
sand or get stuck and need 
help, and we had to have 
something to go out and 
do it. When we had just the 
rentals, we didn’t have any-
thing for little kids to do, 
so Dad started giving Mom 
and the little kids a ride in 
one of the buggies to check 
on the families and get out 
and see the sand. People 
kept saying we should give 
tours in them, so they built 
a couple of buggies and 
started giving tours.” 

In 1990, Chris and Darla 
moved down to Florence 
from Spokane with their 
daughters to help Larry and 
Ilene with the business. At 
that point, Chris and Larry 
started building the tour 
buggies using Volkswagen 
engines. 

“They’d carry five people 
max — four average sized 
adults or five if we had two 
little kids,” Chris said. “We 
ran those for a lot of years, 
but the problem with the 
Volkswagens was as people 
got bigger, the [engines] 
didn’t have enough power. 
We would go through three 
or four engines per buggy 
a year, and we had six bug-
gies. We knew we had to do 
something different.”

Initially, Larry didn’t 
want to change because he 
knew the Volkswagen en-
gines and how to work on 
them. 

“He didn’t want to move 
to fuel injected engines 
run by computers; he just 
couldn’t wrap his head 
around something that 
didn’t fail, but in all the 
time we’ve been running, 
we’ve never had a computer 
fail,” Chris said. 

In 2005, Chris and Dar-
la purchased the dune 
buggy side of the business 
from Larry and Ilene and 
started building the long 
travel buggies they cur-
rently operate. Larry and 
Ilene continued to run the 
amusement park portion 
of Sandland until their re-
tirement in 2010, at which 
point Chris and Darla pur-
chased the remainder of the 
family business.

“We’ve been doing all 
of it since then,” said Dar-
la. “Our daughters would 
come home when they were 
going to college and help us 
with the business.” 

The Hagues’ two larg-

er buggies are designed to 
handle a full coach of peo-
ple, fitting 27 on each giant 
buggy. This way, Sandland 
can accommodate large 
tour groups comfortably.

“Chris and his dad built 
the big buggies with Dale 
Jackson, who worked for 
us for a lot of years,” said 
Darla. “They started out 
as school buses, and they 
stripped them down to the 
bare frame and got rid of 
the body.”

“The body we took off 
and made the tunnel for the 
train we have,” Chris add-
ed. “My dad designed the 
railroad. We haven’t been 
able to run it in the last few 
years, because we just don’t 
have the manpower to do 
it.” 

The Hagues ran the gi-
ant buggies with the origi-
nal school bus engines for 
many years, until about five 
years ago when they up-
graded the motors. 

“We couldn’t get the 
same tires we’d been using 
for years and years; Good-
year Quit making them,” 
Chris explained. “So, we 
changed tires, but the only 
tires we could get were 
quite a bit bigger, and a lot 
heavier with full tread on, 
so now the engines didn’t 
have enough power. So, we 
had to change the engine to 
be able to turn all of that.”

This turned out in their 
favor.

“It actually worked out 
better because we found 
that these new engines, 
even though they were 
much larger engines with 
a lot more power, got prob-
ably close to twice the fuel 
economy because they’re 
fuel injected, which is a lot 
more efficient. So, we get 
much better power and a 
lot better fuel economy 
now,” he said. 

After being in business 
for 35 years this summer, 
there are many reasons 
Sandland Adventures hap-
pens to be the number one 
rated tour in Florence on 
Tripadvisor. First and fore-
most is safety.

“We spend the time to 
train our drivers,” Chris 
said. “Our rule of thumb is, 
if I wouldn’t send my kids 
out with them, I’m not go-
ing to send somebody else’s 
kids out with them.”

Knowing that safety 
comes first for the Hagues 

allows visitors to relax and 
enjoy the ride, which is the 
next thing that sets Sand-
land apart from other tours.

“As far as the experience, 
we’ve always strived to give 
people a consistent, excit-
ing, fun experience, while 
seeing one of the most 
special areas in this state, 
if not the country,” Darla 
said. “The dunes are just so 
unique and beautiful, so to 
be able to give people a fun 
ride out while seeing this 
natural wonder is pretty 
cool.”

“And it’s different every 
time you go out,” Chris 
added. “We have people 
who come back year after 
year, and if you come in the 
spring, it will look entirely 
different than if you come 
in the middle of summer or 
the fall.”

When people take a tour 
on a sandrail, they have the 
opportunity to see vari-
ous features of the Oregon 
Dunes National Recreation 
Area (ODNRA) guided by 
one of Sandland’s expert 
drivers, such as Gage Mill-
er. Miller is currently in his 
fourth year driving for the 
Hagues, having learned 
to drive stick shift on the 
dunes when he was only 10 
years old.

He was knowledgeable 
about the features of the 
ODNRA, its wildlife and 
history.

Then, when he took the 
tour flying through the 
dunes at 55 or more miles 
per hour, Miller made sure 
the tour group felt safe at all 
times.

According to Chris, the 
autumn is often when the 
dunes are the biggest be-
cause the winds blow all 
summer and build them 
up. The dunes tend to flat-
ten over the winter, but this 
provides an opportunity for 
little ponds to form, as well 
as patterns and formations 
in the sand. 

The park runs from 
March through December, 
so visitors can enjoy the 
dunes almost year-round, 
with the busiest times of the 
season being during spring 
break and summer.

“From the first of July on, 
it’s always super busy every 
day,” Darla said. “We’ve al-
ways been open seven days 
a week from Memorial 
Day through Labor Day, 
and this year was the first 

time we closed for one day 
during summer.” 

Sandland is closed to the 
public in January and Feb-
ruary for maintenance.

“It’s the time of year when 
we strip the buggies to the 
bare frame and repaint and 
put them all back together,” 
said Darla. “We usually do 
half of the fleet one year and 
the next year we do the oth-
er half and keep rotating, so 
we can keep our equipment 
in good condition. Then we 
have less maintenance in 
the summer when we need 
them running.”

According to Chris, “We 
try and fix things before 
they break, because if we 
wait until they break out 
on the sand, it’s much more 
difficult to fix out there 
than it is in the shop.”

Between the weather 
conditions of the dunes and 
the number of hours the ve-
hicles run, the maintenance 
is definitely necessary, and 
the Hagues are on top of it 
constantly to ensure that 
guests have a fun and safe 
time at their park.

“On average, this year we 
probably do 30-plus rides a 
day on the sandrails,” said 
Darla. “It used to be a lot 
more, but we’re not running 
all the buggies this year; we 
normally have five running, 
and this year we’re running 
four max.”

Then, each buggy usu-
ally does seven to 10 trips 
each day, depending on the 
length of tours. 

A couple weeks ago, “We 
had a group of about 50, so 
it took us two runs to get 
them out. Usually, a group 
of 32 we can get out in one 
run,” Darla said. 

Sandland hosts summer 
camps from all over the 
country, and tour groups 
often opt to stay at Honey-
man State Park then ride on 
a buggy tour.

Chris and Darla recom-
mend booking in advance 
for groups of 50 or 100, but 
smaller groups will have an 
easier time booking in the 
near future. This summer, 
tour companies are starting 
to come back to the area 
after the pandemic caused 
Sandland to experience 
their first year without any 
tour groups in 2020.

After refunding all of 
their reservations on the 
books in March 2020, for-
tunately, in May they were 

allowed to reopen with re-
strictions.

“Because everything we 
offer was outdoors, there 
were less restrictions at that 
time,” Darla said. “We shut 
the office down and helped 
everybody through the 
plexiglass window, which 
was something we added 
because at that time, the 
restrictions meant nobody 
could be inside.”

Sandland also required 
people to wear face cov-
erings and purchased an 
ozone machine to disinfect 
helmets and goggles. Now 
that things are almost back 
to “normal,” face coverings 
are not required, but Sand-
land still takes great care 
to disinfect equipment be-
tween each trip.

The park is still down a 
couple of drivers after the 
pandemic, as it is currently 
too late in the season to be-
gin to train new drivers.

“We want to know for 
sure that they’re ready to 
drive and take people out 
there,” Darla. “So, by the 
time we get to this point in 
our season, we’re too busy 
to train, because our guys 
are all on the sand every 
day.”

The training process is 
intense, and drivers prac-
tice for a minimum of two 
weeks behind the wheel be-
fore being allowed to drive 
buggies on their own. After 
this, drivers practice with 
buggies loaded with sand-
bags to get used to driving 
with the realistic weight of a 
passenger load before actu-
ally taking any visitors out 
on the dunes.

Sandland also has to 
consider paying their staff 
during the offseason.

“The problem we have in 
these small tourist towns 
up and down the coast is we 

have such a narrow window 
to make it,” said Darla. “You 
do really well, but for only 
two or three months, and 
that money has to carry us 
through the winter, because 
we try to keep our drivers 
on year-round. 

“That extra money we 
make in the summer is 
what we use to pay our guys 
through the winter so we 
know we have experienced 
drivers come the next sea-
son. It’s difficult, and once 
you’ve missed a season, it’s 
tough.”

Still, Chris and Darla rec-
ognize that they have been 
fortunate compared to oth-
er businesses in town.

“We feel blessed,” said 
Darla. “Even last year, we 
did about half of what we 
normally did, but at least 
we were able to do it. A lot 
of the restaurants and little 
shops weren’t able to stay 
open.”

Above all, the Hagues 
recognize the importance 
of every business in town’s 
success contributing to 
Florence thriving on the 
whole.

“We’ve always tried to 
run our business the best 
we can to give people a 
great experience, so they 
keep coming back, because 
once we get them here, 
they’re going to eat in the 
restaurants, they’re going 
to stay in our hotels, they’re 
going to do the other activ-
ities in the area,” said Darla. 
“So, if any one attraction 
that’s in the area — whether 
it be the Sea Lion Caves, the 
lighthouse, C&M Stables, 
the Sandboarding Park 
— can bring people to the 
area, then everybody ben-
efits. So, that’s really what 
we’ve always tried to do.”

For more information, 
visit www.sandland.com.
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Greg Bishop
Cell 541-297-0392

Email: offi ce@coastpavement.com

Asphalt Seal Coating 

 Asphalt Repairs • Parking Lot 

Sweeping

Parking Lot Striping • Crack Filling

Bumper Blocks • ADA Compliance

Call for a FREE ESTIMATE

541-902-2256
“We’ll Seal You Later!”

CCB# 205230

SERVING FLORENCE AND 

SURROUNDING AREAS SINCE 1994

24 HOUR EMERGENCY SERVICES

FIREFIRE

WATERWATER

BIOBIO

BOARD UPBOARD UP

of Lane County (541) 345-0115

We Love Our Viks & Sailors!

“Open Daily”

541-902-9100
1252 Bay Street

Florence, Or 97439

thewaterfrontdepot.com

Prepare for unexpected 
power outages with a 
Generac home standby 
generator

FREE 7-Year Extended Warranty*
A $695 Value! 

REQUEST A FREE QUOTE!

877-557-1912

Limited Time Off er - Call for Details

Special Financing Available 
Subject to Credit Approval 

*To qualify, consumers must request a quote, purchase,  

install and activate the generator with a participating 

dealer. Call for a full list of terms and conditions.   

541-997-8474
3231 Hwy. 101 N, Florence

copeland.doitbest.com

On Siuslaw! Go Viks!

Your home is only as smart as your Internet.
• Plans up to 100 Mbps.‡

• Free Smart Home Manager App1

 with Parental Controls.2

• The bandwidth to power multiple

 devices at once.
 Number of devices depends on screen size/resolution.

• Get a seamless whole-home Wi-Fi  

 experience with AT&T Smart Wi-Fi.3

 Limited availability. May not be available in your area. 

 Call to see if you qualify.

$
40/mo.

AT&T Internet

when bundled,

plus taxes &

equip. fee.

12 mo agmt, other qualifying service (min 

$19/mo) & combined bill req’d. $10/mo equip. 

fee applies. Incl 1TB data/mo. $10 chrg for 

each add’l 50GB (up to $100/mo).†

Geographic and service restrictions apply to AT&T Internet services. Not all speeds available in all areas. Call to see if you qualify.
$40 INTERNET OFFER: Price for Internet (768k - 100) for new residential customers when bundled with another qualifying AT&T service (DIRECTV, U-verse TV, AT&T TV or AT&T Phone or postpaid AT&T wireless). Prorated ETF ($180) 
applies if Internet is disconnected before end of 12 months. Must maintain all bundled services to receive advertised pricing. Additional Fees & Taxes: Excludes cost-recovery charges, where applicable and $10/mo equipment fee. 
Activ/Installation: $35 activation fee (self-install) or $99 installation (full tech install) may apply. Credit restrictions apply. Pricing subject to change. Subj. to Internet Terms of Service at att.com/internet-terms. †Unlimited data 
allowance may also be purchased separately for an add’l $30/mo., or maintain a bundle of TV & Internet on a combined bill and receive unlimited internet data at no add’l charge. For more info, go to att.com/internet-usage.‡ Internet speed 
claims represent maximum network service capability speeds. Actual customer speeds are not guaranteed and may vary based on several factors. For more information, go to att.com/speed101. 1AT&T Smart Home Manager is available to 
AT&T Internet service customers with a compatible AT&T Wi-Fi Gateway. Features limited to home Wi-Fi network. 2Parental Controls and Data Usage features available with BGW210, 5268AC and NVG599 Wi-Fi Gateways. 3AT&T Smart 
Wi-Fi requires installation of a BGW210, 5268AC, or NVG599 Wi-Fi Gateway. Standard with Internet plans (12M or higher). Whole-home Wi-Fi connectivity may require AT&T Smart Wi-Fi Extender(s) sold separately. Offers may not be 
combined with other promotional offers on the same services and may be modified or discontinued at any time without notice. Other conditions apply to all offers. ©2020 AT&T Intellectual Property. All Rights 
Reserved. AT&T, the AT&T logo and all other AT&T marks contained herein are trademarks of AT&T Intellectual Property and/or AT&T affiliated companies.

Cut cable internet

and switch to AT&T

Internet. Call now! 888-486-0359
Iv Support Holdings LLC

| Promo Number: 285

% % %
OFF OFF OFF15 10 5++

YOUR ENTIRE 
PURCHASE*

SENIOR & MILITARY
DISCOUNTS

TO THE FIRST
50 CALLERS!**

*For those who qualify. One coupon per household. No obligation estimate valid for 1 year.  **Offer valid at time of estimate only  2The 
leading consumer reporting agency conducted a 16 month outdoor test of gutter guards in 2010 and recognized LeafFilter as the “#1 
rated professionally installed gutter guard system in America.” Manufactured in Plainwell, Michigan and processed at LMT Mercer Group 
in Ohio. See Representative for full warranty details. CSLB# 1035795  DOPL #10783658-5501  License# 7656  License# 50145  License# 
41354  License# 99338  License# 128344  License# 218294  WA UBI# 603 233 977  License# 2102212986  License# 2106212946  License# 
2705132153A  License# LEAFFNW822JZ  License# WV056912  License# WC-29998-H17  Nassau HIC License# H01067000  Registration# 
176447  Registration# HIC.0649905  Registration# C127229  Registration# C127230 Registration# 366920918 Registration# PC6475  Reg-
istration# IR731804  Registration# 13VH09953900  Registration# PA069383  Suffolk HIC  License# 52229-H  License# 2705169445 License# 
262000022 License# 262000403  License# 0086990  Registration# H-19114

1-855-536-8838
CALL US TODAY FOR
A FREE ESTIMATE

BACKED BY A YEAR-ROUND 

CLOG-FREE GUARANTEE

Mon-Thurs: 8am-11pm, Fri-Sat: 8am-5pm, Sun: 2pm-8pm EST

Over
49 Years
Experience

BUD’S UPHOLSTERY
Boat Tops & Cars

• Complete 
   auto & boat
 interiors
• Canvas work

10 a.m. - 6 p.m., Mon.-Sat.
4981 Hwy. 101, Complex B

(Intersection of Munsel Lake and 

Hwy. 101 N.-just north of Fred Meyer)

541-997-4856

Make Your 

Appointment Now!
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