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“I feel lost,” Kathy Taylor 
said on Tuesday morning, 
March 2. “It’s like there’s 
something I’m supposed to be 
doing but I’m not.”

Taylor said the Oregon 
School Activities Association, 
which oversees prep sports in 
the state, told her in Decem-
ber 2020 the tournaments 
wouldn’t happen in 2021.

An OSAA official said, 
however, the organization has 
no plan to move the tourna-
ments from Baker City.

And Taylor wants noth-
ing more than to return to her 
usual hectic introduction to 
March in 2022.

“I’m hoping we get back to 
some semblance of what we 
call normal,” she said.

A year ago, the situation 
seemed normal only with the 
benefi t of hindsight.

The 2020 Class 1A tourna-
ments took place as scheduled 
from March 4-7 (as did the 
Class 2A events in Pendleton, 
and the Class 3A tournaments 
in North Bend).

But the pandemic, though 
scarcely begun, had an effect.

Portable handwashing 
stations were set up outside the 
BHS gym. The Baker School 
District used a misting system 
to disinfect the gym and other 

parts of the high school each 
day. Yet, the tournaments 
happened.

Crane nipped St. Paul, 
45-41, to capture the girls state 
title the night of March 7, 2020.

On the boys side, Triad beat 
Damascus Christian 58-56 for 
the boys championship a few 
hours later in the usual raucous 
atmosphere in the BHS gym.

“It seems like ages ago,” 
Taylor said of the 2020 tour-
naments. “We were fortunate. 
The community came together 
really well to make it happen.”

Less than a week later, high 
school sports in Oregon were 
postponed. Later, they were 
canceled for the rest of the 
spring.

The Baker girls basketball 
team was unable to defend its 
2019 Class 4A state title.

And now, almost a year 
later, the pandemic continues 
to thwart traditions across the 
state.

Taylor said the absence of 
the tournaments affects Baker 
City in multiple ways. The 
economic losses are the most 
obvious.

Taylor said the 2020 tour-
naments drew about 9,500 
spectators over the four days. 
As always, a significant 
percentage of those fans were 
visiting Baker City, staying in 
local motels, dining at local 
restaurants and shopping at 
local stores.

But as a longtime volun-

teer, and now co-director, 
Taylor said she also feels a 
personal sense of loss.

She will miss seeing some 
of the people from across 
Oregon that she has come to 
know over the years.

“There are relationships 
that have been built,” Taylor 
said. “You’ve watched these 
kids grow up, it’s like family 
when they come back (for the 
tournaments). That personal 
connection has been lost.”

Taylor likens the situation 
to one that so many people 
have faced over the past year.

“It’s like losing contact 
with your grandchildren,” 
she said. “It’s like a big family 
reunion, and it didn’t happen 
this year.”

The cancellation of this 
year’s tournament won’t 
have a major fi nancial effect 
on Baker County Tourna-
ments, Taylor said, because 
the OSAA makes an annual 
payment to cover the tourna-
ment costs.

All the workers, with the 
exception of scorekeepers, are 
volunteers, Taylor said.

She’s optimistic the 2022 
tournaments not only will 
happen, but will attract larger 
crowds than usual because 
spectators are so excited to 
be able to watch high school 
basketball again.

“I think there will be so 
much enthusiasm to follow 
the kids,” Taylor said.

Class 1A:
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has happened over the past 
year, I think folks were hoping 
that by having the event it 
meant there may be a small bit 
of normalcy returning.”

The Chamber of Commerce 
puts on an impressive event 
every year, but Rosenberg said 
they have plenty of help.

“Like all events that happen 
in Pendleton, it takes great 
coordination with numerous 
agencies helping,” she said. 
“For the chamber, in particular, 
we work with Altrusa, VFW, 
OSAA, Pendleton Conven-
tion Center, Pendleton Down-
town Association, chamber 
ambassadors, not to mention 
the many restaurants and indi-
vidual volunteers.”

The OSAA takes note of 
every detail.

“It’s a fantastic place to go,” 
Welch said. “Each team has a 
host family, they take care of 
the media, coaches and offi -
cials. At the bigger school tour-
naments, it’s just a game. Here, 
it’s a championship. People 
want to go watch the games 
because they are basketball 
junkies. I want to go back to 
Pendleton every year.”

Among the eateries that 
see a brisk business during 
the tournament is Dairy 
Queen Grill & Chill, which is 
across the parking lot from the 
convention center. It typically 
has a line out the door during 
the tournament. This year, it’s 
just another day of the week.

“We would absolutely be 
busy,” DQ owner Trevor Moon 

said. “We would order heavy 
— you could bank on it being 
a good day every day the tour-
nament was there.”

While some orders were 
just a few dollars, it was the 
team orders that kept the burg-
ers on the grill.

“The biggest order I have 
ever seen was for a team with 
a $200 ticket,” said Moon, who 
has owned the establishment 
for fi ve years. “We count on 
those days.”

Amy Madden, owner of 
Roosters Country Kitchen, 
typically sees a generous 
uptick in business during tour-
nament week.

“I always give the coaches 
a welcome gift of a book or 
coffee mug,” Madden said, 
“and a gift certifi cate for the 
team if they chose to eat with 
us. I do miss them. It was the 
last thing we had last year 
before we got shut down.”

While the extra business 

is nice, Madden also enjoys 
meeting the people.

“I have 30-somethings 
come through who say they ate 
here when they played in the 
tournament,” she said. “The 
kids are amazing — they are 
excited to come to Pendleton. 
It’s fun to treat them well.”

A long road to recovery

Pendleton has faced a tough 
year with the cancellation of 
Bike Week, Whisky Fest, the 

Pendleton Round-Up, and now 
the basketball tournament.

The city also has lost busi-
nesses that weren’t able to 
survive the months of being 
shut down.

Beard said the convention 
center has lost 160 events since 
March 16, 2020.

“When the building is 
empty, there are still utilities,” 
he said. “If there is an event, 
we have to have staff. It’s the 
Convention Center’s job to 

bring people to Pendleton. My 
job is to bring events to Pend-
leton to fi ll hotels and restau-
rants.”

Rosenberg said there is no 
easy fi x for the loss of revenue 
as a result of state COVID-19 
restrictions.

“It’s going to take years to 
truly be able to put a number 
to what our community has 
lost,” Rosenberg said. “I can 
tell you, if we are unable to 
move forward and have some 
of these events that are such a 
huge economic driver for the 
whole area, Pendleton will 
look a lot different this time 
next year.”

Somewhat of a 
silver lining

While there is a lack of 
basketball being played at the 
convention center, the building 
is getting a new fl oor.

The center’s old portable 
basketball court — formerly 
property of the Phoenix Suns 
— was 25 years old and had 
several dead spots.

The city traded in the fl oor 
for a newer one that was used 
by an NBA Development 
League team from Texas. The 
fl oor is being refi nished and 
will sport a couple of well-
known logos. The new court, 
which should be ready in 
two weeks, has a price tag of 
$85,000.

“The Pendleton Round-Up 
and Happy Canyon have been 
instrumental in helping get the 
new court,” Beard said. “Their 
logos will be on the fl oor, as 
well as other sponsors.”

Class 2A: City will get newer $85,000 portable basketball fl oor
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A crowd fi lls the Pendleton Convention Center on March 6, 2020, for the Oregon School Activities Association 2A State Bas-

ketball Tournament.

Get your free information kit 

and see if you qualify:

855-385-4473

Timeshare Cancellation

| Promo Number: 285

% % %
OFF OFF OFF15 10 5++

YOUR ENTIRE 
PURCHASE*

SENIOR & MILITARY
DISCOUNTS

TO THE FIRST
50 CALLERS!**

*For those who qualify. One coupon per household. No obligation estimate valid for 1 year. ** Offer valid at estimate only. CSLB# 
1035795  DOPL #10783658-5501  License# 7656  License# 50145  License# 41354 License# 99338  License# 128344  License# 218294 
License# 603 233 977 License# 2102212986  License# 2106212946  License# 2705132153A  License# LEAFFNW822JZ  License# 
WV056912  License# WC-29998-H17  Nassau HIC License# H01067000  Registration# 176447 Registration# HIC.0649905  Registration# 
C127229   Registration# C127230 Registration# 366920918 Registration# PC6475  Registration# IR731804 Registration# 13VH09953900  
Registration# PA069383  Suffolk HIC License# 52229-H  License# 2705169445 License# 262000022 License# 262000403  License# 
0086990  Registration# H-19114

1-855-536-8838
CALL US TODAY FOR
A FREE ESTIMATE

BACKED BY A YEAR-ROUND 

CLOG-FREE GUARANTEE

Mon-Thurs: 8am-11pm, Fri-Sat: 8am-5pm,  
Sun: 2pm-8pm EST

Media Sales
Professional
EO Media Group is looking to hire a full-time Media Sales Professional to work 
in NE Oregon. Do you have the drive and determination to succeed? Would 
you like to take your sales career to the next level in a fast-paced multi-media 
sales environment? If so, please read on!

This exciting position is commissioned with guaranteed income. We offer 
excellent benefits including insurance, paid time off (PTO), a 401(k)-
retirement plan, a Roth IRA, and expense reimbursement. If this sounds like 
the right business development opportunity for you, apply today!

ABOUT EO MEDIA GROUP
EO Media Group is a family-owned Oregon media company with deep roots in 
the Pacific Northwest. Our NE properties are located in Pendleton, Hermiston, La 
Grande, Baker City, John Day and Enterprise, Oregon. Our newspapers, websites 
and magazines provide credible, fair, and timely reporting about the people and 
issues impacting the communities we serve as well as a comprehensive suite of 
marketing solutions for local businesses.

A DAY IN THE LIFE OF A MEDIA SALES PROFESSIONAL
As a Media Sales Professional, you play a crucial role in the success of our clients, 
community and company by assisting local businesses in achieving success through 
advertising in our diverse suite of products, including everything from the daily 
newspaper to our digital services and beyond. The primary focus of your position is 
territory development — use your interpersonal skills to build business relationships 
with key decision-makers as you help them get the most out of their advertising 
dollars.

QUALIFICATIONS FOR A MEDIA SALES PROFESSIONAL
• Business development and contract negotiation skills 

• Two years of sales experience 
Proven success in media or digital sales and a degree 

in marketing are highly desirable but multiple factors 
will be taken into consideration. Do you have 
excellent communication skills? Are you organized 
and goal-oriented? Can you work independently 
with the support of a solid team behind you? Do 
you thrive in a CRM-driven environment? Are you 
known for following through consistently? Do you 
have outstanding proposal and presentation skills? 

If so, you might just be perfect for this Media Sales 
Professional position!

While COVID-19 restrictions are in place, this position 
will work from home after initial training. In our offices, 

we practice social distancing and masks are required. 
After COVID-19 restrictions are lifted, you will have 

the opportunity to join teammates at one of our 
offices and frequently see customers in person.

group
eoo

eomediagroup.com

READY TO JOIN OUR TEAM?
www.eomediagroup.com/careers

Prepare for unexpected 
power outages with a 
Generac home standby 
generator

FREE 7-Year Extended Warranty*
A $695 Value! 

REQUEST A FREE QUOTE!

877-557-1912

Off er valid February 15 - June 6, 2021

Special Financing Available 
Subject to Credit Approval 

*To qualify, consumers must request a quote, purchase,  

install and activate the generator with a participating 

dealer. Call for a full list of terms and conditions.   

Imagine The Difference You Can Make

1-844-533-9173
DONATE YOUR CAR
Imagine The Difference You Can MakeImagine The Difference You Can Make

1-844-533-9173
DONATE YOUR CAR

Ask About A FREE 3 Day 
Vacation Voucher To Over 

20 Destinations!!!

DONATE YOUR CAR

FREE TOWING
TAX DEDUCTIBLE
FREE TOWING
TAX DEDUCTIBLE

Help Prevent Blindness

Get A Vision Screening Annually
CALL TODAY - For $100 Gift Card  Promo Code: DISH100

Offer ends 7/14/21.1-866-373-9175
All offers require credit qualification, 24-month commitment with early termination fee and eAutoPay. Prices include Hopper Duo for qualifying customers. Hopper, 
Hopper w/Sling or Hopper 3 $5/mo. more. Upfront fees may apply based on credit qualification.

2-YEAR TV PRICE GUARANTEE

190 CHANNELS
Including Local Channels!

America’s Top 120 Package

for 12 Mos.
MO.

$19./mo.
99

where available

ADD TO YOUR PACKAGE FOR ONLY

Blazing Fast 
Internet!

$6499


