
By MARK LONG
AP Sports Writer

DAYTONA BEACH, Fla.  — 
The project was such a massive 
undertaking that architects had to 
account for the curvature of the 
Earth.

It included 31 million pounds 
of steel, 101,000 new seats, 
40 escalators, 17 elevators and 
stretched nearly a mile. It took 2 
1/2 years to complete and even 
had its own nickname: Daytona 
Rising.

It was a mammoth, $400 
million makeover to NASCAR’s 
most famous track, a ground-up 
restoration that turned some 
old, rickety grandstands into 
the world’s nest motorsports 
stadium.

The Daytona International 
Speedway renovation is complete 
and ready for its of cial de ut — 
at the season-opening Daytona 
500 on Sunday.

e want people to e lown 
away when they come to this 
property,” track president Joie 
Chitwood III said. “You think 
a out the history and the heritage, 
the legends of our sport made their 
name here, and now this property 
really matches  that.”

Daytona Rising has turned 
heads and left visitors in awe 
since its completion last month. 
It oasts vi rant colors, grandiose 
displays and uni ue e hi its — 
and that’s just outside the stadium 
walls.

Inside, the nished product is 
home to more than 100,000 square 
feet of fan engagement space.

“It’s like a foot all stadium, ut 
taken to the next level and magni-

ed 20 times,” former Daytona 
500 champion Jamie McMurray 
said.

Daytona Rising was designed 
to meet the ever-increasing 
demand to improve the fan expe-
rience. Twenty-year-old stadiums 
are considered outdated. Burgers, 
hot dogs, pret els and eer are no 
longer enough at sporting events. 

High-de nition televisions 
have made it even tougher to 
convince people to get off their 
couches and pay for expensive 
tickets.

International Speedway Corp., 
NASCAR’s sister company that 

owns a dozen tracks including 
Daytona, took all of those factors 
into account when it started plan-
ning the redesign.

“It doesn’t make sense in this 
day and age to sell a su par expe-
rience. And if you sell a su par 
experience, you would expect the 
fan to not come ack,” Chitwood 
said. 

“When you look at what it 
takes for a customer to come to 
Daytona — airfare, hotel, gas — 
they’re making a ig investment. I 
think we have a property now that 
justi es that investment. I think 
you can make a case we pro a ly 
weren’t making a good case for 
that investment in years past.”

The centerpieces of the rede-
sign are the injectors, ve fan 
entrances that showcase sponsors 
and include more than 20,000 
square feet of educational and 
entertainment space. The injectors 
also include igger and more 

athroom locations and countless 
dining choices. Throw in more 
than 1,200 televisions, and fans 
can leave their seats without 
missing any of the live, on-track 
action.

Toyota got in rst and appears 
to have spent the most money 
on its displays, which include an 
off-road ride-along experience, 
its entire lineup of current models 
and even a replica of the nose of 

the Space Shuttle Endeavor that
a Toyota Tundra pulled across a
California overpass in 2012.

It has race cars hanging from
the ceiling, interactive video
games, personal stories a out key
employees and even a free Ferris
wheel out front.

“We started developing long
efore any ody else, and ecause 

of the way we always worked, we 
always do things looking in our
rear-view mirror, worried a out 
what every ody else is doing and 
we try to do things etter — only 
we had no enchmarks,” said 
Keith Dahl, general manager for
motorsports and asset management
for Toyota Motor Sales, USA. 

Chevrolet lled its space 
mostly with cars, even ringing in
a refur ished 1 70 Camaro and a
1 71 Corvette. 

But since seeing Toyota’s
injector, the American automaker
decided to add a surprise addition
that will e unveiled Thursday.

The center injector remains
without a sponsor. Some elieve 
Daytona will give naming rights
to NASCAR’s next primary
sponsor, which will replace Sprint
at the end of this season. Chitwood
insisted that’s not the case.

“After 50 years, Daytona 
deserved this re-imagining,” Chit-
wood said. “We all want to have
the rightest and the shiniest, with
all the ells and whistles. Now, 
when fans drive down Interna-
tional Speedway Boulevard, I
want them to catch their reath 
and say, ‘I get why people are all
worked up a out Daytona and 
what this place means.”’

Daytona’s offseason overhaul ready for debut
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In this 
Feb. 13, 
2016 pho-
to, a box 
suite is 
shown in 
the grand-
stands 
near the 
inish line 
of the at 
Daytona 
Interna-
tional 
Speedway 
in Dayto-
na Beach, 
Fla.
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By BETH HARRIS
AP Sports Writer

LOS ANGELES — With 
7 percent of the venues in 

existence or already planned 
y private investors, orga-

nizers of Los Angeles’ id for 
the 2024 Olympics are prom-
ising a prudent and respon-
si le approach to running the 
games that would e entirely 
privately nanced.

“That is the de nition 
of sustaina ility in terms 
of legacy and cost,” said 
Casey Wasserman, chairman 
of LA24. “There’s no risk 
involved with venues or 
facilities.”

On Wednesday, LA24 
of cials released a 4-page 
report su mitted to the Inter-
national Olympic Committee 
detailing their vision and 
concept for ringing the 

Olympics ack to Los 
Angeles for a third time.

Organizers said that within 
three weeks of launching 
their id last Septem er, they 
secured $35 million in cash 
commitments from private 
donors.

The committee is empha-
sizing the city won’t require 
any extra infrastructure 
eyond what is already 

planned for the vast, traf-

c-choked region over the 
coming years, including 
$300 illion in transportation 
upgrades. Part of that is an 
expansion of several rail 
lines and the rst direct 
transit link to the city’s main 
airport, which is currently 
undergoing a $14 illion 
modernization.

Los Angeles is competing 
with Paris, Rome and Buda-
pest, Hungary, for the games. 

The IOC will announce the 
winner next year.   

“It’s nothing ut strong 
encouragement right now,” 
U.S. Olympic Committee 
Chairman Scott Blackmun 
said.

“The most expensive and 
technologically advanced 
stadium will certainly e a 
key part of our plans going 
forward,” Wasserman said.

Organizers want to 

include Hollywood in the
planning, too, although they
offered no speci c details.

The L.A. games would
revolve around four clusters: 
downtown Los Angeles, the
San Fernando Valley, along
the coast on the city’s west
side and in the South Bay. 

The renovated Los
Angeles Coliseum would host
track and eld and opening 
and closing ceremonies.

Los Angeles vows privately nanced Olympics in 2024 id
Olympics

DOWNTOWN HERMISTON
Professional office space for rent. Great 

location. 825 square feet with two offices, large reception area. Lots
of nice windows with blinds and storage area. Signage on Main St.
available. See at 333 E. Main St., Suite A or call 541-567-6211 ext.
241 for more information. Asking $725 per month, prefer one year

lease.
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Pendleton
$299,500 - Rice Addition home
full of amenities including huge
master suite, possible 5th
bedroom. Large finished garage,
2HVAC systems, gas fireplace in
family room. Call Jef 541-276-
0021.  #16695077

Coldwell Banker Whitney
(541) 276-0021

Pendleton
$299,000 - North Hill Triplex.
Newer Roof, new exterior paint.
2units w/1490sf(m/l). 2bed, 1bath
w/basement, single garage, 1unit
w/1847sf(m/l), 3bed 1bath
w/basement, carport. Call Kevin
541-969-8243cell.  #15235979

Coldwell Banker Whitney
(541) 276-0021

Pendleton
$219,000 - Upper North Hill one
level 3 bedroom, 2 bath, on 1/3
acre. Possible 4th
bedroom/office in large Family
Room. Hardwood Floors and
Updated Bathrooms provide
modern charm. Call Matt Vogler
RMLS: 15289572
John J. Howard & Associates

541-377-9470

Pendleton
$219,000 - 1707 SW Perkins
Ave., Pendleton. 1900 sq.ft., 4
bedroom, 3 bath, dayling
basement home. 13,000 sq.ft. lot
w/lots of off street parking. Large
fenced back yard.
RMLS#15079175

Garton & 
Associates

(541) 276-0931

Homes for Sale,
Pendleton 100

Pendleton
$215,000 - GREAT MOUNTAIN
VIEWS - CITY LIGHTS! Well
maintained upper North Hill
home has 3-4 bedrooms, 2-1/2
baths, fireplace & gorgeous
hardwood floors. Newer
windows, new carpet & paint.
Formal dining room. Entertain on
the patio in this private, large,
fenced yard. Too many amenities
to list!

Pendleton 
Southgate Realty

(541) 276-1957

Pendleton
$199,000 - 4 Bedroom, 3 Bath
Home.  Very nice throughout.
Newer Kitchen.  Corian Counter
tops.  Newer Furnace and
Central Air. Two car garage.
RMLS#13384063 

Rocky Mikesell
Blue Jeans Realty

(541-379-8690)

Pendleton
$179,900 - MOVE-IN
CONDITION. 3bed/3bath with
large deck and backyard with a
view.  Double garage, RV
parking.  Call Dori 541-310-
1001cell.  #15612995

Coldwell Banker Whitney
(541) 276-0021

Pendleton
$139,000 – 3 Bedroom Ranch
Style.  1200 Sq.Ft. Vinyl Siding.
Newer Roof.  Two storage sheds.
Very nice throughout. RMLS#
16557307 
Rocky Mikesell

Blue Jeans Realty
(541) 379-8690

Homes for Sale,
Pendleton 100

Pendleton
$149,900 - HOME WITH
BUSINESS POSSIBILITIES!!
ZONE C-3 located on 0.38 AC
(m/l) 2,288 sq. ft. with huge
“gourment-type” kitchen. HW
floors, fireplace. Great care
facility etc.! Parking.  Call for City
list of allowed uses!!
RMLS#15033690  CALL MARGE
LAPP

Pendleton 
Southgate Realty

(541) 276-1957

Pendleton
$129,500 – 2 Bedroom in
Sherwood area. Central Heat
and Air. Excellent condition. 2
Garages. Lots of Parking. Big
Fenced Yard. Exceptional
property. RMLS# 15352178

Rocky Mikesell
Blue Jeans Realty

(541-379-8690)

Pendleton
$124,900 - Updated and Move in
Ready! Newer Kitchen, Stainless
Steel appliances, hardwood
floors, Custom Bathroom, Energy
Efficient, Newer roof, windows,
Double Garage. Fenced Yard.
Call Matt Vogler, 541-377-9470
RMLS# 15030752
John J. Howard & Associates

541-377-9470

Pendleton
$119,900 - NEWER 3 bedroom,
2 bath in semi-private setting.
Relax on your deck enjoying
beautiful flowering gardens and
hilly views. Build a shop on
adjacent lot. Call Matt Vogler,
MLS: 1545046
John J. Howard & Associates

541-377-9470

Homes for Sale,
Pendleton 100

Pendleton
$118,500 - CUTE HOME with 3
bedroom, 1 bath, new counter
tops, newer lighting in living
room. Lots of upgrades in this
cuties! Large fenced lot.  CALL
CATHY (541) 215-0103.
RMLS#15616993

Garton & 
Associates

(541) 276-0931

Pendleton
$177,900 - GREAT LOCATION!!
4 bedrooms, 3 bath located near
new hospital, lab, school &
restaurants. Hardwood floors,
dining area, large carpeted family
room addition. Newer roof, AC
etc. Covered patio, fenced yard.
Walk to park! Must see inside to
appreciate! MLS#15032837
CALL:MARGE LAPP

Pendleton 
Southgate Realty

(541) 276-1957

EQUAL
HOUSING

OPPORTUNITY
All real estate advertising in this
newspaper is subject to the Fair
Housing Act which makes it illegal
to advertise any preference,
limitation, or discrimination based
on race, color, religion, sex,
handicap, familial status, or national
origin, or an intention to make any
such preference, limitation, or
discrimination." Familial status
includes children under the age of
18 living with parents or legal
custodians, pregnant women, and
people securing custody of children
under 18.
This newspaper will not knowingly
accept any advertising for real
estate which is in violation of the
law. Our readers are hereby
informed that all dwellings
advertised in this newspaper are
available on an equal opportunity
basis. To complain of discrimination,
call HUD toll-free at 1-800-669-
9777. The toll-free telephone
number for the hearing impaired is
1-800-927-9275.

Homes for Sale,
Pendleton 100

Email or Call Chris @
classifieds@

eastoregonian.
com

541-278-2678
to place your 
classified ad!!

Personals 20

Travel
RELIABLE LADIES travel
companion for safe organized
bookings and travel -- Turn
Here for the Trip of a lifetime!
Group Escorted tours to
Australia.

TURN HERE 
REALTY & TRAVEL

(541) 377-6855

Pendleton
TURN HERE for the Trip of a
lifetime! Group Escorted tours to
Australia. Call 541-377-6855.
Reliable ladies travel companion
for safe organized bookings and
travel. See us at
www.turnherenow.com 

TURN HERE REALTY &
TRAVEL

(541) 377-6855

Travel 12

View all 
state wide legal 
notices online at

www.public
noticeads.com/

PLEASE CHECK
YOUR AD ON THE

FIRST DAY OF
PUBLICATION.

While we are happy to make any
necessary correction, we cannot
be responsible for errors appearing
for multiple days. Thank you!

LOOKING FOR witness to
accident on Friday Feb.12,2016
around noon at intersection of

Hwy. 395 and Theater 
Ln. Please call Dan 541-523-

3892 
Reward

Special Notices 10

CLASSIFIED LINE AD
DEADLINES

Edition:

East Oregonian

Tuesday
3pm Monday

Wednesday
3pm Tuesday

Thursday
3pm Wednesday

Friday
3pm Thursday

Saturday
3pm Friday

Hermiston Herald
Wednesday
3pm Monday

Call Chris

541-278-2678

classifieds@
eastoregonian.com

Special Notices 10

BUY IT! SELL IT!
FIND IT!

East Oregonian Classified

1-800-962-2819


