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FINDINGS

 WHAT WE LEARNED FROM READING THIS WEEK’S PAPER  
VOL. 41, ISSUE 17. 

The Bull Run Reservoir is not 
fi lled by melting glaciers, but by 
springs and falling rain. 4

Mt. Hood Community College’s 
board could take a hard right 
thanks to a fringe Republican 
candidate who may or may not 
believe in the Easter Bunny. 6 

The disgraced ex-governor’s key 
adviser was “being mindful not 
to put too much on paper” by 
emailing his personal account. 10

If you’re going to dump Hillsboro, 
you better do it gently. 20

Aged 35 years, Henry Weinhard’s 
Private Reserve will taste “kinda 
like a Rogue beer.” 23

A white guy was shocked—
shocked!—to discover people 
would be offended after he named 
his band “Black Pussy.” 25

If you want to bust the FBI doing 
shady stuff, you might need to 
break into their offi ces. 41
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Provide Portlanders with an 
independent and irreverent 
understanding of how their 
worlds work so they can 
make a difference.

Though Willamette Week is 
free, please take just one 
copy. Anyone removing 
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distribution points will be 
prosecuted, as they say, to 
the full extent of the law.
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OUR MOST 
TRAFFICKED 
STORY ONLINE 
THIS WEEK: 

“Cylvia Game 
Plan: Dec. 2013-
Dec. 2018...land 
lucrative work.”

ON THE COVER:
Illustration by 
Murphy Phelan.
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