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KM: Oh, thank you, 
Kam. 

LJ: Thanks. 

KW: I liked how the 
movie paid homage to 
the original and brought 
back a lot of its cast mem-
bers while breaking new 
ground in its own hilari-
ous fashion. 

KM: I think that’s what 
we were trying to do. 
We’re both huge fans of 
the original, but it was 
just too good to just leave 
it buried, so [director] 
Paul Feig wanted to put 
a fresh take on it, and 
I think we managed to 
achieve that. 

KW: You certainly did. 
I love Paul’s work. In 
fact, his movie “Brides-
maids, “was my pick as 
the #1 ilm of the year on 
my Top 100 List for 2011, 
a rarity for a comedy. 
And this ilm ranks right 
up there with “Brides-
maids.”

KM: Wow! Thank you. 
That means a lot, because 
“Bridesmaids” is one of 
my all-time favorites. I 
think that Paul started 
something of a mini-rev-
olution when he made 
that ilm. And this movie 
is a continuation of that. 

KW: Leslie, I love your 
Allstate Insurance com-
mercial. Want my num-
ber? 

LJ: No! [Laughs hearti-
ly] 

KW: What’s it like to be 
in good hands?

KM: It’s a little scary, 
man.

KW: Kate, I like your 
Mastercard “Less Typ-
ing, More Dancing” com-
mercial, too. May I dip 
you? 

KM: Well, I’ve been 
dipped so many times 
that I have vertigo from 
all the dipping. 

KW: In September, 
we’re going to see both 
of you in the movie “Mas-
terminds.” How did you 
enjoy making that ilm?

KM: That was a while 
ago but, man, did we have 
fun. 

LJ: Ooh! Nashville was 
great! 

KM: Leslie and I went 
out and ate our weight in 
chocolates one night. 

LJ: There was also a 
place there that had great 
shrimp and grits. Oh, it 
was so good! 

KM: And Jared Hess, 
the director, we love. He’s 
such a funny guy. 

LJ: Yeah, Jared’s funny, 
and he’s so nice, too. 

KW: Back to “Ghost-
busters.” What was the 
most challenging part of 
shooting this ilm?

KM: Was it the stunts? 
LJ: Yeah, I would say all 

the physical stuf. That 
was challenging, because 
I think Paul forgot we 
were comediennes. 

KM: No, he remem-
bered. He just forgot to 
tell us about the stunts. 

[Both laugh]
KW: Kate, what is your 

favorite impersonation 
to do? 

KM: Hmm... Well... It’s 
really tough to say. Prob-
ably Justin Bieber just be-
cause of the dancing. 

KW: How was it difer-
ent for the two of you to 
be making a movie to-
gether as opposed to do-
ing Saturday Night Live? 

KM: What was it like? 
Well, thank God for Les-
lie, since we knew each 
other really well. Being in 
a movie this big was was 
sort of a new experience 
for both of us. We would 

turn to each other fre-
quently and go, “Where 
are we? What’s happen-
ing? Are we messing this 
up? We must be messing 
this up?” 

LJ: Yeah. 
KM: She really helped 

me through the whole 
experience because it’s 
daunting to walk onto a 
set with Kristen [Wiig] 
and Melissa [McCarthy] 
who are two of my favor-
ite comediennes of all 
time, even though there 
also two of the nicest peo-
ple in the world. 
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MARKETING COORDINATOR—
INTERNATIONAL TOURISM 

The purpose of Marketing Coordinator—International 
Tourism position is to support and execute Travel Port-
land’s international marketing efforts that target leisure 
consumers and the travel trade. This position will partici-
pate in the development of marketing programs and con-
sumer-facing special projects in identiied international 
locations. The Marketing Coordinator will also serve as 
the primary, day-to-day contact for internal stakeholders 
and external vendors in order to create and provide mar-
keting tools – advertising, direct-mail, lead-generation 
programs, collateral material, tradeshow booths, etc. – 
that support the International Tourism Department. To 
apply visit www.travelportland.com. The position closes 
at 5:00 pm, July 25th.

7-20-16

PRIVATE FOR HIRE TRANSPORTATION 
PROGRAM MANAGER

SALARY: $5,830.00 - $7,784.00 Monthly
OPENING DATE: 07/18/16 

CLOSING DATE: 07/25/16 04:30 PM 
THE POSITION: The Private For-Hire Transportation pro-
gram provides for the safe, fair and efficient operation 
of private for-hire transportation services, including taxi-
cabs, town cars, limousines, tour and party buses, pedi-
cabs, medical transportation, horse-drawn carriages, and 
transportation network companies. The Program Manag-
er actively manages the Private For-Hire Transportation 
Program, by planning, supervising, and developing rules 
and regulations for the program. This position supervises 
staff who issue permits, do background checks, investi-
gate and respond to complaints, and actively carry out 
enforcement activity in the ield. To view full announce-
ment visit: www.portlandoregon.gov/jobs. 

7-20-16

It is our primary goal as a labor union to better the lives of all people working in 
the building trades through advocacy, civil demonstration, and the long-held belief 
that workers deserve a “family wage” - fair pay for an honest day’s work.

A family wage, and the beneits that go with it, not only strengthens families, but also 
allows our communities to become stronger, more cohesive, and more responsive 
to their citizens’ needs.

Our family wage agenda relects our commitment to people working in the building trades, and 
to workers everywhere. In this small way, we are doing our part to help people achieve the American Dream. 
This dream that workers can hold dear regardless of race, color, national origin, gender, creed, or religious beliefs.

We honor the many accomplishments  
of  African Americans.

PORTLAND: 1636 East Burnside, Portland, OR 97214  |  503.261.1862  |  800.974.9052
HEADQUARTERS:  25120 Paciic Hwy S, Ste 200, Kent, WA 98032  |  253.954.8800  |  800.573.8333

Paciic Northwest Regional Council of Carpenters
Representing more than 5,000 construction workers in Oregon State.

Do you want to know more about 
becoming a Union carpenter? 

Go to  
www.NWCarpenters.org

CHIEF OPERATIONS OFFICER

Home Forward, Oregon’s largest affordable housing pro-
vider, is seeking a Chief Operations Officer (COO). The 
COO reports to the Executive Director and provides ex-
ecutive-level leadership to the agency. The ideal candi-
date for the position will have signiicant experience in 
subsidized and affordable housing, the ability to commu-
nicate with warmth and respect for the people we serve, 
a passion for social justice and a demonstrated commit-
ment to equity, diversity and inclusion. Please visit: http://
agency.governmentjobs.com/hapdx/default.cfm to apply.

7-27-16

Read more of this interview at 

TheSkanner.com

View movie trailers at

TheSkanner.com


