a seamless whole-home Wi-Fi  

 experience with AT&T Smart Wi-Fi.3

 Limited availability. May not be available in your area. 

 Call to see if you qualify.

$
40/mo.

AT&T Internet

when bundled,

plus taxes &

equip. fee.

12 mo agmt, other qualifying service (min 

$19/mo) & combined bill req’d. $10/mo equip. 

fee applies. Incl 1TB data/mo. $10 chrg for 

each add’l 50GB (up to $100/mo).†

Geographic and service restrictions apply to AT&T Internet services. Not all speeds available in all areas. Call to see if you qualify.
$40 INTERNET OFFER: Price for Internet (768k - 100) for new residential customers when bundled with another qualifying AT&T service (DIRECTV, U-verse TV, AT&T TV or AT&T Phone or postpaid AT&T wireless). Prorated ETF ($180) applies if 
Internet is disconnected before end of 12 months. Must maintain all bundled services to receive advertised pricing. Additional Fees & Taxes: Excludes cost-recovery charges, where applicable and $10/mo equipment fee. Activ/Installation: $35 
activation fee (self-install) or $99 installation (full tech install) may apply. Credit restrictions apply. Pricing subject to change. Subj. to Internet Terms of Service at att.com/internet-terms. †Unlimited data allowance may also be 
purchased separately for an add’l $30/mo., or maintain a bundle of TV & Internet on a combined bill and receive unlimited internet data at no add’l charge. For more info, go to att.com/internet-usage.‡ Internet speed claims represent maximum 
network service capability speeds. Actual customer speeds are not guaranteed and may vary based on several factors. For more information, go to att.com/speed101. 1AT&T Smart Home Manager is available to AT&T Internet service customers 
with a compatible AT&T Wi-Fi Gateway. Features limited to home Wi-Fi network. 2Parental Controls and Data Usage features available with BGW210, 5268AC and NVG599 Wi-Fi Gateways. 3AT&T Smart Wi-Fi requires installation of a BGW210, 
5268AC, or NVG599 Wi-Fi Gateway. Standard with Internet plans (12M or higher). Whole-home Wi-Fi connectivity may require AT&T Smart Wi-Fi Extender(s) sold separately. Offers may not be combined with other promotional offers on 
the same services and may be modified or discontinued at any time without notice. Other conditions apply to all offers. ©2020 AT&T Intellectual Property. All Rights Reserved. AT&T, the AT&T logo and all other AT&T marks 
contained herein are trademarks of AT&T Intellectual Property and/or AT&T affiliated companies.

Cut cable internet

and switch to AT&T

Internet. Call now! 888-486-0359
Iv Support Holdings LLC

S261682-1 S261683-1

CALL TODAY - For $100 Gift Card  Promo Code: DISH100

Offer ends 11/15/21.1-866-373-9175
All offers require credit qualification, 24-month commitment with early termination fee and eAutoPay. Prices include Hopper Duo for qualifying customers. Hopper, Hopper w/Sling or Hopper 3 $5/mo. more. 
Upfront fees may apply based on credit qualification.

2-YEAR
TV PRICE

GUARANTEE
190 CHANNELS
Including Local Channels!

America’s Top 120 Package

for 12 Mos.
MO.

$19./mo.
99

where available

ADD TO YOUR PACKAGE FOR ONLY

Blazing Fast 
Internet!

$6499

1-855-839-0752
MKT-P0108

© 2020 Inogen, Inc. 

All rights reserved.

Call Inogen Today To 
Request Your FREE Info Kit

One solution for oxygen at home, away, and for travel
Introducing the INOGEN ONE – It’s oxygen therapy on your terms

No more tanks to refi ll. No more deliveries. No more hassles with travel. The INOGEN 

ONE portable oxygen concentrator is designed to provide unparalleled freedom 

for oxygen therapy users. It’s small, lightweight, clinically proven for stationary and 

portable use, during the day and at night, and can go virtually anywhere — even 

on most airlines.  Inogen accepts Medicare and many private insurances!

Reclaim Your Freedom And 
Independence NOW!
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Promo Code: 285

FINANCING THAT FITS YOUR BUDGET!
1

1Subject to credit approval. Call for details.
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EXCLUSIVE LIMITED TIME OFFER!

TO THE FIRST 50 
CALLERS ONLY!**

SENIORS & 
MILITARY!

YOUR ENTIRE
PURCHASE*

&
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1015%

%

%
OFF

OFF

OFF

LIFETIME
WARRANTY

WE INSTALL
YEAR-ROUND!

BACKED BY A YEAR-ROUND

CLOG-FREE GUARANTEE

For those who qualify. One coupon per household. No obligation estimate valid for 1 year.  *Off er valid at time of estimate only  2The leading consumer reporting agency 
conducted a 16 month outdoor test of gutter guards in 2010 and recognized LeafFilter as the “#1 rated professionally installed gutter guard system in America.” Manufac-
tured in Plainwell, Michigan and processed at LMT Mercer Group in Ohio. See Representative for full warranty details. CSLB# 1035795  DOPL #10783658-5501  License# 
7656  License# 50145  License# 41354  License# 99338  License# 128344  License# 218294  WA UBI# 603 233 977  License# 2102212986  License# 2106212946  License# 
2705132153A  License# LEAFFNW822JZ  License# WV056912  License# WC-29998-H17  Nassau HIC License# H01067000  Registration# 176447  Registration# HIC.0649905  
Registration# C127229  Registration# C127230 Registration# 366920918 Registration# PC6475  Registration# IR731804  Registration# 13VH09953900  Registration# 
PA069383  Suff olk HIC  License# 52229-H  License# 2705169445 License# 262000022 License# 262000403  License# 0086990  Registration# H-19114

1-855-536-8838
CALL US TODAY FOR
A FREE ESTIMATE

Mon-Thurs: 8am-11pm, Fri-Sat: 8am-5pm, Sun: 2pm-8pm EST

S261685-1

A Smarter 
Way to Power 
Your Home. 

REQUEST A FREE QUOTE! 

ACT NOW TO RECEIVE
A $300 SPECIAL OFFER!*

(844) 989-2328

*Off er value when purchased at retail. Solar panels sold separately.
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Prepare for unexpected 
power outages with a 
Generac home standby 
generator

FREE 7-Year Extended Warranty*
A $695 Value! 

REQUEST A FREE QUOTE!

877-557-1912

Limited Time Off er - Call for Details

Special Financing Available 
Subject to Credit Approval 

*To qualify, consumers must request a quote, purchase,  

install and activate the generator with a participating dealer. 

Call for a full list of terms and conditions.   

S261687-1


