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Grant to help Cottage Theatre to expand seating
Cottage Th eatre has been 

awarded a grant of $40,075 

from the Oregon Cultural 

Trust in support of a planned 

remodeling project to ex-

pand auditorium seating, 

improve audience sight-

lines, and upgrade technical 

and safety features.

Th e 36-year-old com-

munity theatre in Cottage 

Grove was one of 87 grant-

ees in this year’s Cultural 

Development Grants, and 

one of only six organiza-

tions to be awarded more 

than $40,000. 

Other major grants were 

given to Portland’s August 

Wilson Red Door Project, 

Medford’s Butte Creek Mill 

Foundation, the Eugene 

Ballet, Eugene’s Shedd In-

stititute for the Arts, and the 

Oregon Shakespeare Festi-

val in Ashland.

“We are absolutely thrilled 

to receive this signifi cant 

support and vote of con-

fi dence from the Oregon 

Cultural Trust,” said exec-

utive director Susan Goes. 

“Cottage Th eatre has had 

many sold-out shows in re-

cent years, and we are eager 

to add additional seats and 

update our facility so that 

it is even more comfortable 

for our growing number of 

patrons.”

Cottage Th eatre’s current 

annual attendance is ap-

proximately 11,000 people, 

with just 30 percent coming 

from Cottage Grove and 70 

percent coming from else-

where in Oregon and be-

yond. 

Th e planned remodel will 

add 50 new seats and allow 

the theatre to increase pa-

tron visits to Cottage Grove 

by 4,000 each year.

“A remodeling project of 

this magnitude is a big chal-

lenge for a small nonprofi t 

organization like Cottage 

Th eatre,” said board trea-

surer Mark Allen, “and will 

require strong support from 

many donors to accomplish. 

Receiving this Oregon Cul-

tural Trust award is a huge 

confi dence builder as we 

get ready to launch further 

fundraising eff orts.” 

Th e Oregon Cultural 

Trust was established by the 

state legislature in 2001 as 

a way to provide ongoing 

funding for arts and cultural 

institutions across Oregon. 

Th e Trust is funded by in-

dividual Oregonians, who 

total their gift s to qualify-

ing cultural organizations, 

make a matching gift  to the 

Cultural Trust, and receive 

100 percent of that match 

back as a state tax credit.

In 2017, Oregonians gave 

a record $4.9 million to the 

Cultural Trust. Sixty percent 

of that amount was redis-

tributed immediately; to fi ve 

statewide partner organiza-

tions, 45 county and tribal 

coalitions, and to individual 

organizations through the 

competitive Cultural Devel-

opment grants. 

Th e remaining 40 percent 

is invested in the Trust’s per-

manent fund, to provide for 

future generations.
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The foods you eat and the beverages you drink play a major role in the 

overall health of your teeth and gums. 

Everything from the form of the food to the frequency of which you eat certain 

foods can make a big difference.

Here are some other factors to consider when choosing foods, provided by 

the American Dental Association, that can determine the overall level of your 

oral health: the nutritional makeup of the food; the combination of the foods 

you eat and the order in which you eat them; and medical conditions you 

may have, such as gastrointestinal refl ux and eating disorders, which can 

increase risk of cavities and weaken teeth.

Sources of Added Sugar

Everyone knows sugar is bad for your teeth. You should limit added sugars 

in your diet by reading food labels. 

The top sources of added sugar in the diet are as follows, 

according to the Centers for Disease Control and Prevention: 

Soft drinks, energy drinks, sports drinks............................................35.7% 

Grain-based desserts (cakes, pies) ...................................................12.9% 

Fruit drinks .........................................................................................10.5% 

Dairy-based desserts (ice cream)........................................................6.5% 

Candy ..................................................................................................6.1% 

Ready-to-eat cereals ...........................................................................3.8% 

Sugars and honey ...............................................................................3.5% 

Tea (sweetened) ..................................................................................3.5% 

Yeast breads ........................................................................................2.1% 

All other foods....................................................................................15.4%

Foods such as lollipops, mints, taffy, caramel, 

cookies, cakes and muffi ns are the enemies of 

your teeth. Not only do they offer no nutritional 

value, but the type of sugars in them can adhere 

to your teeth. 

According to the CDC, the bacteria in your 

mouth feed off these sugars and release acids, 

causing teeth to decay. 

If sugary foods are a large part of your diet, 

it’s time to rethink what you’re putting into your 

body. Start by cutting back slowly and eventually 

eliminating them as you train yourself to opt for 

healthier snacks instead. This is a process, but 

one you can execute if you stay committed to 

dental care excellence.

Diet and Tooth Decay

This message is brought to you by these local sponsors:

Call 541-942-4493 for info.

FOR EMERGENCY DIAL 911
Serving South Lane County.

The Only Emergency Medical 

Transport Service

in South Lane County

SOUTH LANE COUNTY
FIRE & RESCUE

Community Public Education:

• CPR/AED • Heart Attack Recognition
• Fall Prevention  • Stroke Prevention
• Fire Prevention • Fire Extinguishers
• Fire-Med Membership  

www.southlanefi re.org
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Ask me how to Bundle and save. CALL TODAY!

   
855-502-2578

   

Get a $100 AT&T Visa® Reward Card† when 

you sign up for DIRECTV SELECT™ Package 

or above.

OUT WITH CABLE.

IN WITH SAVINGS.

†$100 Reward Card for purchase of qualifying DIRECTV SELECT and above; Offer not available in select locations. For new residential customers in the U.S. (excludes Puerto Rico and U.S.V.I.). Residents of select multi-dwelling units are not eligible for this offer. Reward Card: Will be sent letter with redemption requirements. 
Redemption req’d w/in 75 days from reward notification mail date. Reward Card delivered within 3-4 weeks after redemption to customers who maintain qualifying service from installation date and through reward fulfillment. Card expires at month-end, 6 mos. after issuance. No cash access. For cardholder agreement, go to 
rewardcenter.att.com/myrewardcard/agreement_FSV.pdf. AT&T Reward Card issued by U.S. Bank National Association, pursuant to license from Visa. U.S.A Inc. May not be combined with other promotional offers on same services. Offer ends 6/30/18. DIRECTV SVC TERMS: Subject to Equipment Lease & Customer 
Agreements. Must maintain a min. base TV pkg of $29.99/mo. Programming, pricing, terms and conditions subject to change at any time. Visit directv.com/legal or call for details. ©2018 AT&T Intellectual Property. All Rights Reserved. AT&T, Globe logo, DIRECTV, and all other DIRECTV marks contained herein are trademarks of 
AT&T Intellectual Property and/or AT&T affiliated companies. All other marks are the property of their respective owners.

EARLY TERMINATION FEE OF $20/MO. FOR EACH MONTH REMAINING ON AGMT., $35 ACTIVATION, EQUIP. NON-RETURN & ADD’L FEES APPLY. 

New approved residential customers only (equipment lease req’d). Credit card req’d (except MA & PA).

Imagine The Difference You Can Make

1-844-533-9173
DONATE YOUR CAR

Ask About A FREE 3 Day 
Vacation Voucher To Over 

20 Destinations!!!

FREE TOWING
TAX DEDUCTIBLE

Help Prevent Blindness

Get A Vision Screening Annually

DENTAL Insurance
Physicians Mutual Insurance Company

A less expensive way to help get the dental care you deserve

If you’re over 50, you can get coverage for about 
$1 a day*

Keep your own dentist! NO networks to worry about

NO annual or lifetime cap on the cash benefi ts 
you can receive 

No wait for preventive care and no deductibles 
– you could get a checkup tomorrow

Coverage for over 350 procedures  including 
cleanings, exams, fi llings, crowns…even dentures

FREE Information Kit

1-877-599-0125
www.dental50plus.com/25

*Individual plan. Product not available in MN, MT, NH, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of this type. Contact us for complete details 
about this insurance solicitation. This specific offer is not available in CO, NY; call 1-800-969-4781 or respond for similar offer. Certificate C250A (ID: C250E; PA: C250Q); 
Insurance Policy P150(GA: P150GA; NY: P150NY; OK: P150OK; TN: P150TN)  6096C                        MB16-NM001Gc  
                            

It’s Almost Here!!

Rusty & Primitive Treasures
Vintage Market at Shady Oaks
Primitive, Vintage, Repurposed, Salvage, Farmhouse, 

Garden,  and good old Rusty Goodness!
(77380 Hwy. 99 S CG)

Friday, Aug. 24th 4:00pm-8:00pm • ($5 for early pickens)

Saturday, Aug. 25th 9:00am-4:00pm • (Free Admission)

“Receiving this Oregon Cultural 

Trust award is a huge confi dence 

builder.”
-Mark Allen, Cottage Th eatre board treasurer


