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As fewer people fl y, 
rate of guns found 
by TSA jumps 

WASHINGTON — 
With far fewer people fl y-
ing because of travel restric-
tions during the coronavirus 
pandemic, airport security 
screeners are naturally fi nd-
ing fewer guns in carry-on 
baggage.

But the ratio of guns to 
passengers seeking to board 
airplanes has jumped sharply.

The Transportation Secu-
rity Administration said 
Monday that it found 58 guns 
at checkpoints from March 
22 to April 22, compared 
with 346 guns over the same 
stretch last year.

Adjusting for the 95% 
drop in travelers, that means 
TSA screeners found one 
gun for every 80,000 peo-
ple screened — or 2.7 times 
the rate of a year ago, when 
they found one gun for every 
216,200 people.

TSA declined to offer an 
explanation or theory about 
why the rate of fi nding guns 
has gone up this spring.

Barr to prosecutors: 
Look for virus rules 
that violate rights 

WASHINGTON — 
Attorney General William 
Barr on Monday ordered 
federal prosecutors across 
the U.S. to identify coro-
navirus-related restrictions 
from state and local govern-
ments “that could be violat-
ing the constitutional rights 
and civil liberties of individ-
ual citizens.”

The memo to U.S. attor-
neys directs the head of the 
Justice Department’s civil 
rights division and the U.S. 
attorney for the Eastern Dis-
trict of Michigan to coordi-
nate the department’s efforts 
to monitor state and local 
policies and take action if 
needed.

“If a state or local ordi-
nance crosses the line from 
an appropriate exercise of 
authority to stop the spread 
of COVID-19 into an over-
bearing infringement of 
constitutional and statutory 
protections, the Department 
of Justice may have an obli-
gation to address that over-
reach in federal court.”

Barr’s memo comes about 
two weeks after the Justice 
Department fi led a statement 
of interest in a civil case in 
Mississippi, siding with a 
Christian church where local 
offi cials had tried to stop 
Holy Week services broad-
cast to congregants sitting in 
their cars in the parking lot. 

Small business 
loan program 
restarts, has snags

NEW YORK — The sec-
ond round of loan applica-
tions for the government’s 
small business relief pro-
gram has been slowed by 
computer issues at the Small 
Business Administration.

Lenders complained 
Monday that they couldn’t 
get their applications into 
the SBA system known as 
ETran that processes and 
approves loans. The agency 
said it notifi ed lenders Sun-
day that it was limiting the 
number of applications any 
lender could submit at once.

The SBA began 
accepting applications at 
10:30 a.m. Eastern time for 
$310 billion in funding. The 
program’s initial $349 bil-
lion was exhausted in less 
than two weeks after more 
than 1.7 million loans were 
approved. That fi rst round 
was also slowed by com-
puter issues at the SBA,

Banks had thousands 
of applications ready to go 
Monday. Richard Hunt, 
president of the trade group 
Consumer Bankers Asso-
ciation, said the SBA’s 
change was too last-minute 
— bankers had already sent 
large batches of applications 
to the agency, not knowing 
that a new procedure was 
being planned. 

— Associated Press
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DES MOINES, Iowa 
— Meat isn’t going to dis-
appear from supermarkets 
because of outbreaks of the 
coronavirus among workers 
at U.S. slaughterhouses. But 
as the meat plants struggle 
to remain open, consumers 
could face less selection and 
slightly higher prices.

Industry leaders 
acknowledge that the U.S. 
food chain has rarely been 
so stressed and that no one 
is sure about the future, even 
as they try to dispel con-
cerns about shortages.

On Sunday, the meat pro-
cessing giant Tyson Foods 
ran a full-page advertise-

ment in the New York Times 
and other newspapers out-
lining the diffi culty of pro-
ducing meat while keeping 
more than 100,000 work-
ers safe and shutting some 
plants.

“This means one thing — 
the food supply chain is vul-
nerable,” the statement said. 
“As pork, beef and chicken 
plants are being forced to 
close, even for short periods 
of time, millions of pounds 
of meat will disappear from 
the supply chain.”

Company spokesman 
Gary Mickelson said the 
Tyson family thought it was 
important to explain their 
perspective.

“The letter encourages 
government leaders to unite 

to address food supply chain 
challenges,” Mickelson said. 
“We are taking a proactive 
approach to balance safety 
and production by mov-
ing aggressively with test-
ing and plant closures when 
necessary.”

A Tyson Fresh Meats beef 
processing plant in Eastern 
Washington announced it 
would close temporarily to 
test workers after health offi -
cials reported 91 coronavi-
rus cases linked to the plant.

COVID-19, the disease 
caused by the virus, has 
infected hundreds of work-
ers at meat-processing plants 
and forced some of the larg-
est to close and others to 
slow production. While the 
output at beef and poultry 

plants has diminished, pork 
plants in the Midwest have 
been hit especially hard.

The 15 largest pork-pack-
ing plants account for 60 
percent of all pork pro-
cessed, so when even one of 
those plants closes for days 
or weeks, the consequences 
ripple across the indus-
try. That has become abun-
dantly clear with two of the 
nation’s biggest plants now 
closed: Tyson suspended 
operations at its plant in 
Waterloo, Iowa. And Smith-
fi eld Foods halted produc-
tion at its plant in Sioux 
Falls, South Dakota. Each 
plant can butcher nearly 
20,000 hogs a day. Some 
plants have reopened days 
after cleaning.

The result is that the 
nation’s pork processing 
capacity had declined by 
about 25% as of last week, 
said Steve Meyer, an indus-
try economist with Kerns 
and Associates in Ames, 
Iowa.

Sarah Little, a spokes-
woman for the North Amer-
ican Meat Institute, an 
industry trade group, said: 
“It’s down across the board 
right now, so the next couple 
of weeks we should see how 
the system works. It’s never 
been tested like this before.”

Nationally, although 
the reduced meat supply is 
expected to cause consumer 
prices to rise, expectations 
are that the increases will 
be slight.

Virus is expected to reduce meat selection, raise prices
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SAVE!

1 Reward

2 Rewards

FREELucerne® Shredded Cheese 6 to 8-oz.

FREE
Lucerne® Large White Eggs 

12-ct. Grade AA.

Now Redeem Rewards* for

Gas or 
Groceries

Download the Safeway or 
Albertsons App

Redeem rewards* 
on offers like 

FREE EGGS 1 Dozen

Add Digital Offers 

personalized 

for you

Shop with 

the app

Enter your registered 

phone # at checkout 

to receive your 

SAVINGS

*MAXIMUM GAS REWARD AT PARTICIPATING CHEVRON OR TEXACO STATIONS IS $1 PER GALLON OF CHEVRON OR TEXACO 
BRANDED FUEL AND $1 PER GALLON AT SAFEWAY GAS STATIONS. Savings are limited to 25 gallons for one vehicle per 
transaction—subject to rounding for Chevron or Texaco in-store fuel transactions and/or transaction dollar limits on your 
payment card set by your financial institution. Other restrictions and exclusions apply. Grocery Rewards may be redeemed on an 
offered item only if your Rewards balance equals or exceeds Rewards required for that item.  Other restrictions and exclusions 
apply. See full program details in the Albertsons Companies Banner stores mobile apps.

Valid 4/28/20 thru 5/5/20

or more*
OFF $50

Save on your next grocery 
purchase of $50 or more* 
with your Club Card & 
this Savings Award.
*Use this Savings Award on any shopping trip you choose at any Oregon Safeway or 
Albertsons store and S.W. Washington stores serving Clark, Wahkiakum, Cowlitz, 
Skamania, Walla Walla and Klickitat counties by 5/5/20. This $10.00 Savings Award 
excludes purchases of Alcoholic Beverages, Fluid Dairy Products, Tobacco, US Postage 
Stamps, Trimet Bus/Commuter Passes, Money Orders, Container Deposits, Lottery, Gift 
Cards, Gift Certificates Sales, All Pharmacy Prescription Purchases, Safeway Club Savings, 
Safeway or Albertsons Store Coupons and Sales Tax. One Savings Award redeemable per 
household.  COUPON CANNOT BE DOUBLED. Online and in-store prices, discounts, and 
offers may differ.

Valid 4/28/20 thru 5/5/20

*This coupon must be presented at time of purchase at Safeway 
/ Albertsons. Offer valid with Card and Coupon. COUPON 
CANNOT BE DOUBLED or combined with digital coupon. 
Coupon valid 4/28/20 - 5/5/20.

clip or CLICK! ®
clip or CLICK! ®

$10 Signature Farms®

Navel Oranges
8 lb bag.

$5ea
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