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In the Tribal Court of the Confederated
Tribes of Warm Springs

The Columbia River Inter-Tribal

Fish Commission has been

awarded a First Nations Develop-

ment Institute grant to fund its

project called ‘Expanding the Co-

lumbia River Treaty Tribal Foods

Systems Through Relevant Tech-

nical, Economic, and Social Me-

dia Opportunities.’

The Fish Commission salmon

marketing team was especially ex-

cited about the First Nations De-

velopment funding.

“This grant will help solidify sus-

tainable food systems that incor-

porate traditional tribal fishing prac-

tices,” said Buck Jones, CRITFC

Salmon Marketing director.

“This will benefit tribal fishers

while also increasing local commu-

nities’ access to healthy, traditional

foods and strengthen the local food

economy.”

One of  CRITFC’s four organi-

zational areas of focus is to pro-

vide services to tribal fishers exer-

cising their treaty-reserved fishing

rights. One way this is carried out

is by helping fishers improve the

commercial marketing of their

salmon harvest.

The $32,000 grant from FNDI

will primarily go toward assisting

fishers expand their online pres-

ence and develop local market con-

nections so Columbia River Indian-

caught salmon goes straight from

the river to the tables of their

neighbors and customers in the

Pacific Northwest.

“Using funds from this award,

CRITFC marketing staff hopes to

take advantage of and support the

social media opportunities for

tribal fishers to grow their busi-

nesses,” said Faron Scissons,

CRITFC’s Community Health spe-

cialist.

Online opportunities have

shifted for tribal fishers as the

Northwest sees the market start-

ing to move away from larger re-

tail sales of fish toward a more

individual, customer-based market

filled with shoppers seeking fresh

food and salmon bought straight

from the source.

“The old vendor-focused and

retail-heavy market has begun to

shift toward local shoppers invest-

ing in fresh food from a local and

Indigenous source,” Faron said.

The expanded marketing ser-

vices for tribal fishers that this

grant makes possible will include

bringing in consultants to assist fish-

ers in cultivating their online pres-

ence.

“We are working with a social

media consultant who exclusively

focuses on seafood and will assist

fishers in expanding and strength-

CTWS, Petitioner, vs

WILMA BAZA , Respondent;

Case No. DO35-23. TO:

WILMA BAZA, MICHAEL &

GINA GISH:

YOU ARE HEREBY NOTI-

FIED that an ASSISTED

GUARDIANSHIP REVIEW has

been scheduled with the Warm

Springs Tribal Court. By this no-

tice you are summoned to appear

in this matter at a hearing sched-

uled for the 31ST day of  MAY,

2023 @ 2:30 PM

LUCINDA HEATH, Peti-

tioner f/ DELVIS HEATH, vs

CHALLIS YAHTIN HEATH,

Respondent; Case No. DO34-

23. TO: LUCINDA HEATH,

DELVIS HEATH, CHALLIS

YAHTIN HEATH, VOCS:

YOU ARE HEREBY NOTI-

FIED that an ELDER PROTEC-

TION ORDER has been sched-

uled with the Warm Springs Tribal

Court. By this notice you are sum-

moned to appear in this matter at

a hearing scheduled for the 23rd

day of  MAY, 2023 @ 11:00 AM

CTWS, Petitioner, vs TOM

ESTIMO JR. , Respondent;

Case No. DO35-23. TO:

RACHEL FRANK, TOM

ESTIMO JR.:

YOU ARE HEREBY NOTI-

FIED that an SHOW CAUSE has

been scheduled with the Warm

Springs Tribal Court. By this no-

tice you are summoned to appear

in this matter at a hearing sched-

uled for the 8TH day of  MAY,

2023 @ 9:00 AM

LUCINDA HEATH, Peti-

tioner f/ DELVIS HEATH, vs

VERN HEATH, Respondent;

Case No. DO35-23. TO:

LUCINDA HEATH, DELVIS

HEATH, VERN HEATH,

VOCS:

YOU ARE HEREBY NOTI-

FIED that an ELDER PROTEC-

TION ORDER has been sched-

uled with the Warm Springs Tribal

Court. By this notice you are sum-

moned to appear in this matter at

a hearing scheduled for the 23rd

day of  MAY, 2023 @ 11:00 AM

CTWS, Petitioner, vs AM-

BROSIA SUPPAH , Respon-

dent; Case No. JV46,47-20,

JV15-23. TO: AMBROSIA

SUPPAH:

YOU ARE HEREBY NOTI-

FIED that an JURISDICTIONAL

has been scheduled with the Warm

Springs Tribal Court. By this no-

tice you are summoned to appear

in this matter at a hearing sched-

uled for the 31ST day of  MAY,

2023 @ 10:00 AM

ALDO GARCIA, Petitioner,

vs DELLA SUPPAH,  Respon-

dent; Case No.

JV80,81,82,83,84,85-14. TO:

ALDO GARCIA, DELLA

SUPPAH:

YOU ARE HEREBY NOTI-

FIED that a CONSERVATOR

GUARDIANSHIP REVIEW has

been scheduled with the Warm

Springs Tribal Court. By this no-

tice you are summoned to appear

in this matter at a hearing sched-

uled for the 22ND day of   MAY,

2023  @ 2:30 PM

CTWS, Petitioner, vs

ASHLYNN SOHAPPY,  Re-

spondent; Case No. JV176-08.

TO: ASHLYNN SOHAPPY,

GLORIA OROZCO:

YOU ARE HEREBY NOTI-

FIED that an ASSISTED

GUARDIANSHIP REVIEW has

been scheduled with the Warm

Springs Tribal Court. By this no-

tice you are summoned to appear

in this matter at a hearing sched-

uled for the 16TH day of   MAY,

2023  @ 3:00 PM

CTWS, Petitioner, vs

SHEILINA CHARLEY,  Re-

spondent; Case No. JV74,75-10.

TO: SHEILINA CHARLEY,

KEITH JACKSON, NICOLE

CHARLEY:

YOU ARE HEREBY NOTI-

FIED that a ASSISTED

GUARDIANSHIP REVIEW  has

been scheduled with the Warm

Springs Tribal Court. By this no-

tice you are summoned to appear

in this matter at a hearing sched-

uled for the 22ND day of   MAY,

2023  @ 11:00 AM

ening their social media presence,”

Buck Jones said.

In addition to working with con-

sultants, other opportunities will be

sought out by staff to further sup-

port fishers.

“The salmon marketing team

will also be working with fishers

who already have a social media

presence by providing them with

workshops and webinars to intro-

duce tools and resources that take

advantage of newer concepts of

marketing like TikTok, Instagram,

Facebook, and other similar plat-

forms,” Fara Scissons said.

“We will also collaborate with the

Intertribal Agricultural Council to

help tribal fishers utilize the ‘Ameri-

can Indian Made’ trademark for

products, which will help fishers

market more expansively and in-

crease the value of  their sales.”

The trademarking will be done

through the American Indian

Foods program, which is available

through the Intertribal Agriculture

Council.

The program offers a variety of

services to assist Native American

and Alaskan Native agribusiness

owners and entrepreneurs seeking

new markets or export expansion.

The ‘American Indian Made’

trademark certifies a product is 100

percent made or produced by a

federally recognized tribal entity or

individual. The marketing team

hopes to get more of their fishers

involved with this program.

“Tribal fishers have provided

Columbia River salmon to those

eager to enjoy this high quality and

healthy food since time immemo-

rial,” said Aja DeCoteau, CRITFC

executive director.

“Over the years, tribal fishers

have needed to adapt as trading

methods and markets have

changed. This support from the

First Nations Development Insti-

tute will continue this by helping

fishers develop new skills and in-

corporate modern tools to bring

their harvest to market and enable

them to carry on their traditional

way of life.”

Awarded funds were made pos-

sible through the support of the

NoVo Foundation and Waverly

Street Foundation. The grant pe-

riod is for 10 months, beginning

April 1, 2023, and ends February

1, 2024.

The grant from the First Na-

tions Development Institute—the

FNDI—was under the Native Ag-

riculture and Food Systems Initia-

tive.

The Native Agriculture and

Food Systems Initiative is a pro-

gram of First Nations Develop-

ment Institute that provides grants

and technical assistance to Native

American organizations working to

improve access to healthy foods,

increase agricultural production,

and support traditional food sys-

tems.

Since its inception, the program

has awarded over $6 million in

grants to Native American organi-

zations across the United States.

For more information about

First Nations Development Insti-

tute and the Native Agriculture and

Food Systems Initiative, please visit

firstnations.org.

Boost for CRITFC Salmon Marketing

The ‘American Indian

Made’ trademark certifies

a product is 100 percent

made or produced by a

federally recognized tribal

entity or individual...


