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WAY BETTER THAN LAST YEAR

he Oregon Statesman

Many Automobi{e Concerns ianew Auto District to Have Openings This Week With Opening of The Market on North Commercial
Norty -Four Million People Will Take Vacation Trips by Automobile in the United States During the Coming Summer Season .

AUTOMOTIVE
BETTER HOMES
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Second, the drift toward uni
formity of State motor vehicls
. rodes and munleipal traffic ordin
aces gathered notable accelera
don,
Third, thera was a determined

‘services than ever before. and the

bthon
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#ire follows:

¢ Cleveland; Butte, C. L. Pugh.
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~ PRICE #VE CENTS

MOTOROOM'S GAIN.
7100 PRESENTED

1927 Claimed To Be Record
Year and An Incentive
To Greater Effort

By Thos. I*. Henry
In reviewing the trend of mo-
tordom In the past twelve months,
I cannot help but belleve that the
vear 1927 will stand out as one of
cutstanding achievements in he
L.alf of the car owners of America

The progress that the year
brought, and which should be an
fncantive to further effort in

1928 by the car owners in their
individual and in their organized
capacity, related In the main to
thoee vital matters on which the
continued development of the au-
tomoblile as an instrumentality of
transportiation of pleasure hinges
Befere attempting an estimate
of what has been accomplished. let
us state briefly what these vital
flelds are In which organized mo-
ordom registered progresa:
rst, while the question of au-
o bile accldents continues a
gerfous natlonal problem
» {8 Ino doubt whatever that
in 1927 the nat'on as a whole be
more safety-minded

nation-wide effort to head off the
ever-present tendency to increase
the tax burden of the motorist
# burden which has already as:
eumed unfair proportions,

Fourth, the forees advocating
compulsory automobile insurance
were stopped dead In their tracks

Fifth, motor touring as one o’
the outstanding recreations of thr
American people was on the whols
pleasanter by reason of Ilncreased

motor caravan contributed more
ner to the prosperity of the
nation
Motorists Organize

Sixth, realizing the {importance
of coordinated efforts in the solu
tion of common problems, the
trend toward organization by the
yrists on a locval and nationa!
fir service and protectior

g

(Continued on page 5)

OAKLAND INCREASES

W. R, Tracy Vice-president
Appoints Six Regional
Sales Managers

The Oakland Motor Car com-
vany, which advanced from the
position of ninth in polint of sale:s
volume during 1926 to fifth place
fn 1927, has expanded its alread)
'xtensive pales organization to
tandle an expected further sales
increase during 1928, it I8 an
nounced by W. R. Tracy, vice
president in charge of sales,

The most important develo)
ment so far has been the appoint
ne of six reglonal sales man
re in key citles to direct the 22
grict oftices stationed through-
mSthe United States. The pres-
lant eastern and western sales
nanagers, W. B. SBawyer and E
M. Lubeck, each has supervision
ver three of the regional man
gers.

All of the district sales offices
are being expanded and moved to
‘arger quarters and the number
f representatives traveling among
he dealirs from the district offi
‘es has been Increased. Many
nore dealers are being added tc
he present total of more than
1,300 which now {8 nearly five
imes the sixe of the dealer or-
ranization in 1925.

The six new reglonal managers
nd their headquarter citles
New York, F. R
crench, formerly speclal eastern
Vdes representative: San Fran-
4sco, L. M. Dreves, former Pa-
‘iftc Coast supervisor: Chicago.
3 igiahaftey; Cleveland, L. J.
__Z%h: Atlanta, W. A. Sullivan;

nsas Clity, Edson Smith. The
pur last named have been promp-
led from the position of district
nanager in their respective cities.

These promotions have necessi-
iated the following assignments
¢ district managers: Chicago, R.
y. Batchelder. formerly with the
eral Motors Acceptance cor-
“Zibn: Cleveland, E. J. Barlow,
mer district manager at ln-
janapolis; Atlanta, T. A. Kim-
a], former assistant district man-

sr at Buffalo; Kansas City, E.
iR’ Beguhn, former Butte district
- sr; Indianapolis, E. J. Mann,
Former assistant district manager

-

r field represemtative In the
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ﬁé__liﬁxé_Models In 1928 Hudson Line

‘VOGUE OF TOMORROW' IN DESIGN—EXCLUSIVE LINES AND MODERN STYLE FEATURED

I
: Hudson Super-Six Landau

Sedan | .

CROP OF ACCIDENTS
gHOW3 SLACKNESS

Maximum Effort Not Being
Exerted To Avoid In-

juring of Coasters

WASHINGTON, D. . Feb. 4.—
So far this winter the accidents,
and fatalitfea to child coasters In
many parts of the country indil-
cate that neither the motorists,
the parents not yet the munlicipal
officlals are dlrecting to this haz-
iard the attention It deserves, ac-
cording to a statement Issued
from national headquarters of the
American Automobile association:
todav.

*The reports from the safety
departments of A. A. A. motor
clubs in many key sections of the
country are incomplete, but on the
baels of these partial reports, there
is no indicatlon that there has
heen a material reduction in acci-
dents to child coasters during the
first part of the winter season,”
the pational motoring body de-
clares,

The motorist’s responsibility is
to exercise the greatest of precau-
tions in areas where this form of
winter sport is being indulged in
by youngsters who, in their zeal
tor Its pleasures, forget that it is

fraught with many dangers, the
A. A. A pouints out.
Parents, on their part, the

statemecnt asserts, should !mpress
upon their children the dangers
f sledding {n areas other than
those set apart specifically for this
purpose, and munlcipal officlals
should see to it that such zones
are designated and police-patroll-
*d immediately upon the opening
'f the coasting egeason. It continu-
es:

"“Constant alertness on the mo-
torist’'s part {s essential. Even the
most vigllant parental and police
control cannot prevent a child
with a sled from regarding almost
=very hill as open territory for
coasting. It Is easy to lose sight of
the fact that a rapidly moving sled
is one of the most difficult con-

With nickeled steel windc;w sash, narrow steel pillars i‘nd the landau leather top materia] carried
down to the body belt at the rear the Landau Sedan reflects smartly both speed and roomy spaclous-
ness. This is one of the Hudson de luxe models. *

In its new line of custom-bullt
cars, presented for the 1928 sea-
son, the Hudson Motor Car com-
pany offers an innovation which
will undoubtedly prove important.
There are three of these models

—the victorla, the b-passenger
landau sedan, and the 7-passenger
sedan,

All these cars were designed

for Hudeon in Hollywood, Calif.,
by a firm which has specialized in
special, exclusive bodies, none of
which ever have been offered at
less than $5.600. A few months
ago a number of these de luxe
bodies were purchased by Hud-
son officiale, and others, for their
personal use, So different were
they from models current at the
time that Hudson determined on
them as the basis for a special
fne of cars on the 127-inch chas-
sis.

These custom bodies are built
to express what Hudson terms
“the vogue of tomorrow.” The
whole contour of the car Is de-
signed to express fleetness and
modern style with a sport motive
Color schemes and mouldings are
more daring than In Hudson's
usual models. The front window
pillars are slender {n outline.
while the outer rlm of the wind-
shleld 1s brightly nickel-plated.
Similarly, the window supports at
the top of the doors are unusually
trim and are nickel-finished. This
fa pald to improve viston from
within the car and to assist an Im-
presson of smartness.

The rear quarters of these care
are covered with landau leather,
which comes down from the top in
an unbroken surface. Car inter-
lors are fully and richly finished
in de luxe style.

These cars are belng manufac-
tured for Hudson In Amesbury,
Mass., by a firm of custom bulld-
ers whose total capacity has been
rontracted for by Hudson. The
construction i{s of hand-hammered
aluminum panels and selected
hardwood. The use of aluminum
instead of sheet steel permits the
obtaining of distinctive and subtle
body Ilnes and saves the welight
of one passenger.

Hudson’s big production pro-
gram at this tilme of the year is
declared the result of the recep-
tion of the new Hudson-Essex
line. From reports the country
over, this Is sald to have been the
most favorable of any line of cars
in the company’s history, despite
generally cold weather. In De-

(Continued on page 2)

MARMON 6 AND 7
CREATE ALTD HIS

1928 Marmon Line Places

FORTY-FOUR MILLION
PEOPLE WILL TRAVEL

Many Vacation Auto Trips
Being Planned for En-
suing Summer

WASHINGTON, D. C., Feb. 4.
—More than forty-four milllon
people, over a third of the nation,
will take vacation motor tours
during 1928 and will spend the
staggering sum of three and =
half billion dollars, according to
prelimlipary estimates of this
year's motor tourist business made
by the National Tourlng Bureau
of the American Automobile As-
sociation today.

The A.A.A. estimate for 1928
is based on a detailed study of fig-
ures for the 1927 season, with an
allowancs of tén per cent increase
for this year, which s about the
normal annual growth in the gi-
gantic Industry of motor touring
over the past few years.

Approximately forty million
people, in ten mlillion cars, took
to the winding ribbons of paved
highways and Into the byways for
thelr vacations last year, the na-
tional motoring body declares.

Stralght-Eight In New
Position In Field

Displaying its two entirely new
lines of straight-elights, the new
Marmon €8 in the low-price field
and the medlum-priced new Mar-
mon 78, for the first time before
the automotive world, the Marmon
Motor car company provided one
of the sensational features of the
New York automobile show and,
at the same time, announced the
greatest program in its history for
1928.

The marked public acceptance
of the new Marmon straight eights
was manifest shortly after the
opening of the natlonal display,
and the success of the two lines
became even more pronounced as
they were displayed at subsegquent
automobile shows in Milwaukee,
Philadelphia, Newark, Buffalo,
Cincinnati, Loulsville and several
other cities. Simultaneously with
this wave of public approval ls
word that the Marmon factory is
in full operation at 300 cars a day
and that shipments are well under
way to all of the company's dis-
‘ributive points throughout the
country, ’

Introduction of the two new
Marmo: straight-eights bears two-
fold importance since it marks the
entrance into wvolume production
of one of the oldest manufactur-
ers in the industry and, moreover,
establishes the modern straight-
elght type of motor car as a lead-
ing factor in both the low and
medium-priced flelds. Both new
Marmon lines are of the most ad-
vanced type of stralght-eight de-
slgn and are manufactured entire-
1y within Marmon factories.

The new Marmon 68, which
sells at a base price of $1,395 at
the factory, is powered with a
72-horsepower straight-eight em-
gine making possible unusually
smooth performance, flexibllity

(Continued om page 7)

“One of the most impressive
and important features of the mo-
tor tourist businesg in 1927," says
the A.A.A., “was the trend away
from the tourist camps and toward
the hotels and tourist homes ca-
tering to motorists, The latter en-
joyed a heavier business than in
the previous year, despite weather
conditlons that somewhat handi-
capped the annual vacation move-
ment. In this trend, amounting to
an increase of twelve per cent in
business, {8 seen a clear indica-
tion of the position of the resort
hotel as a permanent fixture in
the rest and play life of the mo-
torists.

“The figuyres for last vear show
that 29,000,000 people in 7,250.-
000 cars patronized hotels and
tourist homes. On the bazis of
last year's figures, the total of
this class of motorists should soar
to 82,00,000 this year.
“Figuring four people to a car
and allowing each occupant an ex-
penditure of $7.50 a day, for an
average perlod of ten days, the
army of motorists patronizing ho-
tels and resoris would spend near-
ly two and a half billion dollars in
1928.

“Wandering in nomad fashion.
as lured by climate, scenery and
history, more than 11,000,000
campers used their cars last vear
for vacations. The caravan num-
bered abouf 2,750,000 automo-
biles, Including house cars fitted
out for housekeeping and as trail-
ers. This would justify the esti-
mate that more than 12,000,000
campers will use over 3.000.000
pleasure cars to visit the great
outdoors this year.

““The camper spends three times
as long away from home as the
hotel tourist and on a basis of
$3.30 per day, per person, near-
ly a billlon and a quarter dollars
will be left along the gasoline
trail by thias class of motorist. ]

“These tentative estimates for
1928 may appear arge, but they
are in reality conservative and are
based strictly on the figures for

(Continued om page 5)

BALA OPEN HOUSE
FOR AUTD CENTER

Alfred-Billingsley Motor Co.
and Douglas McKay
Chevrolet To Open

Gala open house celebradions
fn Salem’s new automotive and
market center will be events ol
Thursday, February 9. it was re.

vealed last night. This active
business center, North Commer-
clal street between Center and

Marion, wlill be the scene of thiree
important openings on that date;

the Market building, with fts
numerous tenan!s all ready for
buriness; the Dougias MecKay

Chevrolet company next door at
430 North Commercial; and the
Alfred J. Billingszley Motor com
pany dealers of the Willys-Knlght
and Whippet,

Particular interest will revolvs
about all of these formal open
Ings, the market because At is
something entirely new In Salem.
agd the automoblile agenclies be
cause in addition to opening in
new quarters and with new fur
nishings and equipment, they wil
be showing the new model cars
which have been so great a topic
of discussion recently.

Just what the opening program
will be, the managers of these

(Continued on page 2)

veyances to control. Once started,
a sled carries its occupants almost
where It will and it frequently
happens that this leads into the
path of an automobile.

“Perhaps a child has no right
‘0 be where he i{s, but he is there
ind no motorist will attempt to
dodge the fact that it is very
largely his responsibility to see
that no accident results,

“Parents can do a great deal
o prevent coasting aceidents 1f
they will lose no opportunity to
impress upon their children the
dangers of this sport at places
other than those where there is
no traffic or on streets from which
vehicles have been diverted. Ev-
ary gift of a sled should be ac-
companied by the very definite
caution that {ts use is restricted
to locations where there is no
motor traffic.

“"Each municlpality should sec
to it that arcas are designated for
this sport from which all other

DOWN THE ROAD

By FRANK BECK

2

activities are barred. This is the

municipal governmentg
country and one that should be
adopted by all others. Barricades
should be erected definitely clos-
ing the street to all traffic.

“In addition to diverting traf-
tic, it is an excellent idea to patrol
such streets, for when they be-
come crowded some of the more
daring spirits among the children
are tempted to go to nelghboring
thoroughfares. The most effective
way of dissuading them from such
dangerous step le through positive
action on the part of the police.”

It this course is followed gener-
ally, it will relleve winter of one
of its greatest traffic hasards. Its
negligible cost and relatively slight
inconvenience more than justifies
it as a nation-wide practice, the

practice of a majority of the l.lertl
of ml

R _{Continued on page 7)

A. A A, statement concludes.

HAVING TO WAIT TILL THE FOLKS
TREAT ALL THE NEIGHBORS, BEFORE
YOU'RE ALLOWED IN THE NEW CAR.

Growth of Willys-Overland Sensational

John N. Willys, President of Willys-Overland, Inc.

As president of Willys-Over-
land, Inc., the record of John N
Willys, 18 one of the outstanding
featurea in the history of the auto-
mobile Industry and covers many

of the most spectacular achieve
menta accomplished in the auto-
mobilo world. IL.Like many other
prominent men in the motor ean
industry, John Willyvs started f{u
the bieyele business first as &

salesman and then as the proprie
tor of a Store in Elmira. N. Y
Ar the motor car superscded the

bleyele, he engaged In the bust-
ness of selling automobiles and 4dn
1907 was Overland dealer of El-
mira.

This vear there occurred one of
the worst financial panles that this
country has ever secn and the

manufacturers of the Overland lo
cated in Indianapolls were caught
nn the storm. Wlillys was put In
the poeition of having the deposits
f hiz customers, which had been
ient to the factory, held up to his
own serious personal uniess
he could come to the rescue. With
his characteristie resourcefulness
under severe pressure, he went to
Indianapolis and through his ac-
quaintanceship with grocers, bar-
hers and general store-keepers,
ralsed enough money to tide the
manufacturer over a pay roll and
sufficlently far ahead to assure
the delivery of the cars he had
ordered.

The result of this move on his
part was that he soon came in con
trol of the company and moved
to Toledo, Ohlo, occupying the
plant of the old Pope-Toledo or-
ganization. It is his statement
that his first vear in business with
this company constitutes to him
the greatest financial success he
has ever made, for this year he
marketed five million dollars
worth of Overland carg and made
a profit of one million dollars.
From 1908 until the period of
the war, the growth of Willys-

loss

10verland was one of the sensations

of the automobile Industry. Dist-
ribution was bullt up all over the
United States and Europe and In
the Asiatic countries and Willys
was a strong contender for first
place in quantity production
throughout the world. In 1915
he’ electrified the industry by in-
troducing the Willys-Knight car
motored with the engine designed
by Charles Y. Knight, an Amerl-
can engineer, who first persuaded
European builders to adopt his in-
vention, where it has long been
the accepted car for numerous
royal families.

The history of the Willys-Knight
car since it first appeared i the
United States has been the story
of the successful adaption to Amer-
tean standards of mass production
and low price of a car that has
been definitely placed in the lux-
ary class in transcontinental mar-
kets.

With the entrance of America
into the World War, Willys de-
voted his personal endeavors to
the services of the government
backing them up with the full re-
sources of his enormous plants.

With the close ©f the war and
as the result of the reduction imn
motor car buying which followed,
he found the affairs of Willys-
Overland @ a chaotic condition.
He faced the loss of the tremend-
ous prestige which he had built up.
The fimancial sluinp caught him
unprepared and for a time he faced
almost insurmountable difficul-
ties,

Literally taking off his coat, he
(Contianved on page 7.)

SPORT MODELS NOW
FOUND PROMINENT

Probably Raciest Car of New
Lot May Be Called
Sport Runabout

—

Distinctive among the fine cars
buiit to appeal strongly to those
desiring sports atmosphere 1In
their motor ecars, Franklin offers
a variety of models in both open
and cloged bodles that have at-
tracted especial attention.

All sport models are powercd
with the larger Airman alr-cooled
engine and are capable, it 1s
claimed. of fast continuous travel
without fatigue 1o englne or pas-
Sengers, Four wheel hydraulle
brakes, developed by Franklin en-
gineers, agsure smooth, positive
deceleration.

The Sport touring, mounted on
the long 128-inch wheelbase chas-
sis, presents the long graceful
lines of a thoroughbred racer.
Front and tonneau windshields are

fully adjustable.
When Colonel Lindbergh was
offered his cholce of Franklin

cars, he selected the Sport Sedan.
The features of this car have been

carried over In the Airman this
vear., Thie car s of the close-
coupled. club tvpe and has an

over-all height of 71 inches. Low,
loungy seats, empharize the rakish
proportions of the ecar. An all-
metal, water-and-dust-proof trunk
Is provided for touring luggage,
and adds to the svnimetry of the
\\'!Jn:('

The Convertible Coupe 18 dls-
tinetive and praectlcal It convarta
cusily from a closed to & sports
car. The single wide seat sccom
modates three people comfortahbly

while the rumble =eat accommio-

dates two. Sparece for golf clubs s
provided in & escpariate compart-
nent which Is accesslble through
v small door in the right, rear
side.

Probably the racleset car in ap-
pearance of the geries 18 the Sport
Runabout, seating two or four
persons, as desired. A new sivie
top affords ample protection and
Is readily collepsible. BSpace for
golf clubg, as In the Convertible
Coupe, Is accesrible through =a
:mall door In the rear deck. Pig
grain  leather ls used for up
holstering.

PRODUCTION BEING
SPEEDED AT PRESENT

Demand For New Victory
Six Makes Plan For
Building Necessary 3

Due to the volume of Victory
Six orders, which have been ro-
relved slnce January 6, when this
latest Dodge Brothers product was
announced, it is estimated by fac-
tory offfcials that & large percent-
age of the pasgenger car produc-
tion during the year wlil be the
Vietory models. Plans for 1928
also include an Increass in the
production of Standard Four
equlpped with four wheel brakes
and a larger production of Senlor
Sixes.

In the truck dlvislon, due to
the fact that Graham Brothérs has
just completed the most prosper-
ous yvear In its history, building of
trucks - and commercial kay» in
five capacities will continue, The
line consists of four and slx cyl-
inder motor coaches, commercia.
cars and trucks of 2-ton; 1%-ton;
I-ton; % -ton and 34-ton capac-
Ities.

More than a year and a half
was required to perfect the Vie-
tory Six which {s priced between
the Standard Four and the Senior
Line ranging from $1,045 to $1.-
170, . o.-b. Detrolt.

Grililng testg during which ap-
proximately 1,000,000 miles were
rolled up by the engineers in hoth
experimental and actual-produc-
tlon models preceded the formal
announcement of the Victory. One
of the test cars on durability runs
was kept going on the highways
until its speedometer showed over
100,000 miles; speed performan-
ces on the Indianapolis track dem-
onstrated that the car was capable
of maintalning nearly 70 mlles ap
hour as an average in thousand-
mile grinds. For months prelim-
inary to the formal announcement,
Victory 8ix models have been sub-
jected to all sorts and conditions
of roadwork in all parts of the
United States; theis drivers taking
them 14,000 fest up mountains
and far below sea level on western
deserts.

Officlals of the Dodge company
state that the new ear embodies
saveral basic Innovations in suto-
motive oconstruction and de«ign.

l (Continued on pags T}

To provide road-holding qualitfes.
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