ISELLING Ct

Devoted to Showing Salem District People the Advantages
and Opportunities of Their Own Country
~ and Its Cities and Towns

The Way to Build Up Your Home Town Is to
Patronize Your Home People

!l»l hrand yon can depend on for
h‘k muy, and test.

" Prices upon application

Factary mear corner of
Bummer and Mill Sg,
Balem, Oregon.

We Are Out After Two Milijons

We sre now paying over ihree
of & million dollars & year

g’ t:loltdalry-an of this sectica

- “Marion Butter”
* Is the Best Butter

:
] aere cows and Better
b Cows
b, ) I8 the eryinig need

I MARION CREAMERY
Il " & PRODUCE Co"
Balem, Ore, Phone 2488

Next Week’s Slogan
Subject Is

IIUH Bl RASPBERRY INDUSTRY

The Surest Way to Get More and Larger Industries
Is to Support Those You Have

Selling Salem District is a Continuation of the Salem Slogan and

Pep and Progress Campaign

This campaign of publicity for community upbuilding has been made
possible by the advertisements placed on these pages by our public-
spirited business men --- men whose untiring efforts have builded our
present recognized prosperity and who are ever striving for greater and

el ety A By °'""""" =
YourHalthBem
Yw?bmﬂ
For An Appointment

DR. O. L.SCO‘I"I'_

P. 8. C. Chiropractor
Ray Laboratory 414 to 419 U, 8. Nati

yet greater progress as the years go by. Nouss: . 16 to. 1% n. s i S Sl

CONSUMERS PAY ABOUT THE
. OAME WHATEVER PRODUGERS REGEIVE

'lie Matter of Profit in the Apple Industry Depends to a

fl.
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Large Extent Upon Large Production of the 'Right
i Varieties—And, Too Is a Lesson for the Apple

Growers in the Advertising and Marketing Methods
L ‘Of the Competltors of the Apple.

4
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quantities.

m the past few years, the
of the apple industry
received much consideration,

t only in the Pacific Northwest
t in most plases where apples
e grown or marketed in com-
Considerable
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lhl mu of the

e 1 job printing trade—
& .

_ Proot positive we are

3-3 .ﬂlm of worth and merit,
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= Modern equipment and

5 lllcu are the ones that get

| there Is but-

study of the economics of apple
growing and distribution, with the
result that certain tentative con-
clusions may now be drawn. This
article Is merely a resume of some
of these conclusions.

The leading points of this ar-

ticle are embodied In the recom-
mendations of the economic con-
ference held at the college last
year and joined in by leading pro-
ducers, investigators and exten-
sion specialists, dealers and pack-
ers, business man and financeers
in attendance. In accordance
wlith those recommendations,
unanimously adopted, the experi-
mental and extensioh efforts of the
college are based on principles and
policies designed to aid in carry-
ing the recommendation out suc-
cessfully.

An averageé production of the

present acreage of apples in the
United States is sufficient to meet
the present demand. This is indi-
cated by the fact that during years
of heavy production, the farm va-
lue of the total national crop is ac-
tually less than in years of mod-
erate production, and also by the
fact that during heavy crop years
it is only the grower with .special
advantages who makes a profit.
Of course, as time goes on, plant-
ing to replace the ever declining
aereage and to take care of in-
creases im population will be nec-
essary, but, for the present, plant-
ing of apple trees seems advisable
only to eompleté an economic unit
or in cases where unusual advan-
(hl m-t. Center

The Pagifie Northwest, seeming-
ly, is destined to continue as an
important apple producing center.
Falir profits, over a period of years,
may be expected by the grower
who has hig orchard in a desirable
location, who has the proper com-
mercial varieties, who obtain large
ylelds of quality fruit, and who is
not Loo seﬂoualy handieapped by
excessive production costs; ' Whole-
sale uprooting ot the better apple
orchards in this section certainly
does noi seem advisable at this
time.

With this assurance, however,
one must not close his eye: to the
difficulties that the apple business
is now facing here and elsewhere.
The apple industry is beset with
certain rather fundamental pro-
blems which must be met or coua-
teracted before this enterprise can
be said to be on a sound foot-
ing.

Crop Fluctuates Greatly

Crop production figures show
that the size of the national apple
crop Muctuates rather violently
from vear to year. The total crop
in 1913, for example, was 145.-
410,000 bushels, while one year
later in 1914, it was 253,200,000
bushels. In 1921, the total crop
was 98,002,000 bushels, and for
the two succeeding seasons it was
202,628,000 and 212,000,000 bus-
hels respectively. This of Itself
constitutes an outstanding funda-
meénta) problem of the apple indus-
try. Violent fluctuations in the
size of the crop militate against
orderly and systematic marketing
over a period of years. Since the
size of the apple crop is determin-
ed primarily by climatic factors,
‘little hope of remedy-
ing this sitnation. Since 1906,

_mchinv national pro-

duction have beem 1912, 1914,
1920, 22, and 3923. It takes
but littléd reéflection to remipd one
that these without exception have
been the'low price years in the ap-
ple business.

The problem of fluctuation in
the size of the apple crop Is fur-
ther complicated by the fact that
in the retail of apples to the
consumer, there is but little varia-
tion in price from year (o Year.
The retail price of Northwest ap-
ples is practically the same wWhe-
ther tbq crop be large or small.
Consequently, in years of heavy
production, the demand for apples
does not increase so as to take
care of the Nncreased tonnage.
The remedy here is undoubtedly
one ol education—education that
will teach the retai] trade to make
its profit in years of heavy produc-
tion, by handling the product in
large quantities at lower prices.
Experiments along this line with
other fruits have given excellent
results. It has been shown that
this method not only will dispose
of added tonnage, but will in many
cases result in bigger profits for
the retaller.

Better Yield Per Acre
It is no seg¢ret among those in-

formed that the apple, In many
cases, fails to return a profit be-
cause the yield per acre is too
jow. Figures obtained a few
years ago by investigators of the
United States department of ag-
riculture in Hood River wvalley,
show that for those orchards
wherein the yield was 150 boxes,
or less per acre, the cost of pro-
duction was $1.57 per box, while
for the orchards that averaged 400
boxes or better, the cost of pro-
duction was only 69 cents. These
figures may be slightly out of
date now, but, relatively, they are
still applicable and the lesson they
teach is clear. Maximum yields
reduce the cost per unit and may
result in a profitable margin be-
low sales prices, while a low yield
may actually show a loss per unit
at the same sales figures. Over-
head costs such as taxes, interest
on investment, pruning, spraying.
irrigation, tillage, ' etc.. remain
practically the same whether the
crop s large or small, and it is
bad economics to assume that low
yields can be made up by main-
taining a larger acreage. While
in individual cases, apple yields
in Oregon have been unusually
high, the average for the stale
during the past three years has
been but 113 boxes per acre; this
in spite of the fact that most of
the trees are of bearing age. So
long as this condition prevalls,
Oregon’s industry as a whole, can-
not be made to pay even though
living prices were obtainel. Doubt-
less the yield in many cases can
be materially increased by em-
ploying better cultural methods,
but, on the other hand, many ap-
ple orchards are poorly located,
are of the wrong varieties, or have
been permanently injured by cold,
drouth or disease, aand in such in-
stances, there is but little hope of
securing increased production.

As to Varieties

The apple industry suffers con-
siderably because growers have
used bad judgment in the selec-
tion of varleties. Over B85 per
cent of the apple acreage of the
1'nited States is of fall or early
winter sorts. This means that
most of the nation's crop has tg be
thrown upon the markels during
the early months of the apple sea-
son, with the results that the trade
is demoralized at the start. Many
of these early apples are not sold
in due season and the markets
are glutted with apples which are
past thelr prime. It is mot un-
commeon to {ind Delicious and Jon-
athan apples on the fruit stands
in May and June. Is it any won-
der the consumer loses his appe-
tite for apples and turns his atten-
tion to other fruits? Though the
problem of undesirable wvarieties
is more acute in the eastern apple

districts, the Paeific Northwest,

THE BIG QUESTION 15 THE ONE-OF
THE RIGHT VARIETIES OF APPLES

We Can Excel in Several

Varieties,

and Commercial

Orchards Ought to Be Confined to These—It Is Also
A Question of Proper Cultivation and Attention,
Looking to Large Yields to the Acre. ..

Young & Wells, who shipped
something like 100 cars of apples
from the Salem distriet during the
present season, say lo our Erowers
that the red applea are the ones
to grow for the fresh market
trade; for shipping. Mr. Wells
promised the Slogan editor an ar-
ticle for this issue, but he was
called away to Spokane, and the
article has not come,

The Ryan Fruit company, which
has shipped from its Salem and
other branches about 100 cars of
apples, and has abont five more
cars yet to ship from its Quiem
branch, advises in favor ol °
following varieties: Rome Bemny
Spitzenberg, Delicious, Jonathan
and Newtown. They think the
Newtowns and the Delicious are
among the best, standing packing
better than such varieties as the
Spitzenbergs and Jonathans, be-
cause they have tougher skins.

Another good apple authority,
who preferred to not be named,
toid the Slogan editor yesterday
that for red apples we have three
outstanding varieties: Spitzen-
bergs, Rome Beauties and Dell-
cious. He advises strongly in
favor of these three. He eape-
cially advises in favor of the De-
liclous for the Oregon trade.

Miller Favors Three Only

Kenneth Miller of Sheridan,
one of the outstanding apple grow-
ers of this district, and a high
authority, talks like this:

“Personally, 1 favor three vari-
eties for the Willamette valley,
and they are: Gravensiein, Winter
Banana, and Grimes Golden,

We raise a good Gravenstein in
the Willamette valley and our
only serious competitors are in
the Sebastopol and Watsonville
districts of California. . Their
Gravenstein is much earlier than
ours, and in ordinary years is out
of the market belfore ours are
ready.

“We raise a wonderful Winter
Banana, which hag a [ine color
and a keeping quality which far
excels any other Winter Banana
that I have seen in the northwest.

“The third variety which 1
favor is the Grimes Golden. It is
not regarded as high class an ap-

nevertheless, suffers from varieties
that ripen at the wrong time, that
are low producers, that have poor
appearance, and that are unknown
to the consumer.

The Apple Competitors

The matter of successfully mar-
keting the apple crop has been
intensified during recemt years by
the increased production of other
fruits and competing products.
Prior to 1910, the apple was prac-
tically the only fruit om the mar-
ket in quantity during the winter
months. Now, however, such
fruits as the orange, the grape-
fruit, the pear, the grape and
canned and dried products are of-
fered for sale during most of the
year and no doubt tend to reduce
the demand for apples. 1In 1917,
the carlot shipment of all fruits
other than the apple, was 218,183
cars while in 1923 the tolal was
322,297 ears, an increase of 47
per cent in seven years. DBesides,
producers of other fruit have re-
sorted to advertisement which in
some cases has materially increas-
ed the consumption of their pro-
duct. The apple man, on the
other hand, has done bu: little in
this direction,

—HWENRY HARTMAN.
Corvallis, Oregon,
Nov. 17, 1924.

(Mr. Hartman is associate pro-
fessor of pomology of the Oregon
Agricultural college, and a good
authority on the apple Industry.

—Ed.)

ple as the other two, but grows
to perfection in this walley and
bhears very heavy crops regularly.
Its one fault is that it tends to
overbear, and, like the Jonathan,
must be heavily thinned. It is
wonderfully free from scab, which
I consider our biggest problem in
apple raising here, as worms are
very easily controlled due to the
cool nights.

Must Raise Rest Apples
“There are of course other vari-
eéties which do very well, but if

we stay in the apple business in
this wvalley we must not raise
varieties which are only as good
as other districts can produce, but
we must strive to raise those vari-
eties which we can raise better
than any other districts.

“For example, we can raise a
good Jonathan, but practically the
whole United States can do the
same thing, and Colorado raises
perhaps the best Jonathan, which
comes about two weeks earlier
than ours and, after the skimming
off of the cream, invariably floods
the market.

“In past seasons, It hag been
nothing to see the Jonathan mar-
ket drop one dollar a box In ten
days after the flood hit the mar-
ket, and that is just about our
shipping time,

“We also raise a. fine Rome
Beauty, but it is rarely ready to
pick before Nov, 1, which means
wet weather and mud. This adds
materially to the harvesting cost.

You will notice that these threed

varieties, the Gravenstein, Winter
Banana and Grimes, do not bloosm
or ripen at the same time, but fol-
low each other conseeutively. This
allows you to cover more groand i
with your spray outfit and spread
yvour harvesting over a longer
period. .

“*Another factor which I consid-
er very impeortant is' that the lat-
est of these apples {8 pff the uegs
ang gone before our wet weath
sets in. It invariably costs mor;
to harvest after the rainy seasg
begins and in times of prices lik
the last few years, it may mean
the dilference between profit and
lo=a.™

E. 8. Biehn, of Pearcy & Biehn,
well known fruit buyers (Earl
Pearcy being the other member
of the firm), declures that the
Salem district, the Willamette val-
ley, produces the best flavored
apples grown; that the flavor of
our best apples is finer than can
be poduced in apples grown in the
irrigated districts; that the irri-
gated districts get the size and
the color; but we get the flavor;
that God's showers and sunshine
and soil, as combined here, give
better shades of flaver than man
can put into apples under the
conditions of man's making in the
dry districts that must have water
brought onto the land in ditches
instead of *“falling on the place
beneath' from high heaven. And,
in our favorite varieties, we also
get the size and the color, where
the apples are grown by real
apple men—grown as a business
and not as an incident; not as
a side line. :

Make It a Slogan

At this point the Slogan editor
wants to renew a suggestion. It
iz this: Owur apples ought to have
a slogan, to give them distinction;
to help in marketing them. It
shonld be a true slogan. This is
suggested: IT IS THE FLAVOR.
Make it shorter! Af you wish;
make it IT'S THE FLAVOR. Or
change it any way you like, only
use the word FLAVOR, and make
that word stand out/s

Such a slogan, hammered Inlo
the minds of the people of fthe
world persistently, will be worth
millions of dollars to our Salem
district apple growers, And there

is no patent on the ldea; no copy-
right; yet. It is free for the tak-
- r

ing. Take it and use it,
That's that,

Out~tanding Orcl

Returging to'the inteficw with
Mr. Biehn. He said the outstand-
ing orchard of the valley is that
of the Oregon Apple company,
Monroe, under the management of
B. W. Johnson; nearly 400 acres.
Markets under the OACO brand.

(in a former Slogan issus of
The Statesman, Mr. Johnson rec-
ommended for the Willamette val.
ley these varieties: Winter Ban-
ana, Grimes Golden, Ortiey and
Newtown; and on the heavier and
richer soils the King of Tomp-
kins County;: for a red variely,
the Red Rome. He said that
while we can grow the Jona:han
and Spitzenberg, the white varie-
ties seem better adapted to our
spil and climate and evince a rend-
ency to more - consistent annual
eropping.)

Mr. Biehn mentioned the out-
standing orchard of the Corvallis
Orchard company. The stockhold-
eérs of this company are largely
men connected with the Oregon
Agricultural college. They are
produciig great apples.

lie mentioned the work of Dr.
P. H. Jobse of Wilsonvilie. From
88 trees he picked 1026 boxes
(bushelgs) of Gravensteins Inst
year, and they netted him at the
orchard $777. They wers sold
loose in  boxes; no packinz
charges, They went to a Portland
johber, who bought them on the
trees, and he declared that it was
the finest fruit he had ever seen
—bar none. In 1921 Dr. Jobsa
sold the Winter Bananas from &0
of hilg trees for $1052 net profit.
They went as high as $2.90 a box
f.0.bh. Wilsonville. '

Mr. Biehn spoke of the no.e-
weorthy orchard operations of Ken-
neth Miller of the Sheridan dis-
trict, who is quoted above,

He mentioned the orchard op-
erations of A. L. Page and Son,
Jefferson. They raise walnuts.
prunes and apples. They always
have a consistent crop of Meln
losh Red apples.: On account of

: an early variety of fall
ther get good returns

1=

bis & Son of Forest
successful growers,
Jonathans, Spitz and
size and quality.
i kins and C. A, Jacques
are successfu]l apple
hﬂpy have lived on their
Teloped thelr own
{u‘ﬂnrds. T 3_(;‘ Jonathans, Spitz,
Newtown. , t
led nf Tl TR e
therf is a hedvy aereage
of applés a I\ewberg H. L. and
t; hmv about 40 acres
hetwm Billy Sullivan,
er er for the White Sox,
40 acre apple orchard.
‘.'.her he ves. They raise princi-
pally the Newtown, Spitz, Jona-
than, “Delicions, Rome and Stay-
men varieties. They are success-
ful growers,

At Brownsville, on the Oren
Stratton place, there ig a 17 acre
orchard that is one of the best in
Oregon; Jonathan, Spitz, Graven-
stein, (.rimes Golden and Northern
Spy varieties.

Then there are J. E. Goetz and
J. A. Becker of the Dallas district:
very successful; largely Newtowns
and Spitzenbergs,

Senator Patterson, Too

Senator I. L. Palterson, a few
miles out of Salem, in the Eola
district in Polk county, raises
some wonderful Delicious apples.
They have taken prizes in several
apple exhibits. Mr. Patterson’s
Delicious apples are each year all
taken by the Roth Grocery com-
pany, Salem, for their faney trade.

+Mrs. Hammel, on the Dallas
road from Salem, raises some won-
derful apples of the Delicions,
Spitz and Newtown varieties, She
is successful.

In Alpine District

In the Alpine distriet, six miles
west of Monroe, they get a won-
derful color on their red apples.
A car load of Spitzenbergs going
from that district in 1921 showed
up the finest color of any received
in the New York market that year.
If they had been of a larger size
they would have received the pre-
mium price.

Conclusions of Mr. Biehn

In his interview, of which the

above is & rather running and
rambling report, Mr. Biehn con-
cluded that all it takes to produce
the best apples in the world in the
Salem district is the best apple
men in the world—and we have
some of them, as the above will

MISTLAND APPLE
'FLAVOR 15 UNIQUE

No Better Apple Grown Than
Can Be Produced on Qur
Hill or Bench Lands

Editor .Statesman: —

1 have grown and sold apples
on the Atlantic coast and grown
and sold apples on the Pacific
coast. I lived seyeral years in the
eastern states, becomin; familiar

grown apples. Many good varie-
ties that are grown there are
adapted to that country. I spent
some” time in the Yakima valley,
gaining an insight of tha great
fruit industry, there,

The past 11 years I have been
connected with orchards at Al-
pine, Oregon. When I came here
most of the several hundred acres
of orchards had been recently set
out. T have been working with
the trees up to the present date,
watching the different methods of
pruning, cultivating and spraying,
and development of different var-
leties of apples and am convinced
that with intelligent care on the
hill or bench land where there is
proper water and air drainage,
apple growing will be a success.

The Varieties There

The main varieties here . are
Newtowns, Spitzenbergs, Ortleys,
Jonathans and Arkansas Blacks.
These varieties all do well.

The flavor and keeping qualities
of the apples are unsurpassed. 1
have kept apples in my basement
until August; Newtowns princi-
pally. This season 1 had Jona-
thans until the middle of the sum-
mer and the flavor was still good.

I have shipped apples from Al-
pine to California, to Tenneéssee,
Illinois, New Hampshire, to Eng-
land and to India. Reports from
these were to the effect that they
had eaten no better apples than
the Alpine apple. In Illinois dif-

gon apple led in price on the mar-
kets. .
Personally, 1 have yet to meet
with a better apple either in qual-
ity or size; the flavor of the Mist-
l4nd apple is unique,
If the grading, packing and sell-

indicate; and they are successful.

Delicious apples grown in the
Salem district, the choicest, and
faney packed, are now retailing
here at as high as $4.26 a box.
Other varieties are going at from
$1.50 to $3.50.

The packers have been taking
orchard runs at $25 to $50 a ton,
doing the picking and wrapping
and packing themselves and stand-
ing the losses on culls.

The conclusion of the whole
madtter is that it will pay growers
in the Salem district, year after
year, to raise good apples of the
wanted varieties. It will not pay
them, taking one year with an-
other, 1o grow poor or cull apples.
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