
LEGAL NOTICE
IN THE CIRCUIT COURT OF 

THE STATE OF OREGON
FOR THE COUNTY OF LANE 
PROBATE DEPARTMENT
In the Matter of the Estate of
WILLIAM H. DANFORTH, Deceased.
Case No.  50-15-01225
NOTICE TO INTERESTED PERSONS
NOTICE IS HEREBY GIVEN that the undersigned, 

Bonnie Jolene Dewhirst, has been appointed Personal 
Representative of the above-entitled estate.  All per-
sons having claims against the estate are required to 
present them, with proper vouchers attached, within 
four (4) months after the date of first publication of this 
Notice, as stated below, to the Personal Representative 
at the offices of THOMAS C. NICHOLSON, Attorney at 
Law, PO Box 308, Florence, Oregon 97439, or the 
claims may be barred.

ALL PERSONS WHOSE RIGHTS MAY BE AF-
FECTED BY THESE PROCEEDINGS MAY OBTAIN 
ADDITIONAL INFORMATION FROM THE RECORDS 
OF THE COURT, FROM THE PERSONAL REPRE-
SENTATIVE, OR FROM THE ATTORNEY FOR THE 
PERSONAL REPRESENTATIVE.

Dated: February 11, 2015.
/s/Bonnie Jolene Dewhirst, Personal Representative

Thomas C. Nicholson, OSB #813265
552 Laurel Street
PO Box 308
Florence, OR  97439
Telephone: 541-997-7151
Fax:  541-997-7152
tnicholson@nicholsonlaw.biz
Publication Dates: February 11, 18 & 25, 2015

PUBLIC NOTICE
On Friday, February 27, 2015, an auction is sched-

uled for 12:00 p.m. at Florence Mini Storage, 4009 Hwy 
101 N., Florence, OR 97439. The contents of the fol-
lowing storage units will be sold at public auction:

Mark Fortune, Unit #I-30 (12x26); Scott Meyer, Unit 
#I-17 (10x10); Mary Nelson, Unit #D-12 (10x20) & Unit 
#F-144 (5x10); Keri Stonelake, Unit #L-22 (6x10) and 
Cynthia Whiteaker, Unit #F-166 (5x10).

Publication Dates: February 11 & 25, 2015
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For Every Real Estate Listing in Town,
See: www.trhunter.com

1749 Highway 101 • 541-997-1200

204 Bourbon St – This
squared away Coast
Village home offers a
bunkhouse with 1/2 bath,
living room with gas stove
hook-up, greenhouse, 4
storage units and deck.
The 2003 Skyline RV
under the Ramada con-
nects to the living room.
Enjoy the pool and other
park amenities! $90,000.
#2380-14415402 

1601-593 Rhododendron
Dr – Spacious Fleetwood
with two suites on opposite
ends. Granite kitchen with
island, pantry, formal dining,
wood burning fireplace, liv-
ing and family rooms,
enclosed patio and craft
room. Oversized garage
plus full length carport on
corner lot. $139,000. #2412-
15208117

New Listing

541-997-7653

1870 HWY 126, SUITE A
PO BOX 3040

FLORENCE, OR

FAX 541-997-7654
VISIT US ONLINE AT 

WWW.JIMHOBERG.COM 

RESIDENTIAL
LAND

COMMERCIAL
PROPERTY

MANAGEMENT

Custom 2 bdrm, 2 bath, 1008
sq. ft. home has a spacious
open floor plan, 9’ ceilings,

and hardwood flooring.
Upgraded kitchen with 

stainless steel appliances.
Wrap around composite 

decking with filtered views of
the dunes. $199,000 
List #652/14271178

3 bdrm, 3 bath, 2106 sq. ft. ranch style home on
a .51 acre lot in a nice country setting. Large

family room with wood stove. Covered patio &
hot tub with private terraced yard. Oversized 
2-car garage. $189,900 List #623/14591412

Build anew on the beautiful .28 acre lot located
in the Sandpines Golf Course neighborhood.

Paved road access & all city services available.
Adjacent to common open space surrounding
the Golf Course. $79,500 List #659/15208704

Well kept in-town 3 bdrm, 2 bath home, 1476 sq.
ft. home with an open living & dining area,

vaulted ceilings & slider to the back patio. Large
master suite with backyard access. Paved RV
parking space. $223,800 List #636/14312149

Take your pick of the available lots located on
the cul-de-sac at East 34th Street. Each lot 

measures approx. .15 acres and would be great
for your site-built or MFD home. Call for details

& possible owner financing. $39,900 
List #467/10054543

Unit 9 is an independent, oceanfront residence at
See Vue Cottages just south of Yachats. One

bdrm, 1 bath, main level living space, upstairs
loft. Full kitchen, wrap around decking.

$289,000 List #502/11580335

FOR RENT
* Two bdrm, 2 bath 

lakefront cabin with all 
appliances, new paint and

flooring. 2-car garage.
$1,100/month

590 ✦ REAL ESTATE
FOR SALE

590 ✦ REAL ESTATE
FOR SALE

590 ✦ REAL ESTATE
FOR SALE

590 ✦ REAL ESTATE
FOR SALE

590 ✦ REAL ESTATE
FOR SALE

590 ✦ REAL ESTATE
FOR SALE

590 ✦ REAL ESTATE
FOR SALE

590 ✦ REAL ESTATE
FOR SALE

590 ✦ REAL ESTATE
FOR SALE

590 ✦ REAL ESTATE
FOR SALE

590 ✦ REAL ESTATE
FOR SALE

Here is how it works…
We will put a graphic or photo in the box to the left.

You find it somewhere in the classifieds. Come into our
office, Enter your name, phone number and describe
where you found the graphic or bring in a clipping to
attach to your entry into the drawing for a gift certifi-

cate.

GGGGrrrr aaaa pppphhhh iiii cccc     SSSSeeee aaaa rrrr cccchhhh

Saturday’s
Graphic

Wednesday’s

Graphic

AUDREY LERMAN found the Pet Dental Health

Graphic on Page 7B (Johnston Motor Company -

between Ford & Mercury logos). She won a 

gift certificate to Big Dog Donuts & Deli.

Gift Certificates must be picked up within 2 weeks of winning

Deadline for today’s paper: Monday by 3:00 PM

GGGGoooooooodddd    LLLLuuuucccckkkk

850 ✦ VEH. & BOAT
PROMO

2004 MONACO-LAKOTA
32ft. 5th Wheel, alum.
frame, NS, fiberglass
ext.-GC, oak cabs,
beige-int, 2-slides,

queen, Mint condition.
$26,900

541-997-9637

1977 24FT SEA RAY
W/rebuilt Mercruiser &
outdrive. NEW- Nav
Equip, elec, uphol. &

top. All fishing & safety
equip. EZ Load trailer.

$12,500
707-480-1192

2004 24’ KOMFORT
Dual Batteries, solar pan-
els, ext. pin box & hitch
for SB PU, Tub/shower
combo, queen, power

roof vents, 4 burner gas
stove, welded Alum.
frame. NS. $11,000

541-997-5319

1999 BUICK LeSABRE
155K mi.; full-size, four

wheel drive, 6 cyl.
leather int., cruise, PW,
PFS; dual climate con-
trol, temp. controls, AM
& FM cass. OR tags to
8/16. $3,500, or make

an offer. Cash only.
541-991-2407.

850 ✦ VEH. & BOAT
PROMO

2002 REXHALL 36’
AIRBUS

Series #3650BSL 
w/2-tip outs, 22K mi,

side by side
fridge/freezer. 
$47,900 obo 

Ready to travel, trade
for equity of property.

541-999-9640

1990 SUBARU

4 door, LS, 4 WD,
AC, PS, AT, runs

good. $995
No Trades, 
Cash Only

541-999-1572

94 CHEVY SILVERADO

1500, Extra Cab, lift
kit, bedliner, trailer

pkg, AC, AT, PS, tires
33 x 12.50 15 LT.
Runs great, looks

good, 153K mi. $5,500
No trades, Cash only

541-999-1572 

2001 OLDS BRAVADA
LOW MILES!

Loaded, leather,
heated seats, 

sunroof, all power. 
One owner. $6,395. 

541-902-1368 or
541-991-2274

850 ✦ VEH. & BOAT
PROMO

2005 TOYOTA COROLLA

95,000 orig. miles. Exc.
cond., auto, Brand new
Michelin tires, 38 MPG. 

$6,800 obo. 
541-964-3156 or email
leclairejairo@yahoo.com

Cell: 541-999-8161

Florida Strawberry 
Festival

Feb. 26 – Mar. 8

(NAPSA)-There is a
program designed to help
children in low-income
families get connected to
the Internet at home.
Called Internet Essentials,
it costs $9.95 a month. To
learn more, visit
www.InternetEssentials.c
om or call 1-855-846-
8376. 

* * *
According to a survey

by Expedia, people 30
and under take an aver-

age of 4.2 leisure trips a
year, more than any other
age group. With this com-
mitment to travel, the
timeshare industry is see-

ing a surge in younger
buyers.

* * *
Individuals, schools

and organizations across
the country are planning
to hold over 10,000
events to promote school
choice. The goal is to
shine a spotlight on edu-
cation options for chil-
dren. To learn more, visit
www.schoolchoiceweek.c
om.

Did You Know?

(NAPSA)-There are two good rea-
sons why now is the ideal time to start
planning your family vacation. One is
to avoid being among the 40 percent
of Americans the U.S. Travel Industry
estimates do not use all their earned
vacation days. The other is because
research indicates the simple act of
planning a vacation results in a large
boost in happiness that can last for up
to eight weeks.

Here’s another tip: If you are trav-
eling as a family or group, this year
consider staying in a vacation rental.
Not only does renting a whole house
offer twice the space at half the cost of
a hotel room, they also come with a
host of budget-friendly amenities. 

Kitchens make it easy to prepare
food using local ingredients rather
than eating out at pricey restaurants
every meal, while access to washing
machines allow travelers to pack less
and avoid paying hefty bag-check fees.
Many feature added perks, including
private pools, hot tubs and game
rooms for everyone to join together
and create special memories through-
out their stay. That’s likely why 85
percent of those who stay in a vacation

rental plan to do it again on their next
family trip or group getaway.

“Vacation rentals give travelers a
respite from their hectic lives so they
can focus on spending time with their
loved ones, all gathered together under
the same roof,” said Rene Syler, who
regularly helps travelers find the per-
fect getaway as host of “Sweet
Retreats” on the FYI television net-
work. “Booking a vacation rental is
easier than it seems. You just need to
know where to start and the right
questions to ask before sealing the
deal.”

Ready to book your own vacation
rental? Follow Rene’s five essential tips
and get ready to pack your bags:

1. Use Sites with the Most
Inventory. The more homes to choose
from the better your chances will be of
finding a property that meets your
specific budget and needs, including
size, proximity to an attraction, or pet-
friendly requirements. Travelers
should check out HomeAway.com as
it is the world’s leading vacation rental
marketplace with listings in 190 coun-
tries.

2. Read Reviews and Talk

with Homeowners. Reviews are a great
way to get a better idea of the proper-
ty and can offer additional insights
from other travelers. Once you have
selected a home, pick up the phone
and call the homeowner or property
manager to ask about anything impor-
tant to you, like if there is a childproof
gate around the pool or if it is wheel-
chair accessible. 

3. Secure a Rental
Agreement. Ask for all the details in
advance via a rental agreement, such as
check-in/check-out times and house
rules, to avoid any last-minute surpris-
es. Since rentals are generally reserved

further in advance than a hotel room,
be sure to note important items such
as the refund date.

4. Secure Your Trip.
Vacation rentals are a high-ticket item,
so it is important to take steps to safe-
guard your transaction. Always call
ahead to confirm the details of your
reservation before making a purchase,
and only pay via secure services like
PayPal or a credit card. Additional
insurance can be purchased to protect
travelers from a variety of situations,
ranging from property damage to can-
cellation protection.

5. Go Mobile. From pur-
chasing event tickets to hiring babysit-
ters and personal chefs, use apps to
turn your smartphone into a digital
concierge. On HomeAway’s app, trav-
elers can request car rides from Uber,
order groceries through Instacart for
delivery to their rental, and access
Gogobot to help plan local activities
and find recommended restaurants.

For more information or to view
available rentals, visit www.home-
away.com. To check out more of
Rene’s tips, go to her website
www.goodenoughmother.com.

Five Essential Vacation Rental Planning Tips

(NAPSA)-People start
businesses every day. Life is
full of opportunities, and pur-
suing the American Dream of
business ownership is one of
them. But ask yourself-do you
personally have what it takes
to run a business? 

“When you start a busi-
ness, your head, heart and gut
need to be in it,” said Diane
Emo, author and former
small-business owner, now
with Coverall North America,
Inc. “I believe a lot of people
have what it takes but some-
thing holds them back.”

Despite the fear factor,
people are doing it. According
to the May 2014 Wells
Fargo/Gallup Small Business
Index, 84 percent of small-
business owners said they
would do it over again. Key
reasons included independ-
ence, pride and flexibility.
Key challenges were finding
customers, managing cash
flow, and financing. 

Do you have what it takes
to start a business? Ask your-
self seven serious questions. 

1. Are my dreams bigger
than my fears?

Many people have ideas
that could be great but they
fail to take action.
Entrepreneurs arise when
they fix the gap between a
problem and a solution-even
if the rest of us could not see
the need...Facebook, Google
and Spanx. Taking no action
is safe and familiar. Taking
action and starting a business
is risky and unknown.
Business owners make things
happen. “Let your dreams be
bigger than your fears, and
your actions louder than your
words.”

2. Am I a perfectionist?
When you’re running a

business, perfect rarely hap-
pens. You will have to take
actions and make decisions
without knowing all the facts-
always moving forward and
being smart. No one has a
crystal ball. Overanalyzing
can result in perpetual dream-
ing. 

3. Do I expect pay for
every hour worked?

Employees look at money
as pay for hours worked.
Business owners view money

as profit. They see their busi-
ness as an investment, not a
job. For example, if an
employee makes $20 an hour
and works eight hours, that’s
$160, right? But what if you
own a restaurant? Your profit
depends on how many people
you served, what they
ordered, labor, advertising,
overhead. Business owners
look at eight hours as oppor-
tunity to create profit. 

4. Do I need steady cash
flow?

While many of us like to
believe we are risk takers, be
honest with yourself about
your tolerance for erratic
income. When cash flow is
steady, you can count on rev-
enue coming in and expenses
paid out. But when your busi-
ness has negative cash flow,
the financial and emotional
stress can shut you down.
Run through “what if” sce-
narios and create a realistic
business plan that matches
your skill set, risk profile and
personal life. What if your
cash doesn’t cover your
expenses? What if you aren’t
able to find customers as
quickly as you thought? What
if customers don’t pay on
time? Plan your safety net
now.

5. Can I sell?
Do you like to sell? A lot

of people say no. They may
have a negative perception of
people who sell for a living, or
are afraid of rejection. When
you’re proud of your busi-
ness, you will want to tell
everyone about it. Selling is
about building relationships
and delivering what you
promise. If you don’t sell, you
don’t grow.

6. Do I take criticism
personally?

It’s human nature to pro-
tect our ego. So when your
customer calls to complain,
there are things you might
want to say (use your imagi-
nation), but only if you plan
to lose a customer. If criticism
kills you emotionally, then
you’ll need to think seriously
about how you will react to
customers. Pointing fingers at
others and playing the blame
game won’t work. You know
what they say about pointing
a finger at someone else?
There are three fingers point-
ing right back at you. As a
business owner, change your
mind-set from “He’s wrong
and I don’t need to take this
from him” to “This is a busi-
ness problem that I need to
solve.” It’s not personal, it’s
business. 

7. Am I willing to give up
my free time?

When you’re the boss you
have a lot of flexibility, but
the responsibilities and finan-
cial importance of success are
greater. As a business owner
you will need to make sacri-
fices and work hard to main-
tain personal relationships, a
healthy lifestyle and a reason-
able balance between work
demands and real life.
Become an expert at quick
prioritization, decision mak-
ing and delegation. Always
focus on what’s most impor-
tant.

Since 1985, Coverall has
helped more than 8,000 peo-
ple become independent fran-
chised business owners. To
learn more, visit www.cover-
all.com/ownyourfuture.

Seven Questions To Ask Yourself Before Starting A Business

Many people have ideas that could be great but they fail
to take action. Entrepreneurs arise when they fix the
gap between a problem and a solution. Business own-
ers make things happen.

Plan and book your vacation now
so your family can look forward to
it in the weeks ahead. 

The only active dia-
mond mine in the U.S.
is in Arkansas.

In Gainesville, Ga.-
the  “Chicken Capital
of the World”-it is ille-
gal to eat fried chick-
en with a fork.

The first tea farm in
the U.S. took root in
1890 near
Summerville, S.C.

In Kentucky, it is ille-
gal to carry ice cream
in your back pocket.

8B  SIUSLAW NEWS   ❚ WEDNESDAY, FEBRUARY 25, 2015


