
When I was a 17-year-
old, barely a week out 

of high school, I was chosen for 
an unpaid internship at a local 
magazine in the Portland area. 
I was ecstatic to get my foot in 
the door of the industry I so 
wanted to be a part of — print 
journalism — at such a young 
age.

I signed the contract, turned 
18 and became an “adult” just 
a few weeks later. At the end of 
the four-week editorial appren-
ticeship, I had learned a great 
deal. I had networked, met peo-
ple who would later help me in 
my professional pursuits and, 
most importantly, matured over 
a short period of time in a way 
many of my peers likely hadn’t 
done. The opportunity was im-
mense and the things I learned 
and saw indispensable. 

But something happened 
while I worked there that never 
sat right with me.

One day, between tasks, I was 
doodling in a notebook when a 
member of the marketing staff 
walked by and saw my drawing 
— a collection of abstract shapes 
of various colors. “Whoa, that’s 
pretty cool,” he said. “Can I see 
that for a second?”

I thought nothing of it, ripped 
the page from its binding and 
handed it over. Three weeks lat-
er, the publication released its 
much-anticipated annual spe-
cial edition. 

And what do you think 
graced the cover of that sleek, 
glossy tome? Yep, my doodle.

Initially, I was quite proud. 
Mere weeks into my “adult” life, 

I had made a professional mark, 
even if only a small one. Still, it 
was my art put front and center. 

However, after most copies 
of the special edition had flown 
off the shelves in record time, I 
stopped to think: They charged 
$5 a pop for that publication. 
I had overheard in a meeting 
that they printed 10,000 copies. 
Though they likely didn’t sell 
every copy, my simple recent-
ly-graduated brain could eas-
ily do the math, which would 
have been thousands of dol-
lars-worth of magazine sales — 
of which I didn’t receive a dime.

I felt wronged yet, ultimate-
ly, I only had myself to blame. 
I had signed on the dotted line 
and, apparent-
ly, didn’t read 
the fine print 
close enough: I 
was an unpaid 
intern with no 
rights to profit from any work 
I’d done on company time. It’s 
a mistake far more likely to be 
made by a 17-year-old who is 
chomping at the bit to grab life 
by the reins and realize their 
dreams. 

The experience was still im-
pactful, the connections I made 
still strong. I was lucky to have 
that opportunity — yet I just 
couldn’t shake the image of 
someone, somewhere, count-
ing a stack of money made on 
the back of my creation while I 
went home empty-handed.

Warning: None of the above 
is true. 

I apologize, sincerely. I’m not 
a natural liar. However, that ex-
ample is akin to situations that 
collegiate student-athletes find 
themselves in every day across 
the country. They sign con-
tracts, accept scholarships and, 
in turn, are given an immense 
opportunity to compete at the 

h i g h e s t 
level ath-
l e t i c a l -
ly while 
getting a 
universi-

ty education that is often fully 
paid for. 

I haven’t yet met anyone mak-
ing the argument that those fac-
tors don’t count — and count 
for a lot. But there is nuance 
to this issue and, much like me 
and my doodle, they are ulti-
mately getting the very short 
end of a very long stick.

Yes, student-athletes attend 
classes just like any student. And 
yes, their scholarships often 
cover the exact same expenses. 
Like other students, they live in 
dorms, eat at campus cafeterias 
and bum around from class to 
class with oversized backpacks 
and sweatpants. 

The similarities end there, 

however, with everything else 
about their college experience 
differing wildly from that of a 
regular student.

Student-athletes attend the 
University of Oregon, for ex-
ample, because they are ex-
ceptional in ways that the vast 
majority of their peers are not. 
Their skills in basketball, foot-
ball, softball, baseball and myr-
iad other sports are truly rare in 
comparison to most other stu-
dents and, for better or worse, 
their talent and skills are things 
that millions will pay money to 
witness and be a part of. 

The differences don’t stop 
there. On top of attending 
classes and doing homework, 
according to a CBS Sports study 
of the Pac-12, student-athletes 
also spend an average of 50 
hours per week on athletics. 
Those skilled enough to be-
come stars become household 
names, plastered on television 
screens, with their likenesses 
populating advertisements and 
merchandise. Tim Tebow, Zion 
Williamson and Sabrina lones-
cu were national superstars be-
fore they could buy a beer.

Last month the Oregon State 
Senate passed SB 1501 in a bi-

partisan effort — later to be 
voted on in the senate and re-
quire Governor Kate Brown’s 
signature if ratified — which 
would make Oregon the second 
state after California to allow 
university student-athletes to 
receive compensation for en-
dorsements as well as the use of 
their name and likeness. 

To be clear, athletes are not 
about to start making fixed an-
nual salaries. Sabrina Ionescu, 
for example, could get paid to 
be in a commercial for a lo-
cal car dealership, something 
she would currently have to 
do for free, if she so desired. 
A football player, as another 
example, would be within his 

rights to demand 
a cut of EA Sports’ 
multi-billion-dol-
lar video game 
profits for using 
his face and name 

in their products — something 
these athletes currently have no 
control over.

Many of the arguments 
against student-athlete com-
pensation boil down to a feel-
ing. We college sports fans tend 
to get very emotionally con-
nected to our favorite teams. 
They play in our hometowns. 
We grow up rooting for them 
right next door. We bleed their 
colors. We even attend the same 
institutions. 

It’s personal. I understand. 
I’m a Eugene native and grad-
uate of the University of Ore-
gon. Ideally, it would be won-
derful if every student-athlete 
that passed through Matthew 
Knight Arena or Autzen Stadi-
um felt the same fervor towards 
the Ducks as I do, but that’s un-
realistic. 

The 17- and 18-year-olds 
signing on a dotted line are of-
ten doing so with no thought 
other than, “This is the best op-
portunity for me to achieve my 
dreams.” One or two years lat-
er, they can become a cog in an 
unstoppable, billion-dollar be-
hemoth within which they are 
a product, being sold. Yet, de-
spite their exceptional abilities, 

their rarity, their central role in 
a massive industry beloved by 
millions, they get nothing more 
than adoration and a pat on the 
back.

But just like the fictional ex-
ample about my 17-year-old 
self, the math is disturbingly 
simple. In 2018, the NCAA bas-
ketball March Madness tourna-
ment made $933 million over 
a three-week period in media 
rights fees, ticket sales, corpo-
rate sponsorships and television 
ads. In 2016, NCAA president 
Mark Emmert made $2,078,075 
in base salary, a one-year, 
42-percent raise or $615,000 
more than he made in 2015. In 
2009, the top 14 NCAA execu-
tives made nearly $6 million in 
salary. The highest paid public 
employees in 40 of our 50 states 
are head coaches of NCAA ath-
letic programs. The examples 
are endless. There is fabulous 
wealth to be had in the industry 
of college athletics.

These executives have worked 
hard to get where they are, sure-
ly, but it doesn’t sit well with me 
that they are compensated so 
handsomely while the product 
(student-athletes) generates 
millions of dollars — and leaves 
the field or hardwood to go 
back to their subsidized meal 
plan and a dorm room.

I don’t know how this situa-
tion will shake out. There are 
subtleties to be addressed and, if 
SB 1501 passes the state senate, 
the new regulations wouldn’t go 
into effect until 2023. It would 
be a vast change of direction 
from a system we have gotten 
very used to. 

It may feel wrong; college 
athletes should play for passion, 
love of the sport, love of their 
school. 

But, at least for me, it will 
never feel as wrong as a young 
“adult” having nothing to show 
for being the integral part of 
such a financially prosperous 
industry — whether it starts 
with a double-play, a dunk or a 
doodle.

COTTAGE GROVE SENTINEL     |  THURSDAY, MARCH 5, 2020  |   3B

cgsentinel
@cgsentinel
#cgsentinel@

www.cgsentinel.com

Cottage-Grove-Sentinel

Cottage Grove

Sentinel

Commercial and Residential 

SITE DEVELOPMENT

CCB# 225171

• Excavation, Clearing, Grading

• Rock Hauling

• Residential Building Pads and Driveways

• Trenching

• Commercial Site Work

• Demolition

 - Over 25 Years of Construction Experience -

For Inquiries or a Free Estimate

Visit Us Online at www.nwcbuilders.com

Give Eric a Call 

(541) 802-9245

The Latest
Lawn Care Equipment
Save time and energy with the 

latest lawn mowers, edgers, 

trimmers and accessories.

• Country Home 

Products

• Redmax

• Hustler Turf

• Generators

• Chippers

1035 Conger St. #3

Eugene, OR 97402
cascadegardenequip.com

541.344.6992

CASCADE GARDEN EQUIPMENT,LLC
We Service Everything We Sell

I know life doesn’t come with a 

schedule. That’s why at State Farm 

you can always count on me for 

whatever you need – 24/7, 365.

GET TO A BETTER STATE™.

CALL ME TODAY.

Anytime.
Anywhere.
Any day...
That’s when you can count 
on State Farm®.

1101198.1

Matt Bjornn, Agent

www.bjornninsurance.com

Your one-stop shop.
•Printing & 
Document 
Finishing

• Packing & shipping
• Mailbox Services

• Notary Services
• Postal products & 
services

• ID/Passport photos

The UPS Store
Safeway Shoppping Mall

1498 E. Main St., Ste 103

Cottage Grove, OR 97424

541.767.0888

theupsstore.com/5813

Hours:

Mon-Fri 8:00 am-6:00pm

Sat. 9:00am-5:00pm

Sun Closed

Your Party goes HERE!

2915 Row River Rd.
cottageevents.com 
541-942-6888

ver Rd.
ts.commm 
8

Birthdays

Wedding showers

Baby showers

Anniversaries

Memorials

And so much more... 
MACHINE SHOP SERVICES

Huddle/Drummond Automotive
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Located at 80408 Delight Valley School Rd.
Phone: 541-942-2521
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Nick Snyder

College athletes deserve compensation in an era of billion-dollar profi ts


