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However, recent surveys put
these claims in doubt. Personal
finance website Bankrate.com
found that a quarter of 18-to-
25-year-olds reported not using
their paid vacation days.

This year, the Boston Globe
reported that nearly half of mil-
lennials consider themselves
“‘work martyrs’ — dedicated,
indispensable and racked with
guilt if they take time off.”

With job-related emails
flooding inboxes through all
hours of the day, the Globe
reported that analysts aren’t
talking about the boomer con-
cept of “work-life balance”
anymore, but “work-life blend-

ing.”
But still, the lazy stigma
remains. Baby boomer man-

agers often complain about mil-
lennial attitudes at work;
they’re not motivated and they
can’t pay attention.

While the millennials inter-
viewed for this series didn’t
fully refute that characteriza-
tion outright, they found a com-
plicated economic and social
landscape that, to them, bred
the stigma.

25-year-old Dan Lokic, who
just arrived in Florence this
summer as the city’s manage-
ment analyst, believed motiva-
tion was a huge factor in mil-
lennial satisfaction at the work-
place.

“I think millennials are much
more likely to be opinionated at
work,” he said. “If they’re
working in a job that they don’t
like, it’s going to be a lot more
evident than if a baby boomer

was doing that. I think that’s
because a lot of millennials are
passionate about certain things.
If they’re in a job where they
don’t feel that passion, like a
cashier, they think, ‘This
sucks,” and quit.”

Baby boomers, he argued,
would be more willing to suffer
through a job they didn’t like
because the pay was good and
lifetime benefits made quitting
difficult.

However, those benefits have
dried up in recent years.

Wages for millennials are at
historical lows. According to
the U.S. Census Bureau, full-
time workers age 18 to 34 made
$35,845 in 1980. For the period
of 2009-13, they made just
$33,883. The figures were not
adjusted for inflation.

In addition, long-term bene-
fits are evaporating. CNN
recently reported that only four
percent of employers offer pen-
sion plans, compared to 60 per-
cent in 1980. Instead, the coun-
try has moved to 401(k)s,
which can be transferred from
job to job.

“In the past, the trend was
you find a company and you
stick with it for quite a while
until you retire,” Lokic said.
“Now you’re seeing a work-
force where millennials hop
around. And that’s the new
norm.”

But instead of complaining
about the norm, millennials are
embracing it.

“I don’t have a pension, but
there’s people with a million
dollars in the bank who worked
themselves to death and didn’t
enjoy any of it,” Lucio said. “I
enjoy my life and I do what I

want and how I want it. I'm
very happy. I’'m an entrepreneur
and I own my business, so I
won’t follow rules from any-
body.”

She came to this outlook
from her past work experiences.

“I had corporate jobs and it
was all scripted. You have to do
this and sit in this box for so
many hours a day. And then you
get to leave for a 45-minute
lunch. And you have to clock
back in.

“I hated myself. I didn’t want
to do what other people wanted
me to do. I wanted to be free
and to do what made my heart
happy. I was making a lot of
money and it was great, but I
wasn’t doing things I loved. I
was getting overweight. It was-
n’t fun for me,” she said.

That’s not to say that she’s a
flake when it comes to work.

“I was raised to value work
and that nothing is being hand-
ed to you,” she said.

When she was 18, her dad

gave her two choices: Work or
go to college. She chose college
for a while, but she didn’t find it
interesting. Her father, grandfa-
ther and brother were barbers
and were perfectly happy, so
she went to trade school to fol-
low in their footsteps. She has-
n’t looked back since.

A 2016 study by Deloitte
University Press found that
only 16 percent of millennials
see themselves with their cur-
rent employers a decade from
now, but the reasons didn’t
always mirror Lucio’s experi-
ences.

Only 28 percent felt that cur-
rent organizations were making
full use of the skills they had to
offer. Millennials were also
hungry for advancement, with
six in 10 bemoaning the fact
that their leadership skills were
not being fully developed.
Millennials believed businesses
were not doing enough to
bridge the gap to ensure a new
generation of leaders was being

created.

Lokic is part of the millenni-
al generation that took a more a
traditional route, getting a mas-
ter’s degree in Regional
Planning. He’s made the tradi-
tional nine to five work for
himself, and has seen ways
managers can make jobs better
for millennials.

He said, “The first way to
make them stay is to ask them,
‘What would make you stay?’
Maybe if a millennial isn’t
doing the type of work they like
doing, a manager should ask,
‘What do you want to work on?
What do you enjoy doing?’

“I think if an employer works
with an employee and tries to
help them, they’re more willing
to stay with you and give you
good and hard work. I wouldn’t
necessarily accommodate
everything they want, because
they’re working for a specific
purpose. But just being flexible
and being understanding of mil-
lennial needs and wants is

important. It doesn’t mean you
need to kiss up to them.”

He pointed out that benefits,
such as flexible scheduling or
the opportunity to work at
home, are important factors in
retaining millennials.

But keeping millennials in
the workforce only happens
when they have available jobs,
which is something the Siuslaw
region has been having difficul-
ties with.

A report by Leland
Consulting Group, which was
issued by the Florence Urban
Renewal Agency in November
2015, found that the Great
Recession hit the Siuslaw
region harder than the rest of
the state.

In 2013, job growth for
Oregon raised 5.2 percent,
while it decreased 7.7 percent
in Florence.
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Are you caring for a person with memory
loss? Would you like more help?

The University of Minnesota is examining the effects of remote health
monitoring for people with memory loss and their family members.
Learn more about participating in this free study by contacting
Professor Joe Gaugler at 612.626.2485 or gaug0015@umn.edu.

CALL (855) 864-4711
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The support you need to find quality
SENIOR LIVING SOLUTIONS

A Place for Mom has helped over one million families find
senior |iving solutions that meet their unique needs.

There’s no cost to you! \

aPlaceforMom.
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MORE HD CHANNELS,

FASTER INTERNET AND
UNLIMITED VOICE.
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125+ CHANNELS
TV, INTERNET AND VOICE

UNLIMITED CALLING from

SPECTRUM TRIPLE PLAY™

s starting at 60 Mbps

CONTACT YOUR LOCAL AUTHORIZED RETAILER

855-613-2321

v Ifyou’re over 50, you can get coverage for about
$1a day*

¥ NO annual or lifetime cap on the cash benefits
you can receive

FREE Information Kit
1-877-599-0125

www.dental50plus.com/25

=a DENTAL Insurance

Physicians Mutual Insurance Company

A less expensive way to help get the dental care you deserve

¥ No wait for preventive care and no deductibles
- you could get a checkup tomorrow

¥ Keep your own dentist! NO networks to worry about % Coverage for over 350 procedures including

cleanings, exams, fillings, crowns...even dentures
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Imagine The Difference You Can Make

DONATE YOUR CAR

1-844-533-9173
Egello Txvencree @
Help Prevent Blindness
Get A Vision Screening Annually
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Ask About A FREE 3 Day
Vacation Voucher To Over

20 Destinations!!!

DISH DEALS!!

190 Channels

Now only ... s 49./
mo.

for 24 months
HIGH SPEED s

INTERNET 1 40/ MO. where available

CALL TODAY - PROMO CODE: FreeEchoDot

1-866-373-9175

Requires credit qualification and commitment

Switch to DISH and
Get a FREE Echo Dot
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BLACKENED SALMON

CAESAR SALAD
FOR $14.95

and for dessert...
SNICKER OR PEANUT BUTTER PIE FOR $5.95
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Every Month Mo’s has brought in special “Motivation for Kids” E
tables which raise money for local charities that are devoted to
helping the wellbeing of local children. This month ] ﬁ
PTA teacher scholarships is the local charity being honored. ﬁ

@ Me’s Old Town, Florence + Daily 11 am - 8 pm
S ); ) Serving Bowls of comfort for Over 50 Years

G i o ) o

gl //»- T T N 00 0 O AL

L i) ) il 1) e i iy

W) 0 e R Y 0 0 i i Ty A

Wine | Beer | Martinis | Small Plates | Seafood | Dessert

1297 Bay Street Florence « 541-997-1133
www.bridgewaterfishhouse.com

Surfside Restavwvant & Lounge

Only Ocean View Restaurant in Lane County
e Serving Breakfast, Lunch and Dinner seven days a week

e  Award winning clam chowder
Featuring a classic Northwest Cuisine

Open Daily for

Homemade Soup Daily
Beer, Wine, Cocktails

THE GRILL RESTAURANT & LOUNGE

Lunch menu offered from 11-6pm

AT SANDPINES
1201 35th Street at Kingwood, Florence

Highway 101 & 35St.  541-997-4623

Food & Wine
Lunch-Dinner-Appetizers
Early §\ _dinners 4-6pm
choice of 8 items $10-$12; Includes soup or salad
Full menu available all day
Winter Hours: Tues-Sat. 12-8pm

*Start your frequent dinner program

1277 BAy STREET, OLD TowN FLORENCE
WINES ® LOCAL AND IMPORTED CRAFT BEERS ® LIGHT FARE

541-902-1391 ‘e,

LEBOUCHONPROVISIONS.COM  %6pp,

Where good friends &
great food come together!

Wednesday dinner special:
10 oz. Prime Rib and Salad,
with your choice of
Pasta or Potatoes!

Great Food

Happy Hour *

Monday-Friday 3:00pm to 5:00pm | f

Enjoy discount food and drink specials at the bar!

1285 Bay Street in Old Town Florence - (541) 902-8338




