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( AH, THIS 15 THE LIFE! )
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HEY, GARFIELD!
WATCH THIS! ;

' WE NEED A
TAGLINE FOR OUR
NEW PRODUCT.

DilbertCartoonist@gmail.com

IN
THREE
WORDS?

IDIDNT
SAY IT
WOULD BE
EASY.

| MORE THAN THREE |

IT SHOULD BE NO

NIKE ACCOMPLISHED
ALL OF THAT WITH
"JUST DO IT.”
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OKAY, WILBER .
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IT SHOULD CONVEY

AN EMOTION.
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BY SCOTT ADAMS

AND IT SHOULD
CLEARLY EXPLAIN
EVERYTHING THE

\/

THAT SEEMS LIKE A

CAN SAY IN ANY
SITUATION.

DID THEY? BECAUSE
GENERIC THING YOU

PRODUCT DOES.
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[ HOW ABOUT
| "KEEP DOING
IT? IS

THAT ONE

www.dilbert.com

JohnHarSludios.com

THANK YoU FOR cHOOSING |
PETERS BLOWN-IN INSULATION,
THATLL BE 500 CLAMS.
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