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Sudden Activity in Sale of
Used Machines,-Bett=r
-~ “Sign Than Robins

Even more authentic than the
first robin as a herald of coming
spring, is the start of activity in
the used car market. On used car
lots and dealers’ garages all over
the country, prospective owners
are inspécting thousands of cars
WHIEh “Will be seen this summer
cr: highways and boulevards.

Used car buying, however, is on

‘evmi-h.- The old erder of

maintu mgou. Jfor . buyers
that the * concern
n_is-staked upon
it renders the
rnbllc 'is the most reliable place
to buy “unused mileage' repre-
ﬁuted in a used motor car.

. Interesting im that connection

& theopiskt- Enpiversdry of the

Pord g -_rnnteed used ear plan,

which #ia8 no¥ only raised to a

few ' helght Pablic confidence .in

used Ford cars, but due to the
fact that approximately half the
in use 'are Fords, has gone
long ‘way to stabilizing this
of the automobile industry.

plan iz made simple and pos-

:Ne in ovperitton by the fact thmt

car is _gunaranteed individu-
glly by one who is in the hest po-
sition to kanew- {ts possjbilities—
lha Ford dealer.

i By virtu€ of the fact that every
mmunity has its authorized
rd service, the local dealer

maintains personal contact with

practically all the cars handled
rough this agency. Then the car
eventually turned in, he fre-
guently knows just how far it has
n driven.and the kind of driv-

g to which it has been subjeected;

f the car needs reconditioning
When turned in, the degler is ifi a

jition to Egive it the needed me-

hanical attention at the lowest
possible cost and when heady for
service, can definitely determine
rm amount of -milekge it sheunld
eliver, the price' depending en-
rely upon this unused transpor-
tion.
t Public accptance of the Ford
®seéd car plan is clearly indicated
kn reports anade to the compamy
eneral offices in Detroit.

i Over two miilfion C’hemlet-
‘ave been built since 1913.
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Starting a few years ago, when
a few hundred eommunities took
part, Béttéer Homes in Amerjca
has epread its educational werk
threughout the natiom to such an
extent that in the 1926 campaign,
which eulminated in Better Homes
Week in May, 2000 cities, towns
and rural, mupities jn America
which has sational headquar-
ters in Washington, .D. 'C. Prof.
James Ford of Harvard university
Is expcutive director and in active
charge of the organization.

Already plans are well under
way At nstional headguarters.for
the 1926 campaign, more than
1000 local communities having
been formed.at the beginning of
this year. The new Guidebook,
recently published, sets forth the
reasons why  every: ‘community
should take part in this eduea-
tional movement, as follows:

1. In your community there are
families who wish to set up
housekeeping, but who do mnot
know how top go about the pur-
chase or construction of a house.
There are, also, families who are
lividg in apartments or tenements
who would like to have honfes of
their own. The Better Homes
Compaign shouild provide them
with help.

2. There may.be premiaés which
are unkept or poorly planned.
Your campaign can encourage the
cleaning -up of sych premises,

3. The new bulldings in your
community may be only for the'
well-to-do, or the houses con-
structed . for other families may
be needlessly unattrnctive or

Jpoorly planned ‘!‘hrough Better
‘Homes Demq!ulrttions you can
types of house p

show the best
‘plans.

4. There may be families in
_your commfunity who beljeve that
‘good_taste and comfort in furn-
ishings afe possible only for the
wel-to-do.

5. In your community there
are probably many home-makers
who are suffering from needless
drudgery due to lack of knowledge
of labor-saving devices or of the
best ways of aranging furniture
and wutensils to Tfacilitate house-
work. In ecooperation with the
home economics specialists of lo-
cal schools and nearby colleges,
county Home Demonstration
agents and with the extension de-
partment of the state colleges, it

|should be possible toﬂemnstrau

ways of reducing such.
6. There may be families witn-
in your community that are suf-

feriu Jfrom unsanitary ):qmtn:
cond!tiom or ?nuho!mma llt.lns
conditions. It should be le
as a part of the campaign fo ghow
the ways in which ioualnz condl-
[tions can most readily’ be ‘im-
proved. '

7. There may be Inadequste
knowledge of household iln.n;n‘_a—
mept, -budgeting, and househgld
operations on the part of the aduilt
population. The Better Homes
Campaign may provide special in-
straction In these subjects,

8. In your community, as in ail
others, atfention is always needed
upon the problem of character
traininz in the home. Discusion of |
this fundamental problem oy be
needed as an essentfal part of your

‘Better Homes program.
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For the above reasons, Better
Homes .in America - is organizing
local committees in each of the
cities, towns, villages, and rural
communities and to develop pro-
grams which will meet the most
urgent o6f loeal neads The Initia-
tive and ‘responsibility sésts with
the communify, for the e¢itizens of
the community know best what
their own problems are and how,
those problems can best be met.

Himportance of Jute-iIs
Revealed by Short.Crop

NEW YQRK—It remained for a
short crop from the jute flelds of
Bengal, India, to impress upon, the
commercial world the importance
of that commodity to every-day
Hfe. A recent report that the jute
crop of that distriet was consid-
erably below mnormal Iincreased
prices at Calcutta nearly 50 per
cent.

The shortage will affect every
home to a small extent. The sacks
in which sugar are shipped are
made of the better grades of bur-
lap and then there are carpets,
the foundation of which are form-

ed from good grades of burlap, and

linoleum in which burlap is used
as a base.

Jute is used largely in the up-
holstering industry and, .because
of its strength and durabflity in
automobile tops.

Burlap has become a standard
wrapper for many products that
do not meed the protection of
wooden boxes, meats from Austral-

ia and wheat from the Argentine

are exported in that material. The
American potato farmer also ulgq

gunny:nael:l.
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Ford Compames in NhChles
to Paint Roof" to Guide
Air Travelers

DETROIT, Mich., Feb. 20.—
Edsel B. Ford,  president of the
Ford Moter commny has suggest-
ed to authorized Ford dealers. sll
over the United States that they|®
paint on. the roefs of their plages
of business the name of their city
as ;nide posts for ajrplane pilots.
Inasmuch as there are Ford desl-
ers in more than 10,000 cities and
villages throughout the: United

quest will constitute an, jmportant
advancement in the development
of facilities for commercial avia-
tion.

Possitilities of such aerial guide
posts were demonstrated at the
time of the Commercial
Reliability tour last fall when the
Ford dealers along the route
identified their cities. Reports by
pilots of the seventeen planes in
the tour of the practical value of

have prompted M¢, Ford to make
this sefviée available to aviators
all over the country in the gemeral
interest of commmercial fiying.

‘““We feel that it-is our duty to
help develop this new mode qt
trmportation * "Mr. Ford -t.ntad
in ' his céommunication to dqnlen.

"and arfe using as many of o
hcilities as dre necemry to lh
end.

A1 tseems that ome of the very
great dificyities of cross country
(fiying is in trying to distinguish
over what town or city the pilot is

traveling. The motorist is, usual-
ly advised when approaching =a
town by appropriate sign boards,
but so far the sir pilot is not so
fortunate.”

According to Mr. Ford's sug-
gested plan, the letters of the
name will,be printed .in white of
a size which will be wisible from
ordinary flying height. The name
will extend due east and west wi‘b
the tops of the letters toward the
"fiorth " with an arrow pointing d
,,l;quh at the end of the word. ?n
t‘hla way the lettering and arrow

rve as a compass to the pilot.

In California 20 years ago there
were bt 72 women automobile
owners. Only 42 of these had the

daring to drive their vehicles.
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;l‘he.public is eagerly demanding more and
more Hupmobile Six cars. The reasons are
!onndjhfthls car’s genume, great value, and °
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States, compliance with .this re-{'

this identification are believed to [ ane webbish.

| Gegrge A. Smith, who alds her
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lena eobn "M ‘vmb:
burping cigar stnbs and smoulder<

»

husband jn_the mapagement of III. x
extensive night watghman sarvice |8,

A woman has Iboen reasponsible
for much of this training. Mrs.

CRATING : LOCAL and LONG
143 South Liberty
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Announcement of tremendous price
reductions ‘and vital improvements
was fallowed by the greatest January

Dodge Brothers history.

Retail sales for the four weeks end,lm
Ia,wary 31st were 14,943, an increpge )
of 67.4 per.cent overithe same period

of 1925.
Mid-summer business in Januaryl .

When the drastic reductions went into

effect, Dodge Br quxs,lnc said frankly -
that they were offering the greatest
values in their history. ]

How well the public m,lim that these oy S P
MPA'REthegreatestvalueslspro'_ |
in a:definite and emphatic way by | :
remarkable record for January. 5 st L

Touring Car
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