
influence and household
income will continue to
impact the community’s eco-
nomic power. 

— African-Americans make
more shopping trips than all
other groups, but spend less

money per trip. African-
Americans in higher income

brackets, also spend 300 percent more in higher-end
retail grocers more than any other high income
household. 

— There were 23.9 million active African-American
Internet users in July 2011 — 76 percent of whom
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for reaching this important demographic
group.” 

Consumer trends in the report include
facts such as: 

— With a buying power of nearly $1 tril-
lion annually, if African-Americans were a
country, they’d be the 16th largest country
in the world. 

— The number of African-American households earn-
ing $75,000 or higher grew by almost 64 percent, a
rate close to 12 percent greater than the change in
the overall population’s earning between 2000 and
2009. This continued growth in affluence, social

Buying
continued from page 5

visited a social networking/blog site. 

— 33 percent of all African-Americans own a smart
phone. 

— African-Americans use more than double the amount
of mobile phone voice minutes compared to Whites

— 1,298 minutes a month vs. 606. 

— The percentage of African-Americans attending col-
lege or earning a degree has increased to 44 percent
for men and 53 percent for women. 

Read the whole report at http://www.nielsen.com/


