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paragraph of my high school
accom-plishments. The infor-
mation looked very much like
you would see in a graduation
program and hardly an “award”
you would mention on a college
application since there were ap-
proximately 6,500 names in the
book.

Clearly, some people made
money on this book.
That same year, another “op-
portunity” made its way to our
doorstep when I received an of-
fer to play a single game of foot-
ball in England.

these games had they wanted to
play. I would have encouraged
them to meet other athletes and
see different places they other-
wise may never have a chance
to see.

But I'm not rich and most cer-
tainly would never ask the Flor-
ence community to give money
so my children can “go and play”
because there are many, more
important and needed areas for
our community to support.

Over the years in Florence
I have read occasional articles
about students and or athletes
attempting to raise money to
do just this. In my opinion, the
parents and their sons or daugh-

ters are not seeing clearly: The
athletes on the team formed and
coached may not resemble the
coaching methods and strate-
gy of their high school coaches;
they may spend all the money
and see limited game time; and
in the end, it is just a money
maker for someone at the ex-
pense of player or parent ego.

I would caution parents of the
growing number of organiza-
tions offering the excitement of
overseas travel to entice young
people to participate. Your son
or daughter may very much
want to join one of these teams.
If you can afford it, then you
have the right to do whatever

you choose. I would just caution
you to make sure your young
athlete can differentiate between
what they want and what they
need.

For just $75, I was listed as a
“Who’s Who” in America’s high
schools. For just $75, I got a
single paragraph in a 600-page
book containing over 6,500 oth-
er “Who’s Whos”

Trying to fundraise for a sin-
gle student or athlete to attend
and participate outside the
country for thousands of dollars
will only use funds that could
have been better spent on more
important causes in our com-
munity to benefit others.
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Florence Farmers Market is an initiative
of the Siuslaw Vision and is sponsored by
the Florence Area Community Coalition.

I was selected with sever-
al other graduating seniors to
practice for one week in England
and play a game at week’s end.
All T needed was to raise $2,700
dollars.In 1970 — and even to-
day — that is real money. I could
not, nor could my parents, afford
to spend that money on a single
game.

I was also not going to ask the
community of Warrenton for the
money through various fund-
raising ac-tivities.

I return the invitation with the
boxed checked “Not interested.”

Fast forward to 2002 in Flor-
ence. Brandon, our son, received
a similar letter to play football.
The game he was invited to play
was also in England. I wondered
at the time if the same organiza-
tion was still active in sponsor-
ing this game. By this time, the
price tag had grown to $4,500.

The game was to take place
during spring break. Since he
was playing baseball — and we
weren’t rich — it was not an op-
tion for him.

Charnae, our oldest daughter,
as well as our youngest daugh-
ter Alaura, each received their
senior year offers to play volley-
ball in Australia. The price tag
this time was a “mere” $3,000.
Miranda, our middle daughter,
received offers to join a team to
play softball in Hawaii.

She summed up her answer in
her typical manner, stating if she
ever goes to Hawaii she does not
want to be playing softball.

If I was rich, I probably would
have sent my children to play in

The best kept secret in
Florence, also has the
best view of the Bay and
Siuslaw River in town.

Located in the Best Western Pier Point Inn
85625 Highway 101, Florence « 541-997-7191

See Jim for your auto sales needs! "

OHNSTON

2150 Hwy. 101 ¢ Florence
(541) 997-3475 * 1-800-348-3475 Memcury
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To those who contributed and those
who attended; thank you for making
“Sparkle on the Siltcoos”

a booming success!

Please support our sponsors who
made it all happen

ZOLEZZI INSURANCE AGENCY
TOREX ATV RENTALS
Siltcoos Lake Resort

Siltcoos Station
Wacoka Farm
Rick’s Quality Imports
Shervin’s Tire & Automotive
Dunes City
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Darlings “Zifcoos

Marma & RV Resort

4879 Darlings Loop, Dunes City, OR 97493
Call for details: 541-997-2841
info@Darlingsresortrv.com  #iheartdarlings

ROTARY CLUB OF FLORENCE’S NINTH ANNUAL

CUUL arine CONST

COOL AT THE COAST GOLF TOURNAMENT
(541) 997-3232 » www.theflorencerotary.org

Saturday, August 4, 2018  Shotgun Start 10 a.m.

Teams of four — Scramble format — Gross and Net Divisions
Prizes include Long Drive, Accurate Drive, and KPs on all Par 3s
Prize Drawings — Long Putt Contest - $5,000 putt-off

Entry Fee $85 per player, $340 per foursome

Includes beverages on the course, breakfast snacks, cart, and lunch

2018 Tee & Green Sponsors

The Siuslaw News, Cascade Title, KCST, Lofy Construction,
Bridgewater Fish House, Joseph and Joan Sassone,
Stitch and Sole, Oregon Pacific Wealth Management,

Scott del Fava and Keller Williams,
the Johan Mehlum family,
Steve Skidmore
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A weekly roundup of shopping, savings and doings around town.

17 Redwood St, In Beautiful
FLORENCE, Oregon

$150,000.00

@ Cute & Clean, beautifully remodeled
and upgraded 1995 trailer with a
36'x10’ stick build sun room addition.
Has two out buildings, a 10'x12’ Utility
oom & a 8'x10" Art Studio with large
§ windows. Has 40" driveway with RV
hook-ups. Give us a call and come take

alook. RMLS# 18574933
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